THIS  ISSUE:  DALLAS  NEWS  METHOD  OF  PAY  UPHELD  BY  COURT  OF  APPEALS 


EDITOR  &  PUBUag 


THE  FOURTH  ESTATE 


SUITE  1700  TIMES  BUILOING  •  NEW  YORK  •  42ND  STREET  AND  BROADWAY 


■ 

JD\ 


JUL  5-  1941 


p:v!r:!i 


VOL.  74,  NO.  27 


JULY  5.  1941 


iftc  PER  COPY 


THE  FLAME  TO  KEEP  ALIVE 


No  Matter  the  Crisis  ...  or  the  Lack 
of  One  .  .  .  The  Chicago  Daily  N^tt'5 
Always  Has  Been  Conscious  of  Its 
Publishing  Responsibilities 

1  i  i  1  1 

In  the  65-year  history  of  The  Chicago  Daily  News 
there  h  ve  been  periods  of  war  and  periods  of  peace 
.  .  .  there  have  been  both  depressing  and  prosperous 
times  .  .  .  there  has  been  rapid  change  .  .  .  and  an  ever- 
quickening  pace. 

But  always  this  newspaper  stands  strong. 

That  is  how  it  nightly  achieves  the  distinction  of  being 
"Chicago’s  HOME  Newspaper.”  Its  readers  always 
know  the  position  it  will  take.  Is  a  decision  between 
honesty  and  dishonesty  involved.^  Honesty  is  chosen. 
If  errors  creep  in,  are  they  acknowledged.^  With  apolo¬ 


gies.  Are  readers  protected  from  depravity  and  filth; 
from  advertising  of  a  character  that  might  be  fraudu¬ 
lent,  misleading  or  harmful  to  the  body?  Yes.  Does 
this  newspaper  guard  the  people’s  rights  jealously?  Is 
it  always  patriotic?  Does  it  argue  for  justice  and  tol¬ 
erance?  Is  it  straight  and  true  and  stubborn  in  its 
effort  to  do  its  best?  Yes,  the  answers  echo  "yes!” 

And  responsive  chords  are  struck — 

Readers  indicate  their  approval:  The  circulation  of 
The  Chicago  Daily  News,  as  reported  in  the  sworn  pub¬ 
lisher’s  statement  to  the  Audit  Bureau  of  Circulations 
for  the  six  months’  period  ended  March  31,  1941,  is  at 
an  all-time  high. 

As  for  its  worth  as  an  advertising  medium:  The  Chicago 
Daily  News  during  1940  carried  more  Total  Display 
Advertising  than  any  other  newspaper  in  Chicago — 
morning,  evening  or  Sunday*.  (*Source:  Media  Records,  inc.) 
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**Your  Business  and  the 

Unlimited  Emergency 

The  Shape  of  Things- NOW! 


48  PAGE  PRESENTATION 

JULY  ISSUE 


Mobilizing  America’s  resources  .  .  .  that’s  a  job  and 
a  duty  for  every  citizen!  First  of  all  he  must  under¬ 
stand  it,  see  how  its  operations  will  affect  his  daily 
life  as  a  worker,  business  man,  family  man.  It  is 
the  opportunity  and  privilege  of  the  Press  to  make 
it  clear  .  .  .  quickly  .  .  .  effectively. 


KEEPING  THE  HAT  ON  PRICES 

Priorities  in  raw  materials  are  the  "rumble 
of  a  distant  drum”,  which  prices  must  heed. 
Step  by  step,  price  control  advances  through 
raw  materials  to  semi-finished  commodity, 
then  to  processed  and  manufactured  product, 
finally  to  salesprice.  OPACS  and  Justice  De¬ 
partment's  Anti  Trust  Division  move  down 
forked  roads  to  head  off  price  violators. 
NEW  LABOR  CONTROLS 
Labor  asks  industry  three  guarantees  in  re¬ 
turn  for  no  unreasonable  wage  demands  or 
work  stoppage  in  essential  enterprises.  But 
if  wage  controls  go  into  effect,  what  is  the 
status  of  collective  bargaining.’  Is  a  col¬ 
lateral  statute  to  NLRA  needed  to  insure 
adequate  labor  control  in  defense  industries- 
“FOOL’S  GOLD”  IN  EXCESSIVE  INVENTORIES 
Strict  measures  to  regulate  inventories  are 
completed — ready  to  use.  Unreasonable  levels 
are  taboo.  But  what  are  reasonable  inven¬ 
tories.’  Persuasion  through  the  "honor 
system"  develops  into  rigid  control  as  the 
supply  situation  tightens.  Will  that  make 
present  high  inventories  assets  or  liabilities.’ 
New  Priority  Tochniquo  to  Spood  Production 
Priorities  team  with  price  controls.  New 
methods  provide  clamps  for  those  who  do 
not  play  ball  with  defense.  OPACS  establishes 
six  factors  in  awarding  civilian  consumers 
their  places  on  the  priority  breadlines.  De¬ 
fense  Supplies  Rating  Plan  recently  developed 
will  loosen  up  "off-the-shelf”  supplies. 


A  SEARCHING 
ANALYSIS  or  OUR 
DEFENSE  PRODUC¬ 
TION  PROBLEMS 


”Your  Business  And  The  Unlimited  Emergency”  is 
a  sober  study  of  what  total  defense  will  demand. 
Business  executives  who  have  read  the  proofs  are 
unanimous  in  saying  that  it  is  an  amazing  handbook 
of  information. 


•  Priorities 

•  Price  Conuol 

•  Inventory  Control  . 
m  Profit  Control 

e  Materials 
q  Machines 

•  Labor 

•  Capital  and  Credit 

•  Consumer  Goods 

•  Power  and  Fuel 

•  Distribution 

•  Advertising 

•  Selling 

•  Trade  Associations 

•  Financing  the*  Defense  Effort 

INCLUDING  A  CRITICAI. 
STUDY  OF  BRITAIN’S 
WAR  EFFORT  AND  OUR 
OWN  WORLD  WAR 
EXPERIENCE. 


We  will  be  glad  to  send  you,  on  request,  a  reprint. 


CONSCRIPTION  FOR  CAPITAL  AND  CREDIT? 

In  a  national  economy  that  sets  up  priorities  for  men, 
machines  and  materials,  there  must  be  a  priority  system  for 
capital  and  credit.  How  this  priority  system  will  be  applied 
can  be  seen  in  the  powers  and  actions  of  three  principal 
bodies — the  Federal  Reserve  System,  Securities  and  Exchange 
Commission  and  OPM. 

TAXATION.  BORROWING.  AND  PROFIT  CONTROL 

Are  compulsory  savings  and  forced  loans  out  of  income 
necessary.’  Or  can  defense  be  paid  for  on  a  pay-as-you-go 
basis?  Taxation  and  borrowing  function  to  discourage 
profits,  consumption  and  non-essential  production.  As  profits 
flow  through  a  closing  gate,  how  is  the  principle  of  profit 
preserved .’ 

“OUVE  DRAB"  FOR  DISTRIBUTION  AND  SELLING? 

Trade  practices  which  result  in  duplication  and  inefficiency 
are  important  targets  for  government  control.  Containers, 
styles,  sizes,  colors,  packing,  shipping,  sampling,  are  only  a 
few  fields  in  which  restriction  will  apply.  Plants  located 
inland  may  be  in  a  preferential  position  with  respect  to 
distribution  as  well  as  production. 

COLOR  SCHEME  FOR  ADVERTISING  -  RED,  WHITE  AND  BLUE 

With  consumption  being  curtailed,  advertising  faces  the 
problems  of  selling  markets  that  aren't  there  ...  of  talking 
about  products  that  can't  be  produced.  But  advertising 
doesn't  end;  it  begins  to  serve  different  functions.  Advertis¬ 
ing  will  perform  a  service  which  the  British  Government 
has  already  found  indispensable. 


This  advertisement  is  the  ^3rd  of  a  series  contributed  toward  a 
better  understanding  of  the  American  system  of  free  enterprise. 
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ISSUED  EVERY  SATURDAY  FOUNDED  IN  1884 


Dallas  News  Method  of  Pay 
Upheld  By  Court  of  Appeals 

Opinion  Vitcd  to  Newspapers  Holds  A.  H. 
Belo  Corp.  Follows  Labor  Act . . .  Supreme 
Court  Expected  to  Hear  Cose  Next 


IN  AN  OPINION  of  vital  concern  to 

the  newspaper  industry  and  to  the 
Federal  Wages-and-Hours  Act,  the 
Fifth  U.  S.  Circuit  Court  of  Appeals 
June  27  upheld  Federal  District  Judge 
William  H.  Atwell’s  ruling  Feb.  4  that 
the  A.  H.  Belo  Corporation,  publisher 
of  the  Dallas  News,  a.m.  and  Sunday, 
was  in  accord  with  the  wages-and- 
hours  law  in  its  method  of  paying 
employes. 

The  Appeals  Court,  in  effect,  said 
that  firms  paying  salaries  which  assure 
wages  equal  to  or  in  excess  of  fair 
labor  standards  act  requirements  are 
in  compliance  with  the  law  regardless 
of  methods  of  pay. 

FlemlNq  Had  Appealed 

The  important  opinion  was  in  the 
appeal  taken  by  the  wages-and-hours 
division  from  Judge  Atwell’s  decision 
in  the  Dallas  News  case,  which  Wage- 
Hour  Administrator  Philip  B.  Fleming 
last  February  said  would  “if  allowed 
to  stand,  destroy  Section  7,  or  the 
forty-hour  week.’’ 

Judge  Atwell  had  denied  the  wages- 
and-hours  division’s  petition  for  an 
injunction  against  the  News  pub¬ 
lisher,  and  ruled  that  since  the  News 
paid  employes  by  contract  more  than 
the  law  required  both  before  and  after 
passage  of  the  law,  it  was  in  com¬ 
pliance  with  the  law. 

ITie  News’  contracts  guaranteed 
basic  hourly  wages,  in  all  cases  above 
the  legal  minimum,  time-and-a-half 
for  overtime  and  additional  compen¬ 
sation  to  bring  minimum  weekly  com¬ 
pensation  up  to  an  amount  guaranteed 
by  contract. 

Dallas  News  employes  had  testified 
i  they  were  satisfied  with  the  wage  ar¬ 
rangements,  and  that  their  contracts 
had  been  adhered  to.  In  his  ruling. 
Judge  Atwell  said  that  he  covild  “not 
conceive  of  a  law  being  intended  to 
unsettle  amicable  relations  between 
employer  and  employe.” 

Atwell  Upheld  News 

In  his  ruling  in  February,  Judge 
Atwell  also  sustained  the  A.  H.  Belo 
Corporation’s  petition  for  a  declara¬ 
tory  judgment  as  to  the  legality  of  the 
method  of  paying  wages.  He  held  the 
corporation  in  interstate  commerce 
and  therefore  covered  by  the  act. 

The  government  charged,  however, 
that  the  spirit  of  the  law  was  being 
violated  by  the  Dallas  News  publisher, 
that  the  method  used  by  the  corpora¬ 
tion  in  computing  overtime  did  not 
conform  to  the  technical  clause  of  the 
act  and  that  basic  hourly  rates  fixed 
by  the  employes’  contracts  were  in¬ 
valid. 

Judge  Samuel  Sibley  wrote  the 
opinion  in  which  the  appellate  court 
also  held  the  Dallas  News  contracts 
legal.  It  was  concurred  in  by  Judges 


Joseph  C.  Hutcheson,  Jr.,  and  Rufus 
Foster.  Judge  Sibley,  in  part,  de¬ 
clared: 

“I  wish  only  to  emphasize  that  the 
wage  agreements  before  us  are  actual, 
deliberate  contracts  intelligently  made, 
and  not  mere  bookkeeping  or  a 
scheme  to  evade  the  fair  labor  stand¬ 
ards  act. 

“They  are  made  mainly  with  the 
editors  and  reporters  and  those  who 
assist  them  in  producing  a  daily  news¬ 
paper.  Tlie  time  that  editors  and 
newsgatherers  must  work  is  neces¬ 
sarily  very  variable  and  unpredict¬ 
able.  When  things  are  quiet,  a  few 
hours  a  day  may  suffice.  In  times  of 
news  activity  a  twelve-hour  day  may 
be  required.  It  is  practically  difficult 
to  m^e  a  fair  working  agreement 
based  on  hours  worked. 

Fellows  Act's  Raquiremants 

“The  contract  follows  exactly  what 
the  act  requires,  except  for  the  guar¬ 
anty  of  a  minimum  weekly  total.  That 
guaranty  is  for  the  protection  and 
benefit  of  the  employe,  the  needs  for 
whose  living  are  constant  whether  his 
weekly  work  is  or  not.  It  enables  him 
to  know  that  he  will  have  9t  least  the 
guaranteed  sum  to  live  on,  no  matter 
how  slack  his  work  may  prove.  This 
helps  to  maintain  a  decent  standard  of 
living  which  is  the  main  purpose  of 
the  act. 

“Whether  Congress  could  constitu¬ 
tionally  fix  a  minimum  wage  and  then 
compel  employers  wishing  to  provide 
for  fixed  weekly  salaries  to  pay  a 
wage  higher  than  the  minimum  so 
fixed,  might  raise  a  serious  constitu¬ 
tional  question. 

“Freedom  of  contract,  with  consti¬ 
tutionally  valid  limitations,  is,  in  the 
United  States  of  America,  one  of  the 
fundamental  freedoms,  and  this  par¬ 


ticularly  is  so  in  regard  to  labor  re¬ 
lations.  When  then  it  is  contended  as 
here  that  a  statute  has  cut  off  or 
limited  this  freedom,  a  litigant  must 
point  to  something  more  than  his 
opinion  that  it  ought  to  cut  off  or  be 
limited,  must  point  to  language  clear¬ 
ly  and  validly  so  providing. 

“Here  it  is  undisputed  and  found 
by  the  court  that,  desiring  to  main¬ 
tain  and  continue  a  system  of  fixed 
and  regular  weekly  salaries  in  strict 
and  full  compliance  with  the  fair  labor 
standards  act,  employers  and  em¬ 
ployes  freely  and  voluntarily  entered 
into  agreements  having  this  effect. 

District  Jadqe  Is  Right 

“These  agreements:  Fixed  the  regu¬ 
lar  rate  of  pay  at  which  each  was 
employed,  at  a  figure  considerably 
above  the  minimum  standard  wage 
the  statute  fixes;  provided  for  a 
weekly  compensation  large  enough  to 
pay  at  least  one  and  one-half  times 
that  regular  rate  for  any  overtime 
which  he  might  be  required  to  work 
each  week;  and,  based  upon  experi¬ 
ence  over  the  years,  guaranteed  a 
weekly  salary  to  each  employe  in  an 
amoimt  which  would  in  some  weeks 
be  more,  in  none  less,  than  would  be 
due  them  at  that  rate  for  the  regular 
and  the  overtime  hours  worked  in  any 
week. 

“The  District  Judge  was  asked  to 
and  did  decide  whether  the  parties 
made  the  agreement  they  claimed  to 
have  made  and  whether  they  could, 
in  law,  make  such  an  agreement.  We 
think  it  perfectly  clear  that  the  find¬ 
ing  that  they  could  and  did  is  sup¬ 
ported  in  fact  and  in  law,  and  that 
the  judgment  should  be  affirmed.” 

“Examined  in  the  light  of  the  Dis¬ 
trict  Judge’s  findings,”  Judge  J.  C. 


COURT  ASKED  TO  CITE  3  NEW  ORLEANS  PAPERS 

NEW  ORLEANS,  June  30 — The  Louisiana  Supreme  Court  was  asked,  in  a 
petition  filed  Jime  28,  to  cite  all  three  New  Orleans  daily  newspapers,  the 
Times-Picayune  and  the  States  and  the  Item,  for  contempt.  The  citation  was 
asked  by  attorneys  for  plaintiffs  attacking  the  new  state  reorganization  act, 
one  of  the  principal  reform  measures  of  Gov>iinor  Sam  H.  Jones’  administra¬ 
tion.  The  attorneys,  K.  K.  Kennedy  and  James  H.  Morrison,  charged  in  the 
petition  that  all  three  newspapers  had  printed  editorials  or  news  articles  in 
an  attempt  to  prejudice  the  opinion  of  the  Supreme  court.  They  asked  that 
editors  of  the  three  publications  be  cited  along  with  the  publishing  com¬ 
panies  themselves.  The  court  has  not  yet  set  a  date  for  a  hearing  on  the 
petition. 

ALL  MINNEAPOLIS  PAPERS  BAN  LIQUOR  APS  . 

MINNEAPOLIS,  July  1 — Beginning  today,  no  advertisements  for.  liquox  of 
other  hard  beverages  will  appear  in  any  Minneapolis  daily*,  newspapen 
The  Morning  Tribune  and  the  afternoon  Daily  Times  today  put  into  effect  a 
ban  on  such  ads.  The  Star  Journal’s  advertising  policy  previously  in-’ 
corporated  such  an  exclusion.  The  latest  action,  making  the  policy  g'Aiernl 
among  this  city’s  dailies,  was  a  result  of  the  May  1  realignment  of  Minneapolis 
newspapers.  A  number  of  liquor  firms  placed  “farewell”  ads  in  the  Morning 
Tribune  and  the  Daily  Times,  explaining  their  withdrawal. 
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Hutcheson,  Jr.,  who  wrote  a  con¬ 
curring  opinion  in  which  also  the 
other  judges  concurred,  said,  “We 
think  it  may  not  be  doubted  that  the 
District  Judge  was  right  in  his  con¬ 
clusion,  that  what  appellee  and  its 
employes  did  was  not  a  violation  but 
a  carrying  out  both  of  the  letter  and 
the  purpose  of  the  statute  as  that  pur¬ 
pose  is  expressed  in  the  language  it 
employs. 

“Appellant  overlooks  the  fact  that 
a  legislative  act  in  the  United  States  is 
not,  as  in  some  coimtries,  a  mere  gen¬ 
eral  outline  by  a  party  or  group  in 
power,  of  the  purposes  it  vnshes  to 
accomplish,  to  be  expanded,  imple¬ 
mented  and  given  effect  by  its  ad¬ 
ministrators,  in  accordance  with  the 
general  purposes  of  its  proponents. 

First  Heard  in  1939 
“A  fundamental  fact  in  American 
political  life  has  always  been  that  in 
the  struggle  here  for  laws  as  means, 
to  make  law  as  liberator  effective, 
there  have  always  been  differing  opin¬ 
ions  as  to  the  wisdom,  propriety  and 
scopte  of  proposed  new  and  contro¬ 
versial  laws,  and  that  laws  as  finally 
enacted  here  are  usually  the  result  of 
a  compromise  or  at  least  of  an  adjust¬ 
ment  of  these  conflicting  views.” 

In  the  original  hearing,  it  was 
argued  that  in  October,  1939,  the  cor¬ 
poration  established  a  basic  rate  of 
pay  for  each  employe  at  a  stated 
amount  per  hour  for  regular  time 
which  “in  one  case  was  .  .  .  less  than 
the  minimum  rate  of  pay  provided” 
for  in  the  fair  labor  standards  act. 
Further,  it  was  argued: 

“For  overtime  work  performed  over 
and  above  the  basic  period  during 
any  week,  each  employe  was  to  be 
paid  at  a  rate  per  hour  not  less  than 
one  and  one-half  times  said  basic  rate, 
and  such  additional  amount,  if  any, 
as  would  be  requisite  to  make  this 
aggregate  compensation  for  regiilar 
work  and  overtime  work  during  each 
pay  period  not  less  than  a  certain 
definite  fixed  amount.  Such  definite 
fixed  amount  so  guaranteed  varied  in 
the  case  of  different  employes,  as  did 
also  the  basic  rates  of  pay.” 

Suprama  Court  Appeal  Seen 
In  arguing  the  case  before  the  Cir¬ 
cuit  Court  in  May,  Irving  J.  Levy, 
Washington,  assistant  U.  S.  solicitor  in 
charge  of  litigation,  charged  that  prior 
to  the  time  the  wages  and  hours  act 
was  enacted  and  went  into  effect,  the 
News  had  no  provisions  for  overtime 
pay,  but  thereafter  set  up  a  plan. 

“The  News,”  Levy  said,  “took 
weekly  salaries,  used  an  optional 
divisor,  the  figure  60,  and  stated  to 
employes  that  the  result  of  that  divi¬ 
sion  was  their  hourly  rate  of  pay, 

“If  an  employe  received  $30  weekly, 
the  News  calculated,  by  dividing  30 
by  60,  that  his  basic  hourly  rate  was 
50  cents.” 

Levy  said  that  through  such  a 
method  the  employe  working  44  hours 
a  week  would  actually  be  earning  only 
$22. weekly  .But  the  New.s  guaranteed 
him',  in' spite  o3E  Jth'is  computation,  $30 
a  v.'eek,  he  pointod  out.  ‘ 

This  allojved,  tV.e,  newspaper.  Levy 
said,.'a  “(jUsJiioi*’'^  of  $^  jof  against 
overtime. 

An  appeal  to  the  Supreme  Court  by 
the  wages-and-hours  division  is  ex¬ 
pected. 
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Tulsa  Tribune, 
World  Merge 
Business  Staffs 

But  Retain  Separate 
Editorial  Identities 
.  .  .  Hove  One  Agent 

Tulsa,  Okla.,  June  30 — Under  the 
Newspaper  Printing  Corporation,  the 
creation  of  which  was  announced 
June  29,  the  pub¬ 
lishers  of  the 
Tulsa  World  and 
Tulsa  Tribune 
consolidated  their 
advertising,  ac- 
coiuiting  and  cir¬ 
culation  depart¬ 
ments  in  an  un¬ 
usual  newspaper 
working  ar¬ 
rangement. 

The  printing 
corporation  will 
solicit  all  adver¬ 
tising  for  both 

newspapers,  handle  all  collections  and 
accounts,  print  both  newspapers,  and 
distribute  both.  The  new  corporation 
has  been  formed  to  act  as  a  business 
agent  for  the  two  rival  papers. 

Ittae  Joiat  Statamaat 

Eugene  Lorton,  publisher,  Tulsa 
World  and  Richard  IJoyd  Jones,  pub¬ 
lisher,  Tulsa  Tribune,  issued  the  fol¬ 
lowing  joint  statement; 

“The  Tulsa  Daily  World  and  the 
Tulsa  Tribune  have  merged  the  me¬ 
chanical,  circulation  and  business  de¬ 
partments  of  the  two  newspapers  and 
created  an  agency  company  more  ef¬ 
ficiently  to  conduct  the  publication  of 
both,  to  be  known  as  the  Newspaper 
Piinting  Corporation. 

“The  facilities  and  equipment  of  the 
World  and  Tribime  will  be  consol¬ 
idated  and  co-ordinated  as  soon  as 
practical  in  the  present  World  build¬ 
ing. 

“Both  Tulsa  newspapers  will  con¬ 
tinue  to  maintain  separate,  indepen¬ 
dent  and  competitive  news  and  edi¬ 
torial  staffs,  and  separate  and  indepen¬ 
dent  editorial  expression. 

“The  editors  of  the  Tulsa  Tribune 
will  have  no  control  over  the  editorial 
policies  of  the  Tulsa  World,  and  the 
editors  of  the  Tulsa  World  will  have 
no  control  over  the  policies  of  the 
Tulsa  Tribune.  The  printing  corpora¬ 
tion,  acting  solely  as  business  agent 
for  both  properties,  will  have  no  con¬ 
trol  over  the  editorial  policies  of  either 
newspaper. 

Officers  Aeeoeeced 

“The  Tribune  will  discontinue  its 
Sunday  edition  after  today  (June  29). 
On  July  6  an  enlarged  Sunday  World 
will  appear  in  which  will  be  consoli¬ 
dated  &e  best  of  the  Tribune  and 
World  Sunday  comic  featxires.  On 
and  after  July  5th  the  Tribune  will 
publish  a  larger  Saturday  edition  con¬ 
taining  features  previously  fo\md  in 
the  Sunday  Tribune. 

"The  officers  of  the  Newspaper 
Printing  Corporation  will  be  Frank  O. 
Larson,  president  and  general  man¬ 
ager;  Richard  Lloyd  Jones,  Jr.,  vice- 
president  and  business  manager; 
Norris  G.  HenAome,  vice-president; 
Jenkin  Lloyd  Jones,  vice-president, 
and  Rex  A.. Jugtus^,^ secretary  and 
treasurek*  *.!  .  .  •  I 

“Because  of  J’isihg*  }a\^ 
terial  costs,  coupled  wiA  sharp  iA- 
creases  in  Uqc{tttbn.*  ^ I pontip^. cor¬ 
poration  plin;  ;r^pt  years,  ‘h^^ 
become  common  in  Amencah  bitfef 
having  two  highly  competitive  news- 
ps^rs.  A  majority  of  the  newspapers 
in  Ae  major  cities  of  Ae  middle  west 


EDITOR  &  PUBLISHER 
CALENDAR 


Rosenblum  Quits 
As  G.M.  of 
New  York  Post 

David  Rosenblum,  treasurer  and 
general  manager  of  Ae  New  York 
Post  smce  February,  1940,  resigned 
those  posts  July 
1  to  resume  pro¬ 
fessional  work 
as  marketing 
and  management 
counsel. 

Mr.  Rosenblum 
is  re  -  entering 
activities  Aat  he 
began  in  1924 
when  he  helped 
organize  and  di¬ 
rect  the  market 
and  management 
services  of 
Trade  -  Ways, 

Inc.,  of  which  he  was  executive  vice- 
president  until  1934. 


NaH  S.  Gatlin 


are  now  operatmg  under  ;  this  or 
similar  arrangements. 

“The  distinctive  advantage  m  the 
newspaper  situation  in  T\ilsa  is  that 

It  will  contmue  to  have  two  outst^d-  ^NPA  regional  and  state  press 

mg  newspapers  under  separate  eA-  association  renresentatives  on 

s^v^'Adlrd  wage  and  hour  job  classification, 

^ve  mAvid^l  eAity  and  neiAer  BUtmore.  N.  Y. 

controlled  nor  dictated  by  Ae  oAer.  i- 

The  full  and  complete  discussion  of  a  ®; 

public  questions  and  all  matters  af-  ®  xi  u  ♦  T 

fecting  V  public  is  maintained  and 

^eguarded  as  though  there  were  no  July  16  -  Outdoor  Writers 
connection  of  relations  of  any  charac-  a  /  a_ 
ter  between  Ae  two  oaners  America,  summer  con- 

<iT,  K  j  ^  rt.  1  *  vention,  Manteo,  N.  C. 

It  can  be  considered  likely  that  ex-  i  i  i«7io  Vtr-  -i 

pansion  of  Ae  mechanical  facilities  of  m  ^  ^  *  t  *sconsm  ai  y 

Ae  jomt  operation  will  soon  be  nec- 

essary,  which  expansion  will  be  made  j  y,.  ^  °  ®  ’ 

on  property  immediately  adjacent  to  v  u  r> 

Ae  World  building  on  the  north,  Aat 

.  u  .  _  r  1.  j  u  Assn,  and  Nassau  County  Press 

property  having  been  purchased  by  .  .  .  Nas«»u 

the  World  two  vears  aeo  for  Ai<!  niir-  ASsn.,  joint  session,  iMassau 

me  worm  two  years  ago  lor  mis  pur  Hotel,  Long  Beach,  L.  I. 

'^‘?he  Tulsa  World  and  Tulsa  Tribune  18*19— Virgmia  Press 

have  for  many  years  maintained  im-  „  ^ 

,  .  t  a  •  j  Homestead,  Hot  Sprmgs. 

portant  positions  in  the  affairs  and  ■  i  io  o  A  f-  n 

lives  of  Ae  people  of  northeastern  a  ** '  /i  b  «epiw  with  NBC 

Oklahoma.  The  Tulsa  newspaper  sit-  Assn.,  mid-summer  meeUng  and  ''  f  k. 

nation  has  been  nationallv  recomized  *  P’  Columbia.  He  left  that  company  to  become 

as  a  sound  one  and  the^preseS?  ar-  23— FCC  hearmg  on  vice-president  and  treasurer  of  Ae 

rangemente  will  stUl  further  improve  newspaper  ownership  of  radio  National  ^oadcasting  Company,  and 
au  f  stations.  later  to  become  treasurer  and  gen- 

that  conAUon.  _  _  manager  of  the  Post.  He  will 

..  1  f  *1,  location  as  soon  as  the  neces-  have  new  offices  at  285  Madison  Ave- 

e  execu  ve  personne  o  e  alterations  can  be  completed.  New  York. 

Newspaper  Prmting  Corporation  fol-  ^  Maybom.  newspaper  con-  .  The  Post  this  week  also  a^ounced 

.  T  ,  A  ■  A  t  sultant,  who  formerly  ran  the  News-  ^  showmg  gains  m  advertismg  Im- 
R.  A.  Justus,  advertismg  director;  Printing  Comoration  as  general  ^ge,  attributed  to  new  executive  per- 

L.  W.  McFetridge,  director  of  circula-  ^  „  mu  m  j  sonnel  in  Ae  advertising  and  pro- 

.•  ry  T»  m  1  1  J  -  manager  m  Nashville,  Tenn.,  acted  as  auvcmouiB  p.u 

tion;  C.  P.  Flynn  local  advertismg  in  bringing  the  two  nrooerties  departments, 

manager;  M.  E.  £3der,  national  adver-  ,  .i  *  °  i  j  Working  under  Ae  direction  of 

1  »»  1  togeAer  and  counseled  m  settmg  up  ,  2,  . 

tismg  manager;  Frank  Mattoon,  classi-  »  advertising  rates  subscrintion  Wesley  Carver,  busmess  manager, 
fied  advertising  manager;  S.  M.  Hamil-  and  Natt  S.  Getlin,  who  recently  was 

ton,  classified  telephone  supervisor;  ^  u  l  i  .  ®  ^  appointed  advertising  director,  is  a 

C.  B.  MacCauley,  city  circulation  »  on,  new  staff  in  Aese  departments  who 

manager;  James  Getgood,  assistant  ,  *  Thompson, 

»cret»,;M.P.McGlU,  auditor;  O.M.  ^  i»duda  Haro-  Roaan,  local 

^rptr,  mantel  suporiotoodent;  J,gZizathn  'cl  th,  proSrtios.  advertising  manager;  Albert  B  Mac- 

Charles  T.  Smith,  stereotype  fore-  ^  kinnon,  department  store  advertismg 

man;  E.  P.  Gaughan,  press  room  su-  CTSD  TOTTHNAT  QWTFTQ  manager;  C.  L.  Starr,  national  adver- 
perintendent;  Charles  PuAam,  super-  SI  AXl-JlJUItWivL  OlUr  ID  tising  manager;  Lawrence  W,  Merahn, 
intendent  of  supplies.  Nat  S.  Finney,  picture  editor,  Min-  promotion  manager;  Mary  J.  Mc- 

The  executive  set-ups  of  Ae  two  neapolis  Star  Journal,  has  been  as-  Clung,  associate  advertising  director; 
papers,  which  will  operate  as  indepen-  signed  to  Ae  Washington  bureau.  He  Edwarf  C.  Kennelly,  classified  adver- 
dent  units,  follow:  will  be  an  assistant  to  Richard  Wilson,  tising  manager. 

World — Eugene  Lorton,  publisher;  bureau  chief.  Charles  McFadden,  Mr.  Getlin  has  been  wiA  the  Post 

N.  G.  HenAome,  editor;  Lee  Erhard,  rotogravure  editor,  has  been  named  since  1935,  when  he  left  Ae  St.  Louis 
managing  editor;  Edward  D.  Burks,  general  picture  editor.  OAer  Star  Star-Times  to  start  a  new  business 
city  editor.  Journal  changes  effective  July  1:  Ira  department  for  Ae  paper.  He  was 

Tribune — Richard  Lloyd  Jones,  pub-  Banta,  University  of  Oklahoma  grad-  appointed  classified  advertising  man- 
lisher;  Jenkin  Lloyd  Jones,  editor;  uate,  was  added  to  Ae  picture  desk,  ager  in  1937  when  he  organized  Aat 
Victor  F.  Barnett,  associate  editor;  A  journalism  major,  Banta  was  a  staff  department  for  the  Post.  He  was  in 
Amy  Comstock,  associate  editor;  Wil-  member  of  Ae  Oklahoma  Daily  three  charge  of  local  advertising  before  his 
liam  P.  Steven,  managing  editor;  Har-  years  and  stuAed  news  photography  appointment  as  advertising  director, 
mon  Phillips,  city  editor.  under  Jack  Price,  Editor  &  Publisher  ReteN  with  Rett  SiNce  *35 

The  newspapers  will  be  published  columnist  Robert  W.  Carlson,  mar-  Mr.  Rosen  joined  Ae  Post  m  1935 
in  Ae  World  building,  317  SouA  kets  and  agriculture  reporter,  has  re-  at  the  start  of  its  new  business  de- 
Boulder  ave.  Departments  of  Ae  signed  to  jom  Ae  U.  S.  Department  partment,  later  becoming  director  of 
Tulsa  Tribune,  now  publishing  at  20  of  Agriculture,  St.  Paul.  Jay  Richter,  new  business.  He  handled  department 
East  Archer  St.,  will  be  removed  to  reporter,  resigned  to  jom  Ae  AAA.  stores  and  larger  retail  accounts  be- 

fore  his  appointment  as  local  adver- 

A/aUf^  ‘UliMkltakt6  O'k  t/lQ  \Ji/ Ma^An'^n  was  national  adver- 
/VQW5  ap  zne  SQK  tUmg  manager  of  Ae  CleueUmd  New. 

and  was  associated  wiA  the  New  York 

DALLAS  NEWS  meAod  of  pay  is  up-  HENRY  RUSSELL,  Sprinp/ield  (Mass.)  Sun  and  the  New  York  Times  before 
held  by  U.  S.  Circuit  Court  of  Union  editor,  retires  after  60  years  going  to  Ae  Post  as  department  store 
Appeals  m  rulmg  involvmg  wage-  in  newspaper  work.  (Page  10)  advertising  manager, 

hour  laws.  (Page  3)  GEORGE  M.  BURBACH,  veteran  ad-  Mr.  Starr  joined  Ae  Post  m  1935 

TULSA  World  and  Tribune  consoli-  vertising  manager  of  St.  Louis  Post-  from  the  New  York  Times  to  con- 
date  Aeir  advertising,  circulation  and  Dispatch,  retires  to  direct  newspaper’s  tact  national  automotive  accoimts.  He 
accounting  departments  m  unusual  raAo  station  KSD.  (Page  30)  was  appoint^  national  advertising 

newspaper  arrangement.  (Page  4)  n  .  , 

...  *11  J-  DeportweRt.  Mr.  Merahn  was  associated  wiA  the 

FCC  SENDS  questionnaire  to  Al  raAo  A,i„„wicir.o  q  Brooklyn  Eagle  and  Ae  New  York 

stations  askmg  about  j^licies  of  ;  ’  1 .  ®  Evening  Journal  before  joinmg  Ae 

Aeir  local  newspapers.  (Page  5)  Advertisers  and  Advertismg  Agen-  ^  Post  in  1936.  He  handled  circulation 

NATIONAL  officers  of  Newspaper  Vj .  advertisi^  promotion  for  Ae 

Guild  will  be  elected  by  member-  “right  Ideas  .  14  pogj  before  his  appointment  as  pro- 

Aip  at  large, jn  referendum  Ais  fall.  Short  Takes  .  14  motion  manager. 

'  (Pe^'^Gsl  I  i  I  Photography  .  26  Miss  McClung  jomed  Ae  Post  in 

iRAEPH’Ji^CiioLSON  buys  New  Or-  Editorials  .  20  Marc^  1937,  from  Ae  New  York 

leans  Item  and  resigns  Tampa  Times  Personals  .  21  W^^-Tele^am.  She  was  previously 

jpb.  -Col.  Thomson  to  reAe  from  Classified  . 34  with  Ae  Pittsburgh  Press.  Mr.  ^n- 

deiTOftaber  business.  (Page  7)  Circulation  .  28  of  the 

j  •  U-  Prr.fnniinr.  York  World-Telegram  and  jomed 

USING  newspaper  advertismg,  Hiram  Aomotion  .  33  ^^e  Post  m  February,  1937.  He  was 

Walker’s  new  whiskey  becomes  best  Syndicates  .  29  Pogt  real  estate  manager  before  his 

seller  in  13  months.  (Page  8)  Shop  Talk  at  “Thirty” .  36  appointment  as  classified  manager 
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Chicago  ITtJ  Votes 
280-65  to  Disavow 
''Wildcat"  Strike 

Contracf  Negotiations  at 
Standstill  After  Walkout 
Which  Hit  Three  Dailies 


period  of  30  minutes,  in  order  to  com¬ 
pensate  the  printers.  It  was  pointed 
out  the  Chicago  papers  are  paying 
the  highest  typographical  wage  scale 
in  U.  S. 

Beginning  with  “slow  down”  meth¬ 
ods  and  “chapel  meetings”  in  com¬ 
posing  rooms,  the  printers  sought  to 
gain  their  points,  despite  warnings 
from  the  executive  council  of  ITU. 
As  a  final  resort  they  walked  out  on 
the  evening  of  June  Chicago  eve¬ 
ning  papers,  through  the  use  of  out¬ 
side  printing  plants  in  the  case  of 
the  Daily  News  and  Herald-Ameri- 
can,  and  the  use  of  typewritten  copy 
and  “Stack-Type”  process  for  heads 
by  the  Times,  continued  to  publish 
the  following  day.  (See  E.  &  P.  for 
June  28.) 


June  26. 

1  f  u  i  i  *1.  Baker  Called  In 

relevancy  of  such  testimony  to  the  .-i 

purposes  of  the  hearing,  and  facts  per-  Meanwhile,  contract  negotiations, 
taining  to  the  witnesses  intended  to  brought  a^ut  the  situation, 

be  called,  and  the  volume  and  char-  3  standstill,  pending  the  ar- 


FCC  Asks  All  Stations 
About  Local  Newspapers 

Questionnaire  Sent  to  All  Broadcasters 
To  Furnish  Data  for  Joint 
Ownership  Hearing  July  23 

A  SWEEPING  INQUIRY  into  newspa-  participate  in  programs  broadcast  by  Chicago,  July  1 — Members  of  Chi- 

per  policies  toward  radio  stations,  the  station,  or  who  arrange,  write,  or  cago  TyiJograDhical  Union  No.  16  held 

regardless  of  whether  the  two  have  create  program  material,  and  who  are  a  mass  meeting  late  last  week  and 
any  official  connection,  was  launched  in  any  way  connected  with  a  news-  voted  280-65  in  favor  of  a  resolution 
this  week  by  the  Federal  Communica-  paper.”  to  comply  with  the  order  of  the  ex- 

tions  Commission  which  sent  a  lengthy  Following  mailing  of  the  question-  ecutive  council  of  ITU  which  had  de¬ 
questionnaire  to  every  licensed  radio  naire,  the  FCC  annoimced  that  to  in-  nied  the  claim  of  local  evening  news- 

station  in  the  U,  S.  The  question-  sure  a  hearing  before  the  July  23  in-  paper  chapels  that  a  lockout  had  taken  ^ 

naire  is  designed  to  gather  evidence  quiry  written  notice  of  intent  to  ap-  place  and  had  disavowed  action  of  the  w  TN*  "  • 

for  the  FCC  hearing  into  joint  owner-  pear  must  be  filed  with  the  Commis-  chapels  in  their  refusal  to  resume  l^llTGCtOrS 

ship  of  newspapers  and  radio  stations,  sion  not  later  than  five  days  before  work.  , 

The  hearing,  originally  scheduled  for  July  23.  Thus,  the  one-day  “wild  cat”  strike  ATTlAnfl  BlllTGail  S 

June  25,  was  postponed  last  week  to  Procedure  for  Hearing  printers  against  the  three  *  ****^**v* 

July  23.  .  .  The  procedure  to  be  followed  also  Daily  News,  PijUlIprx 

The  questionnaire,  contammg  ten  require  those  intending  to  appear  Herald- Amertcan  and  Chwago  r^UXjilCliy  IlUlG 

Many  Canadian  Ad  Men, 
Publishers  Attend 
Meeting  in  Quebec 

Directors  of  the  Audit  Bureau  of 
Circulations  held  their  June  meeting 
at  the  Seigniory  Club,  Montebello, 
Quebec,  28-30.  In  addition  to  con¬ 
sideration  of  committee  reports,  the 
election  of  members  and  the  discus¬ 
sion  of  regular  business,  plans  were 
considered  for  the  1941  annual  meet¬ 
ing.  The  next  board  meeting,  how¬ 
ever,  will  be  held  Sept.  19. 

An  amendment  to  the  ABC’s  pub¬ 
licity  rules  was  included  in  the  action 
taken  during  the  three-day  confer¬ 
ence.  The  amendment  is  to  Chapter 
E,  Article  I,  Section  4  (b),  paragraph 
2.  The  rule  as  amended  reads  as  fol¬ 
lows: 

The  New  Amendment 

“The  use  of  any  mark  or  insignia  to- 
emphasize  the  figures  on  such  official 
reports  shall  not  be  construed  as  a 
violation  of  this  rule,  provided  such 
mark  or  insignia  shall  not  in  any  way 
conceal  any  of  the  information  con¬ 
tained  in  the  report  and  shall  be 
shown  to  have  l^en  made  by  the 
publisher  and  not  by  the  Bureau.” 

Reporting  for  the  Committee  on 
New  Procedure  for  Outside  Investiga¬ 
tions,  ABC  director  W.  A.  Hart,  who 
is  ad  director  for  du  Pont  and  chair¬ 
man  of  the  ABC’s  committee,  sub¬ 
mitted  the  recorrunendation  that  spot 
checks  should  be  used  only  in  cases 
where  they  seem  necessary  in  order 
to  get  accurate  information  but  not 
as  a  part  of  every  regular  audit. 

It  was  the  conclusion  of  the  com¬ 
mittee,  Mr.  Hart  said,  that  spot  checks 
if  included  in  every  audit  would  add 
materially  to  the  cost  of  auditing,  and 
it  was  the  committee’s  belief  that  this 
is  not  the  proper  time  to  encourage 
added  costs. 

Mr.  Hart’s  report  was  adopted  by 
the  board  and  the  committee  was  dis¬ 
missed. 

The  meeting  was  attended  by  a 
large  number  of  guests  from  the  pub¬ 
lishing  and  advertising  industries  of 
Canada. 

m 

BUYS  ARKANSAS  DAILY 

Donald  Murray,  publisher  of  two 
Arkansas  newspapers,  the  Jonesboro 
Tribune  and  Wynne  Star-Proyreae,  in 
partnership  with  Kenneth  RkWe, 
manager  of  the  Little  Rode  Munidpal 
Auditorium,  has  purchased  the  Pine 
Bluff  Graphic,  of  which  George  H. 
Adams  was  publisher.  K.  B.  Laswell, 
former  publi^er  of  the  East  Arkanaae 
Record  at  Helena,  is  associated  with 
the  news  owners  in  operation  of  the 
Pine  Bluff  new^>aper. 


into  some  of  the  touchiest  problems  gij-gg  to  present,  the  pertinency  or 
of  radio  stations  and  newspapers,  in¬ 
cluding  free  radio  publicity  in  news¬ 
papers. 

Comment  by  Hough  v...,  w.-.-  , 

Commenting,  Harold  Hough,  chair-  acter  of  documentary  evidence  to  be  °*rrC  i  ,  Claude  M 

man,  News^per- Radio  Committee,  filed.  w 

said  this  week  that  the  questionnaire  ’The  Commission  will  call  witnesses  negotiations, 

constitutes  “an  inquiry  into  the  con-  in  its  discretion  and  also  will  permit  ^  ®  printers  had  returned  to  work 

duct  of  how  publishers  manage  their  persons  who  have  not  applied  in  writ-  agreement  with  the  news- 

newspapers,  and  this  means  all  news-  ing  to  appear  if  they  feel  any  testi-  would  be 

papers,  whether  they  have  broadcast-  mony  taken  has  been  injurious  to  their  i  j  ,  j  , 

inreonnections  or  not.  Newspaper-  reputation  or  character  of  affects  mat-  vacation  schedules 

radio  operations,  which  was  the  sub-  ters  of  which  they  have  immediate  j®  ®  principal  points  of  difference 
ject,  I  thought,  of  the  whole  affair,  knowledge  and  concerning  which  they  ®f .  JJP  ®  one-day  strike, 

seems  to  have  been  replaced  by  news-  have  additional  or  contradicatory  evi-  ®  mconveniencin^g  the 

paper  conduct  and  newspaper  prac-  dence.  A  written  application  will  be  P^P®^®’ 

t^.  required  but  the  deadline  of  five  days  workers  who  have 

“The  invitation  to  commercial  man-  before  opening  of  the  hearing  will  not  ^ 

agers  and  press  agents  of  broadcasting  prevail.  3  ‘  IrT  for 

stations  generally  to  tell  the  Commis-  The  New  York  State  Associated  ^ 

Sion  ^  their  differences  with  mana^  Daihes,  ni^»ng  at  I^e  Pleasant,  with^pty  was  ll^T  demanded  by 

mg  editors  of  newspapers  will  be  N.  Y.,  adopted  a  resolution  this  week  nrintere  ^  ^ 

greeted  with  great  glee  by  those  who  that  “the  Federal  government  should  „  ui-  i.  « 

have  often  considered  that  the  news-  not  place  any  barrier  of  any  kind  to  Publishers  offered  to  continue  pres- 
papers  did  not  properly  publicize  some  prevent  the  use  of  radio,  or  any  other  wage  scales,  under  the  old  con- 
new  program.”  great  facilities  in  the  field  of  commu-  tract  which  expired  June  12,  and  they 

Mr.  Hough  said  he  hoped  that  when  nications  by  newspapers,  but  that,  on  favored  the  granting  of  a  one- week 
“the  Commission  reads  these  answers  the  contrary,  every  such  aid  and  en-  vacation  with  pay  this  year  and  a 
ihey  will  understand  that  after  all  couragement  should  be  offered  equal-  two-week  paid  vacation  next  year, 
the  judgment  of  a  managing  editor  as  ly  to  all  citizens  regardless  of  whether  Highest  Typo  Wages  in  U.  S, 
to  what  his  readers  would  like  to  read  they  own  newspapers  or  any  other  Publishers  also  offered  to  extend 
is  better  than  that  of  some  fellows  who  forms  of  legitimate  and  useful  enter-  the  work  day  15  minutes,  providing 
have  never  even  been  in  a  newspaper  prises.”  for  a  37%-hour  week,  with  a  lunch 

news  room.”  - 

One  of  the  questions  posed  asks 
radio  station  operators  if  any  news¬ 
paper  has  refused,  “as  a  matter  of 
general  policy,  to  give  space  to  press 
releases  or  other  news  concerning 
your  station?” 

List  of  Nowtpapors 
Another  asks  if  newspaper  radio 
features  accurately  report  the  activi¬ 
ties  of  the  station;  and  there  is  a  long 
section  on  whether  stations  have  any 
arrangements  with  newspapers  re¬ 
garding  solicitation  of  advertising, 
joint  rates  or  discounts,  free  space  or 
time,  and  publicity.  It  requests  the 
station  to  tell  of  all  such  propositions 
that  were  considered,  regardless  of 
whether  they  were  adopted. 

Question  1  asks  the  stations  to  list 
all  local  and  out-of-town  newspaper 
“customarily  read  by  listeners  in  your 
primary  service  area  for  news  of  local 
conununity  interest.” 


AP  EXECUTIVES  HOSTS  TO  PERUVIAN  NEWSMEN 

Aurelio  Miro  Quatada,  diractor  of  El  Comarcio,  Lima,  Paru,  and  his  son,  Josa  Miro 
Quasada,  wara  guasts  Juna  30  at  a  lunchaon  in  tha  Associated  Press  Building,  Rocka- 
fallar  Canter,  New  York.  Those  in  attendance,  pictured  hare,  are,  seated  left  to 
Other'que^tionrinvestigate  whether  Thompson,  prasidanta  of  La  Pransa  Asooada;  Auralio  Miro  Quasada; 


Kant  Coopar,  general  manager  of  tha  AP.  Standing,  left  to  right,  are  Lloyd  Stratton, 
assistant  general  manager,  AP;  L  P.  Hall,  chief  of  trafRc,  AP;  M.  J.  Wing,  aiacutiva 
faatura  editor;  O.  S.  Gramling,  assistant  general  manager.  Press  Association,  Inc.; 
Josa  Miro  Quasada;  W.  J.  McCambridga,  general  manager.  Press  Association,  Inc.; 
John  Evans,  chief  of  foreign  sarvica,  AP;  Alan  J.  Gould,  aiacutiva  assistant  to  Mr. 
Coopar  in  charge  of  personnel;  Charles  E.  Honca,  AP  news  editor;  Claude  A.  Jagger, 
particularly  newspaper,  of  the  stations.  financial  editor;  Gardner  Bridge,  chief  of  tha  New  York  AP  Bureau;  F.  A.  Rasch, 
Question  8  asks  that  stations  list  all  aiacutiva  photo  editor;  Byron  Price,  aiacutiva  news  editor;  and  Paul  Miller,  aiacutiva 
persons  who  “regularly  perform  or  assistant  to  Mr.  Cooper  in  charge  of  Membership  Department. 


newspapers  carry  program  listings  free 
or  on  a  paid  basis,  contracts  with  news 
services  for  news  broadcasts,  includ¬ 
ing  editing  and  sponsorship  of  news¬ 
casts,  and  the  business  connections. 
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Guild  to  Elect  Officers 
In  Referendum  in  Fall 


By  GEORGE  A.  BRANDENBURG 


NATIONAL  OFFICERS  of  the  Amer¬ 
ican  Newspaper  Guild  will  be 
elected  by  the  membership  at  large 
in  a  referendum  vote  this  fall,  it  was 
decided  at  the  8th  annual  ANG  con¬ 
vention  which  concluded  at  11:15 
pjn.,  June  27,  after  a  week  of  heated 
discussion  in  Detroit.  Meanwhile, 
present  officers  will  hold  office  during 
the  interim  period  between  now  and 
Nov.  1. 

Rival  factions  placed  their  respec¬ 
tive  slates  of  candidates  in  nomina¬ 
tion  at  the  final  session,  after  a  bitter 
struggle  which  lasted  until  dawn  on 
the  morning  of  June  27,  when  the 
convention  by  a  10-vote  margin 
cleared  Milton  Kaufman,  ANG  ex¬ 
ecutive  vice-president,  of  charges  that 
he  is  a  communist.  The  balloting, 
90  2/3  to  80 1/3,  demonstrated  the  ap¬ 
proximate  margin  that  pro-admin¬ 
istration  forces  maintained  on  all  test 
votes  during  the  week-long  conven¬ 
tion. 

To  Elect  for  Two-Yoor  Torm 

Denver  was  chosen  as  the  1942  con¬ 
vention  city. 

Under  the  referendum  machinery 
set  up,  ANG  officers  will  be  elected 
for  a  two-year  term,  beginning  Nov. 
1,  1941.  All  guild  members  in  good 
standing  with  their  dues  paid  up  by 
Aug.  1,  will  be  eligible  to  vote. 
Ballots  will  be  mailed  to  locals.  Sept. 
24,  and  votes  must  be  received  by 
Oct.  16  at  ANG  headquarters  for  final 
tabulation. 

O|)position  strength  rose  to  its 
hign  water  mark  on  Friday  when  by 
a  vote  of  97  to  75,  delegates  rejected 
the  motion  to  have  all  regional  vice- 
presidents  elected  by  ANG  member¬ 
ship  at  large.  Many  delegates  came 
instructed  on  this  point  and  joined 
with  anti-administration  group  in  fa¬ 
voring  that  five  regional  vice-presi¬ 
dents  be  chosen  by  their  respective 
regions  and  five  other  vice-presidents 
elected  at  large. 

Administration  forces,  however, 
scored  a  decisive  victory  when  the 
delegates  voted,  91 1/3  to  80 1/3,  to 
retain  present  ANG  officers  during 
the  interim  period.  The  anti-admin¬ 
istration  group  had  hoped  to  elect  tem¬ 
porary  officers  at  the  convention,  but 
having  lost  the  fight,  they  met  with 
administration  leaders  and  agreed  to 
submit  their  candidates  for  referen¬ 
dum  election.  “In  losing  the  motion 
which  permits  the  present  adminis¬ 
tration  to  retain  office  for  another 
four  months,”  stated  the  anti-admin¬ 
istration  caucus,  “we  believe  that  we 
lost  a  battle,  but  won  a  war.” 

Standing  for  re-election  on  the  ad¬ 
ministration  ticket  are  President 
Donal  M.  Sullivan,  Boston  Globe;  Ex¬ 
ecutive  Vice-President  Milton  Kauf¬ 
man,  New  York;  and  Secretary- 
Treasurer  Victor  Pasche,  Newark. 
Regio.nal  vice-president  nominees 
are: 

James  Whitaker,  music  critic,  New 
York  Mirror,  first  region;  Frank  Laro 
rewriteman,  San  Antonio  Light,  sec¬ 
ond  region;  Rollin  Everett,  reporter, 
Cincinnati  Post,  third  region;  William 
Brodie,  reporter,  San  Diego  (Cal.) 
Union,  fourth  region;,  and  Ralph  Fos¬ 
ter,  reporter,  Toronto  Star,  fifth  region. 

For  vice-presidents  at  large,  the 
administration  ticket  includes:  Agnes 
Fahy,  reporter,  Newark  (N.  J.)  Star- 
Ledger;  Don  Pinkston,  reporter,  Sioux 
City  (la.)  Journal;  Julius  Klyman, 
assistant  Sunday  editor,  St.  Louis 
Post-Dispatch;  Walter  Burson,  credit 
manager,  Pittsburgh  Post-Gazette;  and 
Alex  Kendrick,  book  critic,  Phila¬ 
delphia  Inquirer. 


Heading  the  anti-administration 
ticket  are  Milton  M.  Murray,  assist¬ 
ant  city  editor,  Detroit  Times,  for 
president;  Sam  B.  Eubanks,  Oakland 
(Cal.)  Post-Enquirer,  for  executive 
vice-president;  William  Rodgers, 
Scripps-Howard  Information  Service, 
Washington,  D.  C.,  for  secretary-treas¬ 
urer.  For  regional  vice-presidents: 

Walter  Engels,  photographer.  New 
York  News,  first  region;  Harry  Mar- 


The  convention  unanimously 
adopted  a  resolution  urging  the  fed¬ 
eral  government  to  drop  its  deporta¬ 
tion  threat  against  Bridges.  Shortly 
after  Bridges  finished  his  talk,  Kauf¬ 
man  dramatically  interrupted  conven¬ 
tion  proceedings  to  assert: 

“While  Harry  Bridges  was  speaking 
to  this  convention,  a  group  in  secret 
hearing  were  trying  and  convicting 
me  of  being  a  communist.  I  demand 
they  present  their  evidence  here  and 
now.” 

After  considerable  argument  as  to 
the  nature  of  the  evidence,  Sam 
Eubanks,  San  Francisco- Oakland 
guild,  opposition  candidate  to  Kauf¬ 
man,  stated  that  he  had  been  called 
a  “union  buster”  and  he  demanded 
that  evidence  be  presented  to  sub- 


Haading  anti-administration  tickat  in  ANG't  forthcoming  rafarandum  alaction  of 
national  ofRcars  (loft  to  right):  Sam  B.  Eubanks.  Oakland  (Cal.)  Post  Enquirar,  candi- 
dato  for  axocutivo  vica-prasidant;  William  B.  Rodgars,  Scripps-Howard  Information 
Sorvico,  Washington,  D.  C.,  for  socrotary-troasuror;  and  Milton  M.  Murray,  Detroit 
Timas,  for  national  president. 


tin,  drama  editor  and  columnist, 
Memphis  Commercial  Appeal,  second 
region;  Kenneth  B.  Crouse,  telegraph 
editor,  St.  Paul  Pioneer  Press,  third 
region;  James  W.  Farmer,  district  cir¬ 
culation  manager,  Seattle  Star,  fourth 
region;  no  candidate  for  fifth  region 
(Canada). 

For  vice-presidents  at  ■  large,  the 
antis  nominated: 

Louis  Ade,  Hammond  (Ind.)  Times; 
Edward  Allen,  Boston  Herald-Trav¬ 
eler;  James  F.  Crowe,  drama  editor, 
Hollywood  (Cal.)  Citizen  News;  Jules 
Shick.  Associated  Press  photographer, 
Philadelphia;  and  Joseph  M.  Walsh, 
reporter,  Wilkes-Barre  (Pa.)  Record. 

As  anticipated,  the  issue  of  com¬ 
munism  came  to  the  surface  at  De¬ 
troit.  Last  year,  administration  forces 
managed  successfully  to  lobby  the 
issue  off  the  floor,  and  even  though 
it  was  discussed  at  Memphis,  it  was 
never  permitted  to  become  the  real 
issue.  During  the  early  stages  of  this 
year’s  convention,  the  issue  remained 
in  the  corridor-conversation  class  un¬ 
til  after  Harry  Bridges,  West  Coast 
longshoremen’s  leader,  had  addressed 
the  convention  Thursday  evening. 

In  a  fighting  speech,  Bridges  charged 
the  FBI  “is  a  super  labor  spy  agency 
supplying  employers  with  free  ser¬ 
vice.”  Referring  to  his  own  deporta¬ 
tion  hearing,  which  is  now  in  the 
hands  of  the  trial  judge  designated 
by  the  Department  of  Justice  to  estab¬ 
lish  whether  Bridges  is  a  commu¬ 
nist.  Bridges  asserted: 

“If  I  escape  deportation,  it  will  only 
be  because  of  the  powers  of  organized 
labor.” 

He  assailed  guildsmen  who  have 
testified  against  him  and  in  referring 
to  the  apparent  conflict  within  the 
guild,  he  said:  “If  and  when  the 
guild  carries  progressive  fights — as  it 
has — its  leaders  will  be  attacked  the 
way  we  on  the  West  Coast  are.  They’ll 
be  called  Reds.” 


stantiate  that  charge.  At  the  insist¬ 
ence  of  Rollin  Everett,  Cincinnati, 
that  evidence  against  Kaufman  be 
produced,  the  opposition  group  desig¬ 
nated  Eubanks  as  spokesman.  He 
produced  an  affidavit,  signed  by  Fer¬ 
dinand  Lundberg,  author  of  “Im¬ 
perial  Hearst”  and  “America’s  Sixty 
Families.” 

The  Lundberg  affidavit,  addressed 
to  the  convention  delegates,  charged 
that  “Milton  Kaufman  has  been  a 
member  of  the  communist  party  for 
more  than  eight  years  under  the  name 
of  Milton  Kay,  which  he  used  to 
employ  in  writing  for  the  Daily 
Worker.  ’This  fact  has  been  known  to 
me  and  to  a  considerable  number  of 
other  guild  members  in  New  York 
because  before  Kaufman  was  made 
executive  secretary  in  New  York  in 
1934 — a  job  for  which  nobody  else 
was  then  available — he  had  to  explain 
what  his  political  allegiances  were. 
He  said  he  was  a  member  of  the 
communist  party  and  he  was  elected 
notwithstanding.  ...  He  has,  how¬ 
ever,  succeeded  in  bringing  members, 
particularly  in  New  York,  into  the 
communist  party.  ...  A  great  deal 
of  supporting  testimony  and  evidence 
of  Kaufman’s  party  membership  can 
be  produced.” 

Kaufman,  in  replying  to  the  Lund¬ 
berg  letter,  told  a  tensely  silent  con¬ 
vention: 

“I  deny  as  an  utter,  complete  lie 
that  I  ever  told  Mr.  Lundberg  or  any¬ 
one  else  that  I  was  a  member  of  the 
communist  party.  I  deny  as  an  utter 
falsehood  ever  using  the  name  of 
Milton  Kay  for  any  reason.  I  have 
never  written  for  Ae  Daily  Worker 
under  the  name  of  Milton  Kay  or  any 
other  name.  I  have  not  been  nor  am 
I  now  a  member  of  the  Communist 
party.  I  have  said  that  before  in 
print.  I  deny  that  Mr.  Limdberg  can 
produce  any  evidence  that  I  have 
been  or  am  a  communist  because 


there  is  not  nor  can  there  by  any 
evidence  of  that. 

“He  evidently  has  withheld  that  in¬ 
formation  which  he  regards  as  im¬ 
portant  to  the  welfare  of  this  imion 
for  many  years.  Mr.  Lundberg  and 
those  who  treasure  his  statement  em¬ 
ploy  such  a  canard  and  such  a  method 
as  a  petty  political  instrument  in  an 
important  election  campaign  in  our 
union.  I  cannot  attribute  to  this  state¬ 
ment  any  motive  that  would  lead  to 
the  strengthening  of  a  local  of  the 
guild,  nor  to  the  American  Newspaper 
Guild.  I  think  that  is  the  reason  why 
certain  delegates  here  took  three 
hours  to  produce  this  statement.  It 
is  true  that  this  statement  does  the 
guild  no  good,  but,  in  my  opinion, 
my  purpose  in  insisting  that  this  be 
presented  to  the  convention  was  to 
end  a  cancerlike  method  of  continu¬ 
ing  a  disimity  in  this  union  of  ours 
which  explains  in  large  part  the 
events  of  the  past  year. 

“I  think  it  is  the  duty  of  this  con¬ 
vention  if  we  want  to  go  on  and  build 
at  a  time  when  we  need  unity  that 
this  be  nailed  completely,  decided 
here  and  now  so  that  in  our  applica¬ 
tion  to  the  formulation  of  policies  of 
the  ANG  for  the  next  year  and  there¬ 
after  that  we  shall  deal  honestly  in 
convention  halls  and  not  in  corridors 
and  that  we  really  heartily  agree 
with  the  decisions  of  the  majority  and 
go  forward.” 

Ruling  Sustained  to  86 

After  considerable  more  debate  and 
name-calling  back  and  forth,  the  op¬ 
position  group  called  for  a  commission 
to  be  appointed  to  fiuther  investigate 
the  charges  made  against  Kaufman 
and  others.  On  an  appeal  from  Presi¬ 
dent  Sullivan’s  ruling  that  such  a 
motion  was  out  of  order,  the  chair 
was  sustained  by  the  margin  of  86  2/3 
to  86.  Delegate  Everett  then  moved 
for  a  vote  of  confidence  to  Kaufman 
and  at  4:10  a.m.,  the  motion  carried,  » 
90  2/3  to  80  1/3. 

Kaufman  again  was  the  storm  cen¬ 
ter  for  convention  debate  late  Friday 
evening,  when  the  delegates  became 
hopelessly  involved  in  a  two-hour 
discussion  of  the  North  American  ' 
Aircraft  Company’s  dispute  in  which 
federal  troops  were  used  to  break  the 
strike  at  Inglewood,  Cal.  Philip  Con¬ 
nelly,  ANG  vice-president  and  one 
of  the  local  CIO  leaders  involved  in 
that  dispute,  told  of  events  leading 
up  to  the  strike.  The  delegates  even¬ 
tually,  however,  voted  down  a  reso¬ 
lution,  calling  for  ANG  to  extend  its 
apologies  to  President  R.  J.  ’Thomas 
and  the  UAW  union  for  “unwarranted 
interference  in  another  union’s  af¬ 
fairs”  on  the  part  of  Kaufman.  The 
vote  was,  87  to  75. 

The  report  of  the  employer  rela¬ 
tions  committee  strongly  recom¬ 
mended  that  guild  negotiating  com¬ 
mittees  have  factual  information  at 
their  fingertips  in  order  to  have  a 
thorough  picture  of  living  conditions 
and  price  trends.  Limitation  of  be¬ 
ginners  was  advocated  in  order  to 
protect  the  individual  bargaining  po¬ 
sition  of  guildsmen  now  earning  more 
than  minimum  wages.  It  was  sug-  j 
gested  limitation  clauses  be  on  a  per¬ 
centage  basis,  that  is,  restricting 
beginners  to  a  minor  percentage  of  I 
those  working  on  a  given  paper. 
One-year  contracts  were  strongly 
recommended.  “Secret  agreements” 
were  frowned  upon. 

In  the  closing  hour  of  the  conven¬ 
tion,  delegates  adopted  a  number  of 
resolutions,  covering  a  multitude  of 
national  issues  relating  to  the  labor 
movement. 

Mrs.  Katherin  Eamshaw,  New 
York,  was  re-elected  president  of  the 
American  Newspaper  Guild  Auxili¬ 
ary,  which  was  renamed  the  Women’s 
Auxiliary  of  the  ANG.  Convention 
reports  showed  28  locals  affiliated 
with  the  auxiliary,  representing  600 
members. 


FOR  lULY  5.  1941 
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CARTOONISTS  FIND  VARIED  THEMES  IN  TRENDS  OF  RUSSO-GERMAN  WAR 


TOAST  TO  DEMOCRACY 

"IMAGINE  SEEING  YOU  HERE!" 


— Paul  Ptaschke  in  Chicago  Herald-American,  June  26. 


ALL  WE  KNOW  IS  WHAT  WE  READ 
IN  THE  WAR  COMMUNIQUES 


-BUT  YOU  OUGHT  To  SEE 

THE  OTHER  FELLOW 


— Ray  Evans  in  Columbus  (O.)  Dispatch,  June  26. 


Ralph  Nicholson 
Buys  The  Item 
In  New  Orleans 

Resigns  Tampa  Times 
Posts  .  .  .  Col.  Thomson 
Retires  .  .  .  Ballard  Editor 


Ralph  Nicholson,  former  secretary- 
treasurer,  vice-president  and  general 
manager  of  the  Tampa  (Fla.)  Daily 


Colonel  James  M.  Thomson,  at  left,  and 
Ralph  Nicholson. 


Times,  became  publisher  and  pres¬ 
ident  of  the  Item  Company,  Inc.,  New 
Orleans,  June  28  after  purchase  of  the 
newspaper  from  the  Item  Company, 
Ltd.,  headed  by  Colonel  James  M. 
Thomson.  Purchase  price  was  not 
disclosed. 

Mr.  Nicholson,  42,  but  a  newspaper 
veteran  despite  his  youth,  immedi¬ 
ately  announced  an  improvement  pro¬ 
gram  for  the  New  Orleans  Item  and 
Sunday  Item-Tribune.  Colonel 
Thomson,  publisher  of  the  Item  since 
1907,  when  he  went  to  New  Orleans 
from  the  Blast  with  Marshall  Ballard, 
editor,  announced  his  retirement  from 
the  newspaper  business.  Following 
a  short  vacation,  he  will  return  to 
New  Orleans. 

Directors  of  the  new  concern  are: 
Mr.  Nicholson,  Mr.  Ballard,  who  con¬ 


tinues  as  editor,  and  J.  W.  Fanz,  who 
was  business  manager  of  the  former 
company  and  continues  as  secretary 
of  the  new  firm.  Mr.  Nicholson  an¬ 
nounced  he  would  make  as  few  per¬ 
sonnel  changes  as  possible,  stating 
he  had  none  in  mind  at  present. 

Still  owning  a  ha'i  interest  in  the 
Tampa  Times  with  David  Smiley,  Mr. 
Nicholson  has,  however,  resigned  his 
official  positions  with  that  newspaper 
and  has  moved  to  New  Orleans. 

Mr.  Nicholson  has  held  executive 
positions  with  Curtis  and  Scripps- 
Howard  newspapers  in  New  York  and 
Pittsburgh,  and  has  seen  service  on 
many  other  publications,  including  the 
Japan  Advertiser,  Tokyo,  as  general 
manager. 

He  began  his  journalistic  career  on 
the  Richmond  (Ind.)i  Item,  while  at¬ 
tending  Blarlham  college  in  that  city. 
Mr.  Nicholson  said  he  had  been  of¬ 
fered  several  large  newspaper  prop¬ 
erties  in  the  past  few  years,  but  had 
turned  them  down  because  “neither 
the  newspaper  properties  nor  the  cities 
in  which  they  stood  had  what  I 
wanted.  New  Orleans  has  it.” 

Nicholson's  Creed 

After  reviewing  his  career  for  the 
past  eight  years  with  the  Tampa 
Times,  Mr.  Nicholson  said  he  felt  he 
wanted  to  step  into  a  larger  news¬ 
paper  field.  Speaking  of  the  Item, 
he  continued: 

“Marshall  Ballard  (the  editor)  en¬ 
joys  the  well-deserved  reputation  of 
being  one  of  the  greatest  editors  in 
this  country,  and  the  staff  is  generally 
recognized  as  one  of  the  best  in  the 
U.  S.  My  only  idea  is  to  make  the 
Item  still  better,  if  I  can.  I  didn’t 
bring  any  one  with  me  to  make 
changes  in  the  personnel,  and  I  have 
no  pre-conceived  notions  of  such 
changes.  So  far  as  I  am  concerned, 
the  fewer  changes  the  better.  Colonel 
Thomson  has  built  up,  through  33 
years,  a  magnificent  foundation  on 
which  his  successor  can  continue  to 
build. 

“It  is  my  thought  that  no  newspa¬ 
per  can  be  truly  successful  without 
hard-working  and  competent  em¬ 
ployes  who  are  completely  loyal  to 
the  enterprise,  but  I  do  not  think  any¬ 
one  can  command  that  sort  of  loyalty 
of  his  fellows  without  giving  some¬ 
thing  in  return.  That  means  that 
those  who  get  out  the  newspaper  must 
be  well  treated  and  well  paid. 


“The  saune  principle  governs  the  re¬ 
lation  of  the  newspaper  to  its  public 
and  its  advertisers.  To  them  the 
newspaper  owes  public  service  and 
giving  that,  will  receive  their  whole¬ 
hearted  support  in  return.  I  want  to 
say  here  and  now  that  I  loathe  arro¬ 
gance  in  a  publisher’s  office  as  deeply 
as  I  loathe  it  in  a  public  office.” 

One  of  the  highlights  of  Mr.  Nichol¬ 
son’s  career  was  his  world  scoop  dur¬ 
ing  the  last  war  of  the  story  on  the 
first-hand  account  by  Grover  Cleve¬ 
land  Bergdoll  of  his,  Bergdoll’s, 
escape  from  the  United  States. 

Mr.  Nicholson  is  mar.  ied  and  the 
father  of  two  young  girls.  The  fam¬ 
ily  will  move  to  New  Orleans  later 
in  the  summer. 

Mr.  Thomson  began  his  newspaper 
career  as  a  reporter  on  the  Washing¬ 
ton  Post,  later  opened  a  correspwn- 
dence  of  his  own  and  in  1900  bought 
the  Norfolk  (Va.>  Dispatch.  He  hired 
his  old  college  chum,  Mr.  Ballard,  as 
editor,  and  the  two  ran  that  news¬ 
paper  until  1906,  when  they  moved  to 
New  Orleans.  Mr.  Thomson  became 
publisher  of  the  Item  in  January, 
1908. 

■ 

MONTH-OLD  STRIKE  END 

OsHAWA,  Ont.,  July  1 — The  strike  of 
Oshawa  Times  compositors  and  com¬ 
posing  machine  operators  which 
started  June  2  ended  at  midnight 
Monday  with  the  signing  of  an  agree¬ 
ment  between  union  and  publishing 
companies.  Both  parties  expressed 
satisfaction  with  terms  of  the  settle¬ 
ment,  which  included  a  44-hour  week 
and  a  pay  increase.  Men  will  be  re¬ 
employed  according  to  a  priority  list 
without  displacing  new  men  taken  on. 
During  the  strike  the  newspaper  pub¬ 
lished  regular  in  spite  of  difficulties. 
The  agreement  is  for  duration  of  war 
and  three  months  thereafter  and  pro¬ 
vides  for  a  cost  of  living  bonus. 


NAMED  "SPECIAL" 

Reynolds  Fitzgerald,  Inc.,  has  been 
appointed  national  advertising  rep¬ 
resentatives  for  the  Grand  Rapids 
(Mich.)  Herald,  effective  July  1. 

■ 

DROPS  STOCK  EDITION 

The  Waterbury  (Conn.)  American 
will  eliminate  its  Saturday  Stock  edi¬ 
tion,  effective  July  5. 


Reinstated  Guildsman 
Quits  Albany  Job 

Henry  Christman,  onetime  city  hall 
reporter  for  the  old  Albany  (N.  Y.) 
Knickerbocker  Press  and  one  of  three 
guildsmen  recently  reinstated  on  the 
copy  desk  under  a  National  Labor 
Relations  Board  order,  has  resigned. 

Austin  Scannell,  city  editor,  Knick¬ 
erbocker  Press,  resigned  earlier  after 
his  return,  and  John  Wanhope,  former 
general  news  reporter,  is  remaining, 
on  general  rewrite. 

Christman  has  gone  to  New  York 
to  pursue  work  on  a  book  he  has 
been  writing. 

A.  J.  McDonald,  general  manager, 
Knickerbocker  News,  said  Monday 
the  NLRB  provision  for  back  pay 
covering  the  dismissal  period  from 
July  1,  1937,  had  been  satisfied  on  a 
private  basis  with  each  man. 

The  trio’s  dismissal  followed  mer¬ 
ger  of  the  Knickerbocker  Press  with 
the  old  Albany  Evening  News  to  form 
the  present  Gannett  daily,  which  this 
spring  failed  to  obtain  a  Supreme 
Court  review  of  the  NLRB  ruling. 

■ 

LOWELL  MEN  GET  lOBS 

Several  editorial  employes  of  the 
defunct  Lowell  (Mass.)  Courier  Citi¬ 
zen-Leader  have  joined  other  news¬ 
paper  offices  in  the  Boston  area.  Hal¬ 
ford  E.  Wheeler,  reporter  and  column¬ 
ist,  has  joined  the  Manchester  (N.  H.) 
Union-Leader.  Thomas  L.  McAlpine, 
reporter  and  columnist,  is  on  the  North 
Adams  (Mass.)  Transcript  city  desk. 
George  A.  Anderson,  desk  man,  is 
now  city  editor  of  the  Southbridge 
(Mass.)'  News.  Frank  Sargent,  for¬ 
merly  Courier  Citizen  sports  editor 
and  columnist,  joined  the  Lowell  Sun. 
Robert  Mountford,  reporter,  is  now 
corresponding  in  Lowell  for  Boston 
papers;  and  Robert  Kennedy,  pho¬ 
tographer,  is  free-lancing  in  Lowell 
for  Boston  papers.  Philip  A.  Richard¬ 
son,  former  city  editor.  Courier  Citi¬ 
zen,  is  on  the  Springfield  (Mass.) 
Republican  desk,  and  Joseph  P. 
Clough,  assistant  city  editor.  Courier 
Citizen,  and  Harry  C.  Glasheen,  sports 
editor.  Evening  Leader,  are  both  on 
the  staff  of  Suffolk  Downs,  race  track 
in  East  Boston.  Joseph  L.  Casey,  re¬ 
porter,  and  Joseph  A.  Gallagher, 
county  editor,  are  both  in  the  U.  S. 
Army,  stationed  at  Fort  Bklwards. 
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New  Whiskey 
Is  Best  Seller 
In  13  Months 

Hiram  Walker's  Imperial 
Blend,  Using  Dailies, 

Now  Tops  Michigan  Market 

In  the  13  months  since  it  was  intro¬ 
duced  in  Michigan,  Hiram  Walker’s 
new  blended  whiskey,  Imperial,  has 
skyrocketed  to  the  position  of  best 


On*  of  the  Imperial  ads  used  in  Michigan 
by  Hiram  Walker 


seller  in  the  state,  regardless  of  price, 
according  to  Hiram  Walker.  Liquor 
outlets  in  Michigan  are  state  con¬ 
trolled  and  do  not  allow  display  ma¬ 
terial.  Thus,  to  put  over  its  new 
brand,  Hiram  Walker  had  to  depend 
almost  entirely  on  newspaper  ad¬ 
vertising,  supplemented  with  some 
outdoor  display. 

The  campaign  in  Michigan  started 
with  ten  months  of  330-line  newspa¬ 
per  ads  in  the  three  Detroit  papers, 
and  later  featured  a  success  story 
which  reached  its  climax  with  the 
headline  “Look  at  all  333.”  There  are 
333  distilled  spirits  marketed  in 
Michigan.  As  of  May  of  this  year, 
Imperial  was  leading  the  nearest  com¬ 
petitor  by  some  1,500  cases. 

Campaiga  ia  N.  Y.  State 

Following  its  early  success  in  Mi¬ 
chigan,  the  new  blend  brand  was  in¬ 
troduced  in  Jamestown,  N.  Y.,  last 
winter  through  newspapers  and 
shortly  afterwards  was  extended  to 
the  Buffalo  and  Syracuse  markets.  It 
was  also  introduced  in  Rochester  and 
Utica,  although  the  Gannett  newspa¬ 
pers  in  those  markets  do  not  accept 
liquor  advertising. 

Late  in  April  distribution  was  com¬ 
pleted  in  the  Boston  territory  and  on 
May  1  a  newspaper  campaign  broke 
in  all  the  big  papers  in  that  section.  As 
with  the  other  preliminary  campaigns, 
introductory  ads  measured  from  about 
1,250  down  to  750  lines  and  were  fol¬ 
lowed  up  with  a  consistent  schedule 
calling  for  ads  of  some  750  lines  run¬ 
ning  weekly. 

Hiram  Walker  has  spent  some 
$119,336  in  newspaper  advertising  on 
Imperial  thus  far  in  1941  but  as  dis¬ 
tribution  is  extended  it  is  expected 
the  appropriations  will  be  greaUy  in¬ 
creased.  The  spirits  blend  field  is 
probably  the  most  competitive  in  the 


whiskey  business  and  Imperial  will 
be  bucking  the  rivalry  of  such  huge 
newspaper  advertisers  as  Seagrams, 
Calvert,  Wilson,  and  Frankfort  dis¬ 
tillers. 

Among  newspaper  representatives 
Hiram  Walker  is  known  as  a  consis¬ 
tent  user  of  newspaper  space  and 
usually  puts  on  pressure  during  the 
last  six  months  of  the  year.  Imperial 
is  the  company’s  first  spirits  blend 
since  the  years  immediately  following 
prohibition,  when  most  distillers  re¬ 
sorted  to  the  blended  brands  to  make 
the  most  of  their  limited  supplies. 

Imperial  is  in  the  same  price  class 
as  Calvert,  Seagrams,  and  other  heav¬ 
ily  advertised  spirits  blends. 

B 

Cccnadion  Dailies  . 
To  Use  Dealer 
Aids  In  50  Cities 

CDNA  Ad  Bureau  Seeks  to 
Remedy  Reported  Prefer¬ 
ence  for  Other  Media 

The  Canadian  Daily  Newspapers 
Association  announced  last  week  a 
campaign  in  50  cities  to  correct  re¬ 
ported  dealer  preference  for  other 
media,  and  to  increase  the  effective¬ 
ness  of  dealer  merchandising. 

I.  H.  MacDonald,  general  manager 
of  the  CDNA  Bureau  of  Advertising, 
in  announcing  the  plan,  cited  the  an¬ 
nual  report  of  the  Bureau  of  Adver¬ 
tising,  ANPA,  which  pointed  out  that: 
“The  constant  appearance  of  surveys 
that  show  dealer  preference  for  me¬ 
diums  other  than  newspapers,  when 
it  comes  to  manufacturers’  advertising, 
is  due  to  the  failure  of  newspapers  to 
promote  their  medium  amongst  mer¬ 
chants,  distributors  and  branch  man¬ 
agers  in  their  own  cities.” 

Monthly  Themes 

The  plan  is  being  introduced  with 
a  series  of  displays  of  associated  or 
related  merchandise  around  a  central 
theme.  During  July,  retailers  will 
feature  vacation  needs,  in  August,  hot 
weather  needs  and  in  September,  back 
to  school  needs. 

The  Canadian  Bureau  is  preparing 
display  cards  to  be  used  as  the  basis 
of  the  display.  These  cards  will  be 
furnished  to  member  newspapers 
which,  in  turn,  will  distribute  them 
to  leading  merchants  in  their  cities 
and  offer  suggestions  and  assistance 
in  the  arrangement  of  window  and 
store  displays. 

Display  cards  will  be  available  in 
two  sizes,  10  by  15  inches,  suitable 
for  counter  displays,  and  15  by  25 
inches  for  window  displays. 

National  advertisers  look  upon  it 
as  valuable  assistance  to  their  own 
sales  and  merchandbing  efforts.  Since 
some  cities  in  Canada  are  not  large 
enough  to  justify  the  efforts  of  a  full¬ 
time  salesman,  companies  which  sell 
through  jobbers  are  able  to  cover  these 
cities  only  at  long  intervab.  Thb  gap 
will  be  bridged  by  the  daily  news¬ 
papers  with  their  point-of-sale  db- 
plays  of  nationally  advertbed  mer¬ 
chandise. 

Members  of  the  Bureau  of  Adver- 
tbing,  CDNA  will  obtain,  according 
to  preliminary  estimates,  more  than 
2,500  dbplays  of  nationally  advertised 
merchandise  during  July.  As  the  cam¬ 
paign  progresses  undoubtedly  the 
number  of  monthly  dbplays  will  be 
increased. 


Among  Advertising  Folk 


LOYD  RING  COLEMAN,  formerly 

director  of  the  J.  Walter  Thompson 
Company  offices  in  Central  Europe,  b 
leaving  for  Australia  on  June  24  to 
join  the  Australbn  Divbion  of  the 
Thompson  Company. 

David  C.  Mihiphy,  Detroit  manager 
of  Fortune  magazine,  has  been  elected 
president  of  the  Detroit  Adcraft  Club, 
succeeding  W.  Colburn  Standish. 

Richard  G.  Meybohm  has  been 
named  sales  promotion  divbion  man¬ 
ager  for  the  National  Retail  Dry 
Goods  Assn.  He  succeeds  Joseph  E. 
Hanson  who  recently  joined  the  Sim¬ 
plicity  Pattern  Co.  Mr.  Meybohm  b 
a  former  publicity  director  of  James 
McCreery  &  Co.,  New  York,  and  prior 
to  that  was  assbtant  publicity  director 
of  B.  Altman  &  Co.  He  starts  hb  new 
job  July  7. 

Fred  Ludekens  b  resigning  as  art 
director  of  Lord  &  Thomas  effective 
July  1st.  He  will  resume  hb  free 
lance  work. 

William  H.  Kins  all  has  joined  the 
Kane  Advertbing  Agency,  Blooming¬ 
ton,  Illinob,  as  general  manager.  Mr. 
Kinsall  was  formerly  manager  of  the 
Publicity  Department  of  Altorfer 
Bros.,  Peoria,  Illinob. 

Hunter  Bell,  assistant  advertbing 
manager,  the  Coca-Cola  Company, 
Atlanta,  Ga.,  b  confined  to  a  local 
hospital,  suffering  from  an  old  injury 
to  his  back,  sustained  while  participat¬ 
ing  in  athletics. 

Richard  E.  Burdett,  formerly  asso¬ 
ciated  with  N.  W.  Ayer  &  Son,  has 
joined  Abbott  Kimball  Co.,  Inc.,  in  an 
executive  capacity.  Mr.  Burdett  has 
also  been  connected  with  Eastman 
Dillon  &  Co.,  and  was  one  of  the  orig¬ 
inal  partners  of  Biggs  Mohrman  & 
Co.,  former  members  of  the  New 
York  Stock  Exchange. 

John  B.  Flack,  president  of  the 
Flack  Advertbing  Agency,  Syracuse, 
N.  Y.,  spoke  before  the  newly  or¬ 
ganized  Utica  Advertising  Club  at  a 
dinner  meeting  June  18  at  the  Hotel 
Utica.  Frank  E.  Davis,  advertbing 
manager  of  the  Utica  Mutual  Insur¬ 
ance  Co.,  and  president  of  the  Utica 
ad  group,  accepted  the  greetings  of  the 
Syracuse  Advertbing  Club,  and  from 
the  International  Affiliation  of  Sales 
and  Advertising  Clubs,  which  were 
extended  by  Mr.  Flack. 

Maurice  Lysaght  has  been  named 
account  executive  of  the  Bening  Ad¬ 
vertbing  Company,  Sacramento,  Cal. 
Mr.  Lysaght  formerly  was  with  the 
Sacramento  Chamber  of  Commerce. 

George  Lower  has  been  advanced 
from  superintendent  of  the  San  Fran¬ 
cisco  printing  plant  of  Pacific  Rural 
Press  to  the  Southern  California  ad¬ 
vertbing  managership  of  that  organi¬ 
zation. 

Charles  A.  Wolcott,  in  charge  of 
service  and  sales  for  the  Daniel  Starch 
marketing  and  advertising  research 
organization,  has  resigned  to  join 
Blackett-Sample-Hummert,  Inc.,  Chi¬ 
cago.  Mr.  Wolcott  will  have  general 
supervbion  over  the  media,  research, 
and  copy  testing  activities. 

Thomas  J.  Grant,  for  five  years  on 
the  copy  staff  of  Ruthrauff  &  Ryan, 
Chicago,  has  joined  Blackett-Sample- 
Hummert,  Inc.,  Chicago. 

Henry  Bradley,  formerly  with  the 
Philadelphia  office  of  Paul  Block  and 
Assoebtes,  has  joined  the  Philadelphia 
Evening  Public  Ledger  national  ad¬ 
vertbing  staff. 


Richard  H.  Burbank,  for  the  past 
10  years  advertbing  and  sales  man¬ 
ager  for  the  United  States  Bedding 
Co.,  has  joined  the  executive  staff  of 
the  E.  J.  McGuire  Advertbing  Agency, 
St.  Paul,  Minn.  He  will  continue  to 
direct  the  advertbing  of  the  bedding 
company. 

Dr.  Albert  B.  Blankenship,  who  for 
the  past  year  has  held  a  Rockefeller 
fellowship  in  research,  has  joined  the 
Plans-Merchandbing  Department  of 
N.  W.  Ayer  &  Son,  Inc.,  in  a  research 
capacity.  He  was  associated  one  year 
with  the  Psychological  Corporation. 

Randall  M.  Dubois,  radio  and  gen¬ 
eral  media  buyer  for  Morse  Interna¬ 
tional,  Inc.,  has  been  called  to  active 
service  as  an  ensign  in  the  U.  S.  Naval 
Reserve.  Lynn  Barnard,  time  buyer 
for  Pedlar  &  Ryan,  succeeds  Dubob  at 
Morse  International,  effective  next 
Monday. 

Marie  Sweeney,  treasurer  of  the 
Dan  B.  Miner  Co.,  Los  Angeles  ad¬ 
vertbing  agency,  was  installed  as 
president  of  the  Los  Angeles  Adver¬ 
tbing  Women  June  26. 

Frederic  R.  Gamble,  managing  di¬ 
rector  of  American  Association  of 
Advertbing  Agencies,  was  elected 
president  of  Trade  Assoebtion  Ex¬ 
ecutives  in  New  York  City,  it  was 
announced  thb  week.  Two  vice- 
presidents  were  elected:  W.  Floyd 
Maxwell,  secretary  of  Lithographers 
National  Assoebtion,  and  George  F. 
Quimby,  secretary  -  treasurer.  Soft 
Fibre  Manufacturers’  Institute.  Mer¬ 
rill  A.  Watson,  executive  vice-presi¬ 
dent,  Tanners’  Council  of  America, 
was  elected  secretary-treasurer  of  the 
association. 

Joseph  R.  Stauffer,  manager  of 
Young  (c  Rubicam’s  Hollywood  office, 
has  been  appointed  radio  director  of 
Kenyon  &  Eckhardt,  Inc.  In  1934 
Mr.  Stauffer  joined  the  radio  depart¬ 
ment  of  Young  &  Rubicam  where  he 
was  producer  of  daytime  and  evening 
radio  programs  for  General  Foods, 
Borden’s,  Colgate,  Packard  and  other 
leading  accounts.  He  was  transferred 
to  the  Hollywood  office  of  the  agency 
in  1936  to  handle  the  Packard  variety 
program,  and  a  year  later,  took  over 
talent  buying  for  the  west  coast.  In 
1938  he  was  made  manager  of  the 
Hollywood  office,  at  the  same  time 
continuing  with  talent  buying.  A 
graduate  of  West  Point,  Mr.  Stauffer 
served  with  the  U.  S.  Cavalry  for  a 
year  before  going  into  business. 

Carl  S.  Brown,  for  the  past  two 
years  president  of  Son  De  Regger  & 
Brown  Advertbing  Agency  of  Des 
Moines,  la.,  has  joined  Blackett- 
Sample-Hummert,  Inc.,  Chicago,  in  an 
executive  capacity.  Son  De  Regger  & 
Brown  will  remain  in  business  under 
the  direction  of  Mr.  Brown’s  partner, 
L.  S.  Son  De  Regger. 

Charles  Borrelli,  head  of  a  Phila¬ 
delphia  advertbing  agency  bearing  his 
name,  was  elected  June  13  as  a  di¬ 
rector  of  the  City  Club  of  Philadel¬ 
phia. 

Campaigns  and  Accounts 


CARTER  PRODUCTS,  INC.  b  using 
about  500  newspapers  for  a  cam¬ 
paign  on  Arrid,  a  deodorant.  The 
schedule  calls  for  ads  measuring  from 
60  to  136  lines  on  an  average  of  once 
a  week.  The  campaign  will  run  to 
the  end  of  the  year.  Small  &  Seiffer, 
New  York,  b  the  agency. 

The  Phedrocaine  Co.,  Yonkers,  New 
York,  manufacturers  and  dbtributors 
(Continued  on  page  12) 
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THE  ADVERTISING  SURVEY 

Merchandising  Outlook 
Becomes  More  Complex 


By  WARREN  L  BASSETT 


AS  TIME  and  the  defense  program 
march  on,  the  general  advertising 
situation  becomes  more  and  more 
complex  rather  than  clarified.  Latest 
problem  to  harass  advertising  and 
merchandising  men  is  that  of  gov¬ 
ernment  price  fixing  as  illustrated  in 
the  Chrysler  case.  At  the  present 
time  there  seems  to  be  no  definite 
program  in  Washington  in  regard  to 
pegging  prices,  and  just  what  indus¬ 
tries  or  commodities  will  be  affected 
next  no  one  can  say.  Agency  men 
say  this  may  have  the  effect  of  slow¬ 
ing  down  advertising  programs,  or 
delaying  plans  for  fall  schedules. 

Aate  Picture  Is  Cloudy 
The  biggest  puzzle  in  the  present 
picture  is  the  automobile  industry, 
which  is  shouldering  a  heavy  load  of 
defense  orders.  Detroit  executives  of 
both  automobile  firms  and  advertis¬ 
ing  agencies  are  keeping  their  own 
counsel,  but  disturbing  reports  con¬ 
tinue  to  leak  out.  The  exact  status 
of  the  automobile  accounts  is  not  ex¬ 
pected  to  be  known  until  later  in  the 
summer,  sometime  after  Aug.  1  when 
the  20%  reduction  in  production  of 
passenger  cars  goes  into  effect. 

Another  new  factor  in  the  merchan¬ 
dising  picture  is  the  effort  being  made 
to  curb  installment  buying  to  avoid 
price  inflation.  The  effort  has  the 
backing  of  Leon  Henderson,  federal 
price  administrator.  The  first  step, 
now  being  taken  by  a  number  of 
large  companies,  is  to  reduce  the  time 
permitted  for  payment.  General  Elec¬ 
tric,  for  one,  has  been  trying  to  cut 
its  installment  payments  from  36 
months.  According  to  John  Love, 
Scripps-Howard  staff  writer,  if  the 
movement  does  not  spread  rapidly 
enough  the  Federal  Reserve  Board  is 
expected  to  reduce  the  borrowing 
facilities  of  the  finance  companies.  It 
is  believed  that  if  more  cash  is  de¬ 
manded  and  a  shorter  time  allowed 
for  installment  payments,  dealers  will 
have  less  temptation  to  boost  prices 
or  lower  trade-in  allowances.  It  is 
also  felt  the  danger  of  manufacturers 
raising  their  prices  will  also  be 
smaller. 

But  in  spite  of  the  complex  mer¬ 
chandising  situation,  there  is  no  pes¬ 
simism  in  regard  to  the  future.  With 
billions  of  defense  dollars  rolling 
around  in  the  national  economy  all 
those  in  advertising  and  salesmanship 
are  on  their  toes  to  get  their  share. 
There  can  be  little  doubt  that  the  in¬ 
creased  future  schedules  of  industries 
which  can  benefit  from  the  higher 
national  income  will  offset  any  cur¬ 
tailment  of  copy  by  those  lines  which 
are  “oversold.” 

“Quarrel"  Sold  80  Inches 

AS  A  general  practice  we  would  not 

recommend  “quarreling”  with  the 
editor  as  a  means  of  selling  addi¬ 
tional  advertising  linage,  but  the 
stimt  was  accomplished  recently  in 
Carlsbad,  N.  M.,  without  serious  dam¬ 
age  either  to  the  person  or  the  psyche 
of  the  advertising  man. 

The  debate  as  to  whether  the  U.  S. 
should  enter  the  war  to  help  Britain 
waged  hot  in  that  section,  and  so  Edi¬ 
tor  Ken  Dixon  of  the  Carlsbad  Cur- 


rent-Argus  expressed  his  views  in  a 
long  editorial.  Briefly,  he  advised  that 
the  U.  S.  go  slow  before  entering  a 
bloody  war.  However,  the  editor  of 
the  El  Paso  (Tex.)  Times,  W.  J. 
Hooten,  took  a  much  more  militant 
stand. 

The  opposing  views  gave  W.  E. 
Colvert,  advertising-promotion  man¬ 
ager  of  the  Current-Argus,  an  idea, 
as  follows: 

“I  certainly  did  not  agree  with  our 
editor  and  when  I  saw  the  El  Paso 
Times  editorial,  which  I  liked,  I  took 
them  and  drew  up  an  advertisement 
calling  for  a  vote  by  the  public,  and 
then  sold  the  idea  to  a  filling  station.” 

The  ad  reproduced  the  editorials  in 
full,  set  two  columns  wide,  and  re¬ 
quired  four  full  columns  of  space.  It 
was  headed  “Which  Editorial  Do  You 
Like  Better?”  A  ballot  was  printed 
at  the  bottom  of  the  copy  which  could 
be  checked  by  the  reader. 

The  80-inch  ad  was  bought  by  a 
local  filling  station  because  the  owner 
felt  that  many  people  would  bring 
the  ballots  to  the  station  and  stop 
and  buy  something  while  there. 

Commented  Ad  Man  Colvert: 

“I  realize  it  places  a  newspaper’s 
editorial  policy  on  the  spot  by  giving 
readers  a  chance  to  vote  ‘Yes’  or  ‘No,’ 
but  after  all,  an  ad  is  an  ad  and  cash 
is  cash.  It  is  one  way  to  get  the 
inches.” 

To  our  editorial  ears,  those  are 
pretty  blunt  words,  Mr.  Colvert.  It 
would  be  much  more  diplomatic  to 
say  that  the  advertising  department 
obtained  the  co-operation  of  the  edi¬ 
torial  department  in  a  poll  of  readers 
on  the  war  issue,  the  costs  being  de¬ 
frayed  by  a  patriotic  local  merchant. 


Unusual  Defense  Ad 
FROM  BOSTON  we  learn  that  the 
Boston  &  Maine  Railroad  took  siz¬ 
able  newspaper  space  in  papers  of 
northern  New  England  this  week  to 


advertisements  carried  a  further  sug¬ 
gestion  that  gave  the  message  a  neat 
fillip. 

B  &  M’s  “bargain”  with  the  public 
is  that  the  railroad  will  donate  10% 
of  any  increased  commutation  rev¬ 
enue  during  the  next  six  months  to 
the  construction  of  fire  car  units  for 
rail  use.  These  civilian  defense  cars 
would  then  be  made  available  to 
towns  and  cities  now  served  through¬ 
out  this  area  by  the  B  &  M.  The  cars 
would  be  modeled  after  those  used  in 
England  for  bomb  defense  work. 

“If  50%  of  the  regular  Boston  com¬ 
muters  turned  to  rail  service,”  says 
the  railroad  in  its  timely  ad,  “the 
threatened  shortage  of  gasoline  would 
be  very  much  minimized.  Frankly, 
we  believe  that  the  new  rail  com¬ 
muters  would  be  very  much  happier 
ano’  better  off.” 

The  B  &  M  also  frankly  admits  that 
other  forms  of  transportation  have 
dented  its  commuter  trade  consider¬ 
ably:  “Yes,  we  are  ready!  After  all 
— 10  years  ago  we  handled  twice  as 
many  Boston  commuters  as  we  do 
today  and  we  are  now  running  a  bet¬ 
ter  railroad. — Our  cars  are  not  all 
1942  models,  but  our  standards  of 
comfort,  schedule  of  performance, 
safety,  personnel  alertness  and  re¬ 
sponsibility  are  up  to  the  standards 
of  the  moment.” 

Cab  Co.  Using  Small  Space 

EFFECTIVE  USE  of  small  space  con¬ 
sistently  run  in  a  newspaper  is  re¬ 
ported  by  the  Broadway  Cab  Co., 
Portland,  Ore.,  where  a  local  cab- 
driver  owned  organization  is  a  regu¬ 
lar  advertiser  in  the  Portland  Journal. 
Each  two-inch  ad  has  the  same  for¬ 
mat  and  features  a  small  picture  of 
a  cab  driver,  giving  a  bit  of  bio¬ 
graphical  data  as  well  as  the  man’s 
face.  The  ads  have  proved  to  be  in¬ 
teresting  to  the  cab  driver’s  friends 
and  also  to  persons  who  have  already 
ridden  in  a  Broadway  cab  in  Port¬ 
land.  The  series  was  promoted  by  a 
Journal  display  salesman. 

U.  S.  Study  Shows 
Families  Insist 
On  Daily  Paper 


SAVING  GASOUNE 
VOLUNTARILY 
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set  forth  a  unique  sales  argument 
tying  in  with  national  defense  and 
the  threatened  gasoline  rationing. 
The  railroad’s  suggestion  to  use  rail 
transportation  to  save  on  gasoline 
might  have  been  expected,  but  the 


Washington,  D.  C.,  July  1 — “Ameri¬ 
can  families,  rich  or  poor,  insist  upon 
the  daily  newspaper,”  the  U.  S.  De¬ 
partment  of  Lal^r  reports  after  a 
survey  of  reading  habits  of  native- 
born  American  families  in  32  cities. 

Reading  of  magazines,  while  obvi¬ 
ously  common,  leads  to  no  such  an¬ 
nual  family  outlays  on  the  average  as 
does  the  daily  newspaper,  and  pur¬ 
chase  of  books  accounts  for  much  less, 
even  in  the  higher  income  groups, 
the  Department  found. 

N.  Y.  Families  Spend  More 

Up  to  incomes  of  about  $7,500,  the 
increase  in  total  reading  expense  of 
families  in  New  York  City,  Chicago, 
Atlanta,  Denver,  Portland,  Providence, 
Omaha  and  Columbus  was  found  to 
be  in  direct  proportion  to  increase 
in  income.  Families  in  New  York  City 
spent  considerably  more  on  reading 
at  every  income  class  than  did  fami¬ 
lies  in  any  other  city;  Chicago  fami¬ 
lies  were  second. 

The  difference  between  the  two 
extremes — New  York  City  and  Co¬ 
lumbus — was  illustrated  in  this  man¬ 
ner:  in  the  former  city,  on  the  aver¬ 
age,  an  increa.se  in  income  of  $100  led 
to  an  increase  of  85  cents  in  family 
spending  for  reading,  while  in  the 
latter  city  the  corresponding  increase 


was  57  cents.  There  was  less  varia¬ 
tion  among  the  other  large  cities 
named. 

The  difference  in  reading  expense 
between  the  middle-sized  cities  were 
greater  than  those  observed  in  the 
metropolises  and  large  cities.  The 
two  extreme  lines  of  expenditure  are 
represented  by  families  in  Aberdeen- 
Bellingham-Everett  with  the  highest 
expense,  and  by  those  in  Dubuque- 
Springfield  with  the  lowest.  This  was 
true  above  an  income  of  $1,000.  Be¬ 
low  this  income  families  in  Muncie- 
New  Castle-Springfield  are  the  high¬ 
est,  while  those  in  Columbia-Mobile 
are  lowest. 

The  Department  found  families  in 
the  small  New  England  cities  spent 
significantly  more  than  did  families 
in  small  cities  in  the  East  Central 
area.  Most  of  this  difference  was 
foimd  in  amounts  spent  on  news¬ 
papers. 

50%  for  Dallies 

In  New  York  City,  99%  of  what 
families  spent  on  reading  went  to 
newspapers,  among  the  groups  of 
$l,000-or-less  income;  in  Portland, 
about  80%  went  to  newspapers.  At 
all  incomes  the  New  York  City  fami¬ 
lies  spent  proportionately  more  on 
newspapers  and  much  less  on  maga¬ 
zines  than  did  families  in  Portland. 
While  the  proportion  of  total  reading 
expense  that  went  to  newspapers  de¬ 
clined  with  increases  in  income,  news¬ 
papers  accounted  for  50%  of  the  total 
in  New  York  City  up  to  incomes  of 
$7,000,  whereas  in  Portland  families 
with  $3,750  income  made  half  of  their 
expenditure  for  reading  matter  other 
than  newspapers. 

At  comparable  incomes,  there  ap¬ 
peared  to  be  no  significant  difference 
in  the  distribution  of  reading  expense 
between  small,  middle-sized,  and 
large  cities,  at  least  in  the  East  Cen¬ 
tral  area. 

The  Department  commented: 
“There  are  several  possible  explana¬ 
tions  for  differences  in  buying  news¬ 
papers  and  magazines.  The  habit  of 
buying  two  or  three  papers  daily  is 
much  more  common  in  the  metropo¬ 
lises  and  large  cities  than  in  the 
smaller  cities  where  the  small  popu¬ 
lations  do  not  support  so  many  dailies. 
While  there  are  some  differences  in 
prices  for  daily  and  Sunday  editions 
of  newspapers  as  between  cities, 
there  are  also  variations  within  cities, 
and  a  study  of  these  price  differences 
does  not  indicate  that  they  explain 
much  of  the  intercity  differences  dis¬ 
covered. 

“In  one  respect  expenditures  for 
newspapers  follow  a  pattern  similar 
to  that  for  expenditures  on  movies. 
As  income  increases,  the  proportion 
spent  on  newspapers  decreases  so  that 
at  the  very  high  incomes  only  about 
35%  of  the  total  reading  bill  is  for 
newspapers.  In  other  words,  news¬ 
paper  buying  cannot  be  expanded  in¬ 
definitely,  but  the  buying  of  maga¬ 
zines  and  books  can  be  extended,  if 
not  without  limit,  certainly  to  a  great 
extent.” 

The  data  used  in  compiling  the  re¬ 
port  were  gathered  on  a  sampling 
basis. 


CITRUS  ADVISORY  BODY 

Lakeland,  Fla.,  July  2 — Tom  Swann 
of  Winter  Haven,  Florida  Citrus  C!om- 
mission  chairman,  recommended 
June  26  that  one  man  each  be  nomi¬ 
nated  from  the  Associated  Dailies  of 
Florida,  the  Florida  Press  Association 
and  the  Florida  Association  of  Broad¬ 
casters,  for  an  advisory  committee  to 
work  out  a  mutual  understanding  be¬ 
tween  the  commission  and  news 
agencies. 
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OXYDOL  TO  USE  250  NEWSPAPERS 

CHICAGO,  July  1 — Orders  are  being  released  to  more  than  250  newspapers 
for  an  extensive  black  and  white  advertising  campaign  for  Oxydol,  Procter 
&  Gamble  soap  product,  beginning  about  the  middle  of  July.  The  campaign, 
previously  reported  to  be  in  the  neighborhood  of  $500,000,  is  said  to  be  one 
of  the  largest  black  and  white  schedules  released  by  P  &  G  in  recent  years. 
Copy  will  average  between  200  and  500  lines.  The  black  and  white  copy  is 
in  addition  to  Sunday  newspaper  color  advertising  now  appearing  on  Oxydol. 
Most  significant  factor  in  the  new  Oxydol  advertising  program  is  the  fact  that 
most  of  the  Oxydol  appropriation  in  the  past  has  gone  into  radio  with  only 
a  limited  amount  in  color  comic  and  Sunday  magazine  supplements.  The 
Oxydol  account  is  placed  by  the  Chicago  office  of  Blackett-Sample-Hummert, 
Inc. 

IBM  USES  AD  IN  EVERY  U.  S.  AND  CANADIAN  DAILY 

INTERNATIONAL  BUSINESS  MACHINES  used  every  daily  newspaper  in 
the  U.  S.  and  Canada  this  week  to  advertise  that  the  new  professional 
world’s  record  for  typing  was  made  on  an  IBM  electromatic  typewriter.  In 
most  papers  the  ad  measured  600  lines  but  full  pages  were  taken  in  Wash¬ 
ington,  D.  C.,  and  in  the  half  dozen  cities  where  IBM  plants  are  located. 
Cecil  &  Presbrey,  Inc.,  New  York,  handles  the  account. 

CARRIER  COSTS  UNAFFECTED  BY  COAST  RULING 

SAN  JOSE,  CAL.,  July  1 — Recent  action  of  the  California  Employment  Com¬ 
mission  in  rescinding  its  exemption  of  newspaper  carriers  and  corre¬ 
spondents  from  unemployment  insurance  tax  payments  will  not  result  in 
payment  of  xmemployment  taxes  of  any  substantially  greater  amoimt  than 
have  heretofore  been  paid,  according  to  George  Payne,  chairman,  California 
Newspaper  Publishers  Association  legislative  committee.  He  said  that  in 
California  most  carrier  boys  are  not  employes. 

ROOSEVELT  CRITICIZES  DAILIES'  WAR  POLLS 

THE  New  York  Daily  News  and  the  Chicago  Tribune  this  week  began  polls 
of  every  10th  voter  on  the  official  registration  lists  in  their  respective 
cities  on  the  question;  “Shall  the  United  States  enter  the  war  to  help  Britain 
defeat  Hitler?”  The  war  poll  is  costing  each  paper  close  to  $25,000.  Shortly 
after  the  announcements.  President  Roosevelt  criticized  the  polls,  terming 
them  imfair  in  the  manner  in  which  they  presented  the  question  to  the  public. 

N.  r.  SUN  SHIFTS  SATURDAY  FEATURES  TO  FRIDAY 

THE  New  York  Sun  announced  this  week  that  because  of  the  “marked 
change  in  people’s  living  habits”  under  the  five-day  week  the  great 
volume  of  its  special  Saturday  features  and  pages  will  be  presented  in  the 
Friday  editions,  beginning  July  18.  Subscribers  to  the  Saturday  Sun  will 
regularly  receive  copies  of  the  Friday  issue. 


^Henry  Russell,  82, 
f  Springfield  Union 
Editor,  Retires 

Wrote  19.000  Editorials 
During  Career  .  .  .  Turned 
Out  First  Novel  at  80 

A  60-year  career  in  newspaper 
work  wiUi  an  editorial  written  every 
day  for  52  years.  An  editor  at  82  at 
work  at  his  desk 
each  day.  The 
publication  of  a 
first  novel  at  the 
age  of  80.  ’These 
records  few  men 
have  achieved, 
but  they  are 
landmarks  in 
the  career  of 
Henry  B.  Rus¬ 
sell  who  retired 
as  editor  of  the 
S  primp/icld 
(Mass.)  Union 
July  1.  Some 
19,000  editorials  were  written  by  this 
editor. 

Mr.  Russell  was  given  a  farewell 
party  at  the  Hotel  Sheraton.  Maurice 
Sherman,  editor,  Hartford  Courant, 
and  former  editor  of  the  Springfield 
Union,  was  a  guest.  Staff  members 
of  the  Springfield  Morning  Union  and 
the  Springfield  Evening  Union,  and 
the  advertising  department  joined  in 
paying  him  tribute  and  in  presenting 
him  with  gifts.  Paul  Craig,  managing 
editor,  Springfield  Union,  was  toast¬ 
master.  Publisher  Sherman  Bowles 
was  one  of  the  guests  who  paid  tribute 
to  Mr.  Russell. 

Worked  ea  Now  York  Son 

Beginning  his  newspaper  work  on 
the  Springfield  Republican,  foimded 
by  Samuel  Bowles,  Mr.  Russell 
worked  on  the  New  York  Sun,  Provi¬ 
dence  Journal  and  Hartford  Post  and 
completed  his  career  on  the  Spring- 
field  Union,  published  by  Mr.  Bowles’ 
grandson,  Sherman. 

He  has  never  written  an  editorial 
that  has  brought  libel  action.  His 
criticisms  have  been  so  fairly  writ¬ 
ten  that  even  those  at  whom  they  are 
directed  respect  his  sincerity.  After 
60  years  in  newspaper  work,  he  has 
no  enemies — only  friends  who  some¬ 
times  differ  with  his  opinion. 

There  has  been  a  steadily  growing 
interest  in  national  and  international 
news,  and  journalism  has  become  less 
personal,  Mr.  Russell  says  in  dis¬ 
cussing  changing  trends  in  journal¬ 
ism.  Editorials  based  on  human  in¬ 
terest  material  still  bring  the  most 
widespread  reader  response  and  com¬ 
ment,  he  believes. 

Newspaper  work  as  well  as  public 
opinion  has  changed  since  Henry 
Russell  began  his  career.  In  those 
days  he  wrote  all  his  copy  in  long 
hand.  Everyone  did.  No  one  on  the 
old  New  York  Sun  had  a  typewriter. 
He  was  one  of  the  first  to  introduce 
the  use  of  Linotype  machines  at  the 
time  he  was  with  the  Providence 
Journal  in  the  last  of  the  19th 
century. 

Heaered  witk  Deqree 

He  is  not  sorry  he  spent  his  life¬ 
time  as  an  editorial  writer.  As  he  re¬ 
laxed  in  his  favorite  chair  the  other 
evening  he  said,  with  a  typical  flash 
of  humor,  “I  guess  my  life  proves 
that  hard  work  does  not  wear  you 
out.” 

His  service  and  influence  in  Spring- 
field  was  recognized  recently  by  the 
award  of  an  honorary  degree  of  Doc¬ 
tor  of  Letters  and  Humanities  by  the 
American  International  College.  He 
is  a  member  of  the  Academy  of  Po¬ 
litical  Science  and  the  Philadelphia 


Academy  of  Political  and  Social  Sci¬ 
ence,  and  the  American  Society  of 
Newspaper  Editors. 

Mr.  Russell  wrote  his  first  book  of 
546  pages  in  10  days.  He  gathered  all 
the  research  material  for  this  volume, 
“Life  of  William  McKinley,”  in  ex¬ 
actly  a  week  from  the  date  the  pub¬ 
lisher  had  asked  him  to  write  the 
book.  In  that  week  he  had  journeyed 
to  Washington,  met  McKinley,  then  a 
candidate  for  President,  and  had  gone 
to  his  home  in  Canton  and 
gained  personal  impressions  and  taken 
notes. 

McKinley  Approved 

He  dug  out  all  the  facts  so  accurately 
that  McKinley  declared  there  were 
no  changes  to  be  made  when  the 
proofs  were  submitted  to  him.  The 
book  was  published  in  1896  prior  to 
McKinley’s  election.  He  learned  to 
use  a  typewriter  in  order  to  type  all 
his  manuscript  for  another  book, 
“Our  War  With  Spain,”  out  in  1899. 

In  1917  he  joined  the  Springfield 
Union  and  in  1926  Mr.  Russell  be¬ 
came  editor. 

He  completed  the  manuscript  for 
his  first  book  of  fiction  on  the  night 
before  his  80th  birthday,  “Man  Pro¬ 
poses — A  New  England  Story.” 

■ 

ROTO  DOWN  IN  MAY 

Newspaper  rotogravure  advertising 
declined  21.6%  during  May,  according 
to  Kimberly-Clark  figures,  which 
showed  that  total  roto  linage 
amounted  to  869,215,  as  compared  with 
1,108,721  a  year  ago  for  the  same 
month,  a  decrease  of  239,506.  Local 
gravure  showed  a  slight  increase,  to¬ 
taling  414,053,  a  gain  of  37,084  lines, 
or  9.8%.  National  roto  was  off,  276,590, 
or  37.8%,  totaling  455,162  in  ^y. 
Monotone  aggregated  740,900  lines  as 
compared  with  128,315  lines  in  color 
roto. 


Howard  Booth  Named 
G.  M.  in  Worcester 

Howard  M.  Booth  has  been  ap¬ 
pointed  general  manager  of  the 
Worcester  (Mass.)  Telegram  and  Eve¬ 
ning  Gazette, 
George  F.  Booth, 
publisher,  a  n- 
n  o  u  n  c  e  d  this 
week. 

Mr.  Booth  has 
been  with  these 
newspapers  15 
years,  spending 
time  in  each  de- 
partment  and 
thereby  learning 
every  phase  of 
the  business.  He 
was  named  busi¬ 
ness  manager  on 

Jan.  1,  1937. 

William  F.  Lucey,  who  had  been 
assistant  business  manager  for  the 
past  several  years  is  now  named  busi¬ 
ness  mananger. 

Mr.  Lucey  was  formerly  business 
manager  of  the  Worcester  Evening 
Post,  which  suspended  publication 
three  years  ago. 

■ 

PIGEONS  BRING  SCOOP 

The  New  Orleans  States  used  its 
carrier  pigeons  last  week  to  carry 
pictures  of  survivors  of  the  Robin 
Moor  from  the  Delargentino,  which 
was  steaming  up  the  Mississippi  River 
to  New  Orleans,  to  the  States  build¬ 
ing.  The  pigeons  enabled  the  States 
to  make  the  pictures  in  the  first  edi¬ 
tion  and  to  score  a  scoop.  George  E. 
Downes,  pigeon  trainer,  had  made 
the  birds  familiar  with  the  course  by 
giving  them  trial  flights  the  day 
before  they  were  taken  down  to  meet 
the  Delargentino. 


Cresswell  Calls 
Guild  Demands 
"Unrealistic" 

Phila.  Ledger  Publisher 
Asks  Three-Month  Truce 
On  $150,000  a  Year  Rise 

Calling  upon  the  Philadelphia-Cam- 
den  Newspaper  Guild  to  take  a  more 
realistic  attitude  in  the  face  of  uncer¬ 
tain  business  conditions  affecting  the 
newspaper  industry  as  a  whole,  the 
Philadelphia  Evening  Public  Ledger 
management  has  suggested  an  al¬ 
ternative  to  the  union’s  proposal  for 
wage  increases  totaling  $150,000  to 
$175,000  a  year.  Editor  &  Publisher 
learned  this  week. 

The  guild’s  request  at  the  opening 
of  new  contract  negotiations  follows 
increases  granted  last  year  totaling 
$22,000.  The  current  contract  expires 
on  July  31. 

Publisher's  Proposal 

Robert  Cresswell,  Ledger  publisher, 
suggested  a  status  quo  for  the  next 
three  months.  In  reply  to  the  Guild 
proposal,  he  said  in  part: 

“We  find  that  the  proposed  changes 
in  the  scale  of  wages  and  the  sug¬ 
gested  10%  increase  in  over-all  pay 
would  cost  the  Ledger  between  $150,- 
000  to  $175,000  a  year.  It  seems  to  me 
that  the  proposals  submitted  by  your 
organization  in  this  situation  are  com¬ 
pletely  unreali.«tic. 

“My  suggestion  that  we  extend  for 
three  months  is  based  on  the  general 
economic  situation  which  is,  to  me  at 
least,  completely  obscure.  The  trend 
of  business  during  the  summer  for 
newspapers  is  confused  beyond  any 
situation  that  I  have  ever  faced. 

“We  are  uncertain  as  to  the  cost  of 
our  raw  materials.  We  are  imcertain 
as  to  the  continence  of  that  type  of 
advertising  from  which  we  draw  our 
most  stable  and  remunerative  income 
— that  is  to  say  national  advertising, 
particularly  in  the  automotive  fields 
where  by  ^vemment  fiat  there  would 
be  less  goods  produced  for  sale  and 
therefore  less  incentive  for  the  manu¬ 
facturers  to  try  to  sell  their  wares. 

Hay  Hava  to  Scale  Dowa  Rates 

“If  the  trend  of  events  in  the  next 
two  or  three  months  deteriorates  there 
is  no  question  whatever  that  every 
newspaper  in  the  city  of  Philadelphia 
will  be  compelled  to  open  negotiations 
with  every  organization  with  which 
it  has  contracts  to  try  to  scale  down 
wage  clauses.  And  you  may  take 
my  word  for  it  that  if  that  happens 
these  newspapers  for  which  I  spoke 
will  have  the  most  convincing  factual 
evidence  to  offer.” 

Mr.  Cresswell’s  proposal  of  waiting 
three  months  was  turned  down  by  a 
48-21  vote  of  the  Ledger  unit  July  2. 
It  voted  to  ask  him  to  open  contract 
negotiations  immediately. 

e 

PENNA.  AP  MEETING 

Hershey,  Pa.,  June  30  —  A  round 
table  discussion  and  banquet  were 
held  by  editors  of  Associated  Press 
newspapers  of  Pennsylvania  here  Sat¬ 
urday  afternoon  and  evening,  June  28. 
Hugh  Wagnon,  Pennsylvania  bureau 
chief  and  formerly  London  bureau 
head,  spoke  at  the  dinner  on  “Bombs 
Over  London.”  Other  speakers  in¬ 
cluded  William  S.  Worst,  managing 
editor,  Harrisburg  Telegraph,  who 
spoke  on  building  Saturday  circula¬ 
tion;  Jess  James,  Johnstoum  Demo¬ 
crat,  on  legislative  coverage  in  the 
state;  and  W.  J.  McCambridge,  gen¬ 
eral  manager  of  Press  Association, 
Inc.,  who  discussed  developments  in 
the  field  of  radio  news  reporting. 
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PHILADELPHIA  TODAY 


2.4%  of  U.S.  Population 
10.1%  of  all  Defense  Orders 


Philadelphia  —  diversified  in  industry  and 
labor,  stands  out  as  the  nation’s  foremost 
center  of  defense  spending. 

More  than  two  hundred  million  dollars  in 
April  and  May  were  added  to  defense  orders  in 
the  Philadelphia  Industrial  Area*  —  making  a 
total  of  $1,706,642,583  .  .  .  «  concentration  of 
10.1%  of  ALL  National  Defense  contracts  in 
an  area  with  2.4%  of  the  nation*s  population. 

Compared  to  families  in  this  industrial  area, 
Philadelphia’s  defense  awards  equal  $2,299 
per  family  —  and  a  substantial  part  of  that 
surprisingly  high  average  is  new  wages. 

Most  of  the  families  in  the  Philadelphia 
retail  trade  area  are  reached  by  The  Evening 
Bulletin — 131,000  more  families  than  any  other 
daily  newspaper.  The  Bulletin  has  over  95% 
of  its  circulation  within  this  area.  Readers 
spend  43%  more  time  with  it  than  any  other 
Philadelphia  daily  newspaper. 

For  aggressive  selling  in  Philadelphia  .  .  . 
thorough  and  effective  coverage  . . .  low  adver¬ 
tising  cost  per  reader  .  .  .  use  The  Evening 
Bulletin — leader  in  daily  circulation,  in  reader 
response,  in  total  advertising  linage. 

^PHILADELPHIA  INDUSTRIAL  AREA  ;  Philadelphia,  Montgomery,  Chester, 
Bucks  and  Delaware  counties  .  .  .  Camden,  Burlington  and  Gloucester  counties. 
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Campaigns  and  Accoimts 

Continued  from  page  8 

of  Phedrocaine,  a  new  treatment  for 
the  relief  of  piles,  has  appointed 
Jasper,  Lynch  &  Fishel,  Inc.,  to  direct 
their  advertising.  140  line  test  copy 
will  break  shortly  in  Pittsburgh  and 
Cincinnati  newspapers,  to  be  followed 
subsequently  by  complete  national 
coverage. 

Emil  Reinhardt  Advertising  Agency 
of  Oakland,  Cal.,  has  been  named  to 
handle  the  An-Fo  Manufacturing  Co., 
Oakland,  account. 

The  J.  Walter  Thompson  Company’s 
Buenos  Aires  office  has  just  been  ap¬ 
pointed  agency  for  the  Instituto  De 
Cemento  Portland  Arcenttno,  an  or¬ 
ganization  formed  by  cement  com¬ 
panies  in  Argentina  to  increase  the 
use  of  cement. 

De  Lisser-Boyd,  Inc.,  announces 
that  effective  this  week  the  name  of 
the  organization  is  DeLisser,  Inc.  Mr. 
William  F.  Gallagher  has  been  elected 
president  and  treasurer. 

Ric  Pr(H>ucts,  Inc.,  makers  of  Ric 
Perfume  Sticks,  has  appointed  J.  M. 
Korn  &  Company,  Inc.,  Philadelphia, 
as  advertising  and  merchandising 
counsel.  Magazines,  newspapers  and 
radio  will  be  used. 

The  National  Engineering  Co.  of 
Chicago,  manufacturers  of  Simpson 
Intensive  Mixers,  and  complete  sand 
handling  systems  for  foundries  have 
selected  Russell  T.  Gray,  Inc.  of  Chi¬ 
cago  to  handle  their  advertising. 
Trade  papers  and  direct  mail  will  be 
used  to  feature  this  company’s  prod¬ 
ucts  throughout  the  foundry,  ceramic, 
chemical  and  processing  industries. 

Two  new  accounts  for  the  Harry  M. 
Frost  agency,  Boston,  are:  Laime  s 
Tavern  in  Hampton  Beach,  N.  H.  for 
which  a  campaign  of  outdoor  displays 
is  planned,  and  The  Belmont  in  West 
Harwich  on  Cape  Cod.  For  the  Bel¬ 
mont  Frost  will  run  advertisements 
in  six  New  England  and  New  York 
newspapers. 

The  New  Habupshire  Fire  Insurance 
Co.,  of  Manchester,  N.  H.  and  the 
Granite  State  Fire  Insurance  Co.,  of 
Portsmouth,  N.  H.,  have  appointed 
Parker-Allston  Associates,  Inc.,  18 
Ekist  48th  Street,  New  York,  as  ad¬ 
vertising  counsel,  effective  July  1, 
1941.  Raymond  D.  Parker  will  be 
account  executive. 

William  Peter  Brewing  Corp., 
Union  City,  New  Jersey,  has  ap¬ 
pointed  J.  W.  Pepper,  Inc.,  as  their 
advertising  agency.  At  the  present 

HEWENCHANtfS 

ftjy None  of  our  New 

Bedford  sales  fig* 
|y  ures  approach 

crease  of  70% 
VL^V  ^  over  last  year.  In- 

retail 

sales  are  up  only 
31%,  check  payments  are  up  only 
41%,  and  new  car  sales  up  only 
54%.  We  still  believe  that  smart 
newspaper  advertising  can  strike  a 
beUer  balance  of  these  figures. 


time  advertising  featuring  a  trade 
character  called  Peterkin,  is  appearing 
in  newspapers  in  Hudson  and  Bergen 
Counties,  New  Jersey. 

A  small  newspaper  schedule  will  be 
released  shortly — to  a  very  limited 
list  of  papers  on  C.  Wakefield  &  Co., 
Bloomington,  Ill.,  makers  of  Wake¬ 
field’s  Blackberry  Balsam,  by  H.  W. 
Kastor  &  Sons  Co.,  Chicago,  Ill. 

Vanden  &  Co.,  Chicago.  Ill.,  is  releas¬ 
ing  orders  to  newspapers  on  the 
American  Television  Laboratories, 
Chicago,  Ill. 

Ric  Products,  Inc.,  makers  of  Ric 
perfume  sticks,  have  appointed  J.  M. 
Kom  &  Company,  Inc.,  Philadelphia, 
to  handle  their  advertising  account. 
Newspapers,  magazines  and  radio  will 
be  used. 

The  Philadelphia  Tourist  and  Con¬ 
vention  Bureau  is  planning  a  news¬ 
paper  and  magazine  advertising  cam¬ 
paign  to  boost  Philadelphia  as  a  con¬ 
vention  city.  A  fund  of  $75,000  is 
being  raised  for  the  drive.  The  bu¬ 
reau  is  affiliated  with  the  Philadelphia 
Chamber  of  Commerce.  Chairman  of 
the  convention  bureau  is  Daniel 
Crawford,  Jr. 

Donahue  &  Coe,  Inc.,  announce  that 
they  have  resigned  as  advertising 
counsel  to  Ligtolier  Co.,  effective 
July  1. 

RAILWAY  EXPRESS  ADS 

Railway  Express  Agency,  Inc.,  went 
into  265  newspapers  in  all  parts  of 
the  country  recently  on  a  small 
space  campaign  to  run  the  rest  of  the 
year.  Ads  measuring  28  lines  will 
appear  once  a  week  and  will  be  in¬ 
creased  in  size  and  frequency  during 
the  pre-Christmas  period.  Some  of 
the  copy  is  designed  to  encourage 
shipments  to  soldiers  in  army  camps. 
The  schedule  is  slightly  larger  than 
in  1940.  The  Caples  Co.  is  the  agency. 

McKEE  WITH  NAVY 

R.  C.  McKee,  assistant  advertising 
manager  of  Standard  Oil  Company  of 
Indiana  and  son  of  Homer  McKee, 
vice  -  president,  Blackett  -  Sample- 
Hummert,  Inc.,  has  been  ordered  to  ac¬ 
tive  duty  as  a  lieutenant,  junior  grade, 
in  the  U.  S.  Navy. 


3  U.  S.  Companies 
Plan  Campaigns 
In  Latin  America 

They  Answer  Proposal  by 
J.  B.  Powers,  Inc.,  That  In¬ 
stitutional  Ads  Are  Needed 

Three  national  advertisers  engaged 
in  defense  industries  indicated  this 
week  that  they  were  planning  to  run 
institutional  campaigns  in  South 
American  newspapers  to  counteract 
stories  that  this  country  is  behind 
schedule  on  defense.  Joshua  B.  Powers, 
Inc.,  representatives  for  a  group  of 
South  American  papers,  said  that  the 
companies  wanted  to  remain  anony¬ 
mous  until  their  plans  for  the  cam¬ 
paign  were  completed.  The  campaigns 
were  suggested  by  the  Powers  office 
in  a  letter  sent  to  25  class  A  railroads 
and  75  corporations. 

According  to  Theodore  Fredenburgh 
of  the  Powers  office,  who  signed  the 
letters,  about  a  half  a  dozen  other 
companies  replied  that  they  favored 
institutional  campaigns  in  South 
America  and  would  consider  them 
carefully  when  the  time  came  to  make 
up  their  advertising  budgets.  Mr. 
Fredenburgh  said  that  only  two  or 
three  companies  vetoed  the  suggestion 
outright. 

"Sheer  Ignorance"  Decried 

The  Powers  letter  said  in  part: 
“Distorted  information  and  sheer  ig¬ 
norance  concerning  the  vast  problem 
being  solved  in  too  brief  a  time  by 


U.  S.  industry,  provides  a  broad  basis 
for  the  skepticism  now  reaching  dan¬ 
gerous  proportions  in  many  Latin 
American  countries. 

“Popular  uneasiness  in  Latin  Amer¬ 
ica  imposes  grave  strains  on  pro-U.  S. 
governments,  strengthens  the  hands  of 
factions  opposed  to  the  U.  S.  leader¬ 
ship  and  makes  smooth  the  way  of 
Axis  propagandists  and  saboteurs. 

“Despite  publicity  stories,  pro¬ 
nouncements  by  authorized  spokes¬ 
men,  and  high  sounding  statements 
from  a  variety  of  sources,  the  people 
of  Latin  America  know  little  of  our 
real  progress  in  the  colossal  task  of 
arming  this  nation  and  providing  re¬ 
serves  which,  as  logical  and  concrete 
evidence  of  our  ability  to  defend  the 
Western  Hemisphere,  may  be  sold, 
loaned,  or  leased  to  them. 

“To  convince  the  peoples  of  Latin 
America  that  U.  S.  industrial  might  is 
a  fact — a  concrete  reality — is  to  ad¬ 
minister  a  stinging  defeat  to  Axis 
feneglers  everywhere.” 

CLEANSER  ACCOUNT 

Cameo  Cleanser’s  advertising  has 
been  placed  with  MacManus,  John 
and  Adams,  Inc.,  of  Detroit.  Ken¬ 
neth  H.  MacQueen,  head  of  the 
agency’s  food  department  will  handle 
the  account,  assisted  by  Verne  Kirby. 
Test  campaigns  will  be  started  in 
leading  cities. 

■ 

AD  ART  SHOW 

An  exhibition  of  printing  and  ad¬ 
vertising  art,  1840-1890,  will  be  on 
view  throughout  the  summer,  until 
Sept.  3,  at  the  A-D  Gallery,  130  West 
46th  street,  New  York. 
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LEGAL  AD  SERIES 

A  series  of  41  articles  on  legal  ad¬ 
vertisements  called  “Little  Chats  on 
Public  Notices,”  by  Professor  James 
E.  Pollard,  School  of  Journalism,  Ohio 
State  University,  now  is  available  to 
members  of  the  New  York  State  Pub¬ 
lishers  Association. 
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Scranton’s  FIRST  paper  for  more  than  a 
third  of  a  century. 

FIRST  IN  NEWS 
FIRST  IN  CIRCULATION 
FIRST  IN  ADVERTISING 

The  leading  daily  newspaper  of  the  great 
Anthracite  Coal  region  of  Pennsylvania. 

E.  J.  Lynett,  Publisher 
J.  W.  Flanagan,  General  Manager 
W.  R.  Lynett,  Assistant  Publisher 

Represented  Nationally  by 

GEORGE  A.  McDEVITT  CO. 

NEW  YORK  CHICAGO  PHILADELPHIA 
DETROIT  BOSTON 
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Washington’s  New  Airport 

The  last  word  in  Air  Terminals 

Placed  in  regular  service  midnight  June  15th,  1941 

Because  the  National  Capital  is  YOUR  city 
The  Washington  Star  is  YOUR  newspaper 

— offering  to  YOUR  business  the  direct  medium  with  which  to  influentially 
reach  America’s  No.  1  Market. 

The  Washington  Market  is  a  consumer’s  market — with  its  approximately  million 
population — rapidly  increasing — and  definitely  representing  a  cross  section  of 
the  entire  country.  This  makes  the  Washington  Market  the  logical  point  at 
which  to  launch  a  promotional  campaign  for  any  worthwhile  product — with  The 
Star  as  the  DEFINITE  means  of  contact. 

The  STAR  is  the  Newspaper  that  goes  into  the  homes  regularly. 


/^Oirc»lalib«%v 
/  of  \ 
i  The  EveeiDg  Star  i 

r  is  greater  by  many  thou-  I 
Y  sands  than  that  of  any  ij 
y  other  Washington  news-  ‘J 
V  paper  printed  either  y 
\  in  the  morning  or  ^ 
evening. 


The  STAR  is  the  preferred  advertising  medium 
with  the  local  merchants  in  the  Washington  Mar¬ 
ket. 

The  STAR  is  the  Newspaper  that  for  the  last  9 
consecutive  years  has  led  the  entire  country  in 
advertising  lineage. 

You  are  using  the  No.  I  Newspaper  in  Amer¬ 
icans  No.  I  Market  when  you  use  The  Star. 
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New  York  Office 
DAN  A.  CARROLL 
1 10  E.  42nd  St. 


With  Sunday  Morning  Edition 
WASHINGTON,  D.  C. 


Chicago  Office 
J.  E.  LUTZ 

Tribune  Tower 


Freckles  Song 
On  Radio— 


UP  at  the  Bod  Axe  (Mich.)  Tribune 
the  pressman  yelled  out  to  the 
make-up  man  at  press  time,  saying: 

“Hey,  how  come  we  got  two  page 
4’s?”  Without  delay  the  make-up 
'yelled  back,  “Don’t  know,  but  it’s 
goin’  to  be  mighty  crowded!’’ 

SUCH  is  fame! 

PADEREWSKI,  80, 

FAMED  VIOLINIST, 

EXPIRES  IN  N.  Y. 

.  Washington  Times-Herald  headline. 

■ 

THE  war  situation  as  revealed  in 
Utica  (N.  Y.)  Press  classified: 

Help  Wanted — ^Women 

A  COMPETENT  GIRL  for  reneral  office 
work  (one  over  draft  age  preferred  (. 

Inquire  M.  E.  Hooks,  618  Waehinrton 
St,  Utica.  N.  Y. 

■ 

t  EDITOR  WILLIAM  H.  HEIATH,  of  the  AmiY-NciVY  Job  Ijsts 

Haverhm  (M^.)  G«ette  under-  NEWSPAPERS  can  help  the  national 
took  to  outline  the  standards  to  which  .  r  . 

letters  from  readers  must  meet  before 

.they  ^e  printed  To  his  em^rrass-  by  pub 

ment,  his  explanation  came  out  m  pnnt  -  -  ^  .  -  ’ 

thus: 

“• . .  They  are  edited  to  comply  with 
rules  of  the  Forum  as  to  length  and 
topic,  and  at  least  to  approach  re¬ 
spectable  standards  of  spelling  and 
grammer.’’ 

■ 

STONEHAM  (Mass.)  Press  adds  a 
new  chapter  to  motoring  hazards: 

AUTO  HITS  5- YEAR-OLD; 

RECEIVES  BROKEN  LEG 

■ 

THE  weekly  Merrick  (N.  Y.)  Life, 
presents  an  interesting  offer: 

FOR  SALE 

“BUREAU  for  sale  by  woman 
with  beech  wood  drawers.  Fpt. 

.  33570.”  I 

•  l=loiTo>  &  PuBLisHCK  Will  pay  $2.00  for  each  | 

I  “Short  Take”  accepted  and  piwIisherL  Thoae 

not  used  will  not  be  returned. 

HAD  SPECIAL  EDITION 

The  New  York  Post  June  26  pub- 
'lished  a  20-page  special  supplement 

•  commemorating  the  328th  anniversary 
of  Broadway.  Called  “Broadway  Cav¬ 
alcade,”  it  is  believed  to  be  the  first 


The  song,  “How  Long 
Has  This  Been  Going 
On?”  which  originally 
appeared  in  the 
FRECKLES  comic  strip, 
is  now  being  broadcast 
on  coast-to-coast  radio 
hookups. 


^  the  entire  area.  Reader  interest  is 

^  illustrated  by  the  fact  that  the  Bulletin 

(This  column  is  dedicated  to  the  receives  a  great  many  weather  in¬ 
editors,  serving  as  a  suggestion  me-  quiries  from  its  subscribers, 
dium  for  fresh  treatment  of  news. 

City  editors  may  find  herein  ideas  for  War  News  a  la  Ckirte 
stunts,  unusual  picture  and  headline  SOMETHING  new  in  presentation  of 
treatment.  News  men  are  invited  to  European  war 
contribute  their  brain  children.  One  *  - 

dollar  will  be  paid  for  each  contribu¬ 
tion.  No  material  will  be  returned.) 


came  to  the 
attention  of  diners  at  New  York’s 
smart  Hotel  Commodore  June  25  in 
the  form  of  photostated  New  York 


World-Telegram  first  edition  front¬ 
pages  on  the  front  covers  of  luncheon 
menus. 

_ _  Martin  Sweeney,  president  of  the 

interest  as  well,  particularly  among  hotel,  said  the  novel  idea  met  with 


BACK  OF  THE  FRONT  PAGE  IS 
THE  BIG  NEWS  FOR  ADVERTISERS 


Blosser  Starts 
Juvenile  Fad! 


Cartoonist  Blosser  put 
enigmatic  slang  (“Merge 
to  this  dirge” — means 
dance  to  this  waltz)  into 
his  strip  and  immediate¬ 
ly  started  a  new  fad.  To¬ 
day  his  mail  is  loaded 
with  “jabberwackies,” 
from  juveniles.  The 
Pittsburgh  Press  ran  a 
“jabberwacky”  contest, 
a  score  of  other  papers 
followed  suit. 


Back  of  the  Oklahoman  and  Times  page  one  is  the  story  of  thou¬ 
sands  attending  the  opening  of  a  new  state  fishing  resort,  of  nature 
lovers  spending  a  Sunday  enjoying  the  view  of  thousands  of  dogwood 
trees  in  bloom,  of  a  record-breaking  crowd  attending  the  commence¬ 
ment  ceremonies  of  the  State’s  university,  of  half  a  hundred  camera 
fans  treking  across  the  state  for  an  outing. 

This  is  news  of  mass  spending,  of  the  purchase  of  gasoline,  oil, 
food,  lodging,  film,  fishing  tackle.  This  is  the  story  of  department 
store  sales  in  Oklahonui  City  stores  mounting  18%  above  1940  levels. 
This  is  evidence  of  the  response  that  can  be  expected  to  Oklahoman 
and  Times  editorial  and  advertising  influence. 


For  daily  or  Sunday 
proofs  of  “Freckles 
and  His  Friends” 
write  to  NEA — Com¬ 
ics  that  Click ! 


Jaufant 

EUmbtished  1764 
(Sells  tor  4c) 


THE  DAILY  OKLAHOMAN 
OKUHOMA  CITY  TIMES 


Repretented  Nationally  by 

GILMAN,  NieOLL  &  ROTHMAN 

Hem  York,  PkHoi^phia,  BoUom 
Bottoif,  ChUago,  San  Frameuco 


Nationally  Represented  by  the  Katz  Agency,  Inc. 
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. . .  the  scheduled  Airlines  completely  cover  "the 
arsenal  of  democracy."  White  dots  represent 
more  than  1^,000  plants  engaged  in  defense  pro¬ 
duction.  Many  more  are  added  each  week.  Flags 
show  the  most  important  military  and  naval  bases. 


Dafanta 

Industrial 


Army  ond 
Navy  Bosas 


Airlines  are 


SPEED  is  America’s  security  today.  Furnaces  roar,  lathes 
revolve,  lights  burn  for  longer  hours. 

Faster  production  for  defense  demands  faster  transpor¬ 
tation.  From  Buffalo  to  Bermuda,  from  Memphis  to 
Manila — men,  mail  and  materials  must  be  on  the  spot 
when  needed.  They  are — by  air! 

The  nation’s  Airlines  help  coordinate  our  gigantic  na¬ 
tional  defense  program.  No  two  vital  centers — industrial, 
naval,  or  military — are  more  than  hours  apart  by  air. 
Hundreds  of  cities  in  the  United  States  and  beyond  our 
borders  become  one  defense  community — by  air! 


Your  domestic  Air  Transport  fleet — numbering  only  about 
350  planes — becomes  busier  every  day  with  the  "all-out” 
job  at  hand.  Yet  meticulous  maintenance,  as  always,  con¬ 
tinues  to  keep  each  plane  at  the  peak  of  efficiency. 

You  may  well  be  proud  of  your  country’s  Air  Transport 
system.  Time  saved  is  defense.  By  saving  time,  your  Airlines 
literally  are  Lifelines  of  our  national  security! 


SAVE  TIME BY^ 


For  informition  on  schedules,  fares,  etc.,  to  any  point  on  the  domestic 
or  international  Airlines,  ask  any  travel  agent  or  airline  office;  or  write: 
Air  Transport  Association,  13)  South  LaSalle  Street,  Chicago,  Ill. 


16 


EDITOR  &  PUBLISHER 


[ 

\ 


'f 


I 


;rt 


Clifford,  Reh  Win  Top 
Honors  for  Classified 

At  the  final  session  of  the  22nd 
annual  convention  of  the  Association 
of  Newspaper  Classified  Advertising 
Managers  in  Milwaukee  June  26,  tro¬ 
phies  were  awarded  in  a  number  of 
contests.  The  cup  for  the  best  clas¬ 
sified  advertising  campaign  published 
during  the  past  year  went  to  Fred 
Clifford,  Minneapolis  Star-Journal; 
for  the  best  individual  classified  ad¬ 
vertisement  published,  to  Bert  Reh, 
Lancaster  (Pa.)  Newspapers. 

In  a  contest  held  in  connection  with 
National  Want  Ad  Week,  April  20-26, 
first  and  second  prizes  were  awarded 
in  four  divisions.  For  cities  under  50,- 
000  population,  the  Sioux  Falls  (S.  D.) 
Daily  Argus-Leader  was  first,  and  the 
Princeton  (Ind.)  Clarion  News  and 
Daily  Democrat  was  second.  For  50,- 
000  to  100,000  population,  Lancaster 
(Pa.)  Newspapers  and  the  Beaumont 
(Tex.)  Enterprise  and  Journal.  For 
100,000  to  150,000,  Duluth  (Mirm.) 
Herald  and  News-Tribune,  and  Phoe¬ 
nix  (Ariz.)  Republic  and  Gazette. 
For  over  150,000  population,  Roches¬ 
ter  Democrat  &  Chronicle,  first;  Son 
Antonio  Express  and  News,  second. 


Newly-«Uct«d  officers  and  diractors  of  Association  of  Nawspapar  Classified  Advertis¬ 
ing  Managers  at  22nd  annual  convention,  Milwaukee,  June  23-26.  Left  to  right, 
lower  row:  Kenneth  J.  Nattrass,  Rockford  (III.)  Star-Ragistar-Rapublic,  second  vice- 
president;  Carl  W.  H.  Ganz,  Baltimore  Sun,  prasidant;  Bert  Reh,  Lancaster  (Pa.) 
Newspapers,  first  vice-president;  Walter  Lehmann,  San  Antonio  (Tex.)  Express  &  Eve¬ 
ning  Naws,  retiring  prasidant  and  new  director.  Top  row:  Lawrence  Amundson,  Sioux 
Falls  (S.  D.)  Daily  Argus-Leader,  re-elected  secretary;  Ralph  W.  Ahrens,  Chicago 
Daily  Naws,  re-elected  treasurer;  A.  T.  Powdarly,  Rochester  (N.  Y.)  Democrat  & 
Chronicle,  re-elected  director;  Harry  E.  Judges,  Toronto  (Can.)  Evening  Telegram, 
new  director.  Helyn  Miller,  Waterloo  (Iowa)  Courier,  a  new  director,  was  not 
present  when  picture  was  taken. 

The  committee  on  constitution  and  which  were  adopted,  providing  for  a 
by-laws  suggested  two  amendments  nominating  committee  of  five  “mem¬ 


bers”  instead  of  the  same  number  of 
“men,”  and  also  that  amendments 
may  be  adopted  at  annual  meetings 
by  a  “majority”  of  votes  of  members 
present,  instead  of  the  “two-thirds” 
requirement.  It  was  suggested  that 
the  nominating  committee  make  its 
report  some  time  before  the  election 
day  of  a  convention  to  give  members 
an  opportunity  to  give  the  nominees 
consideration  before  being  asked  to 
ballot.  This  would  probably  leave 
the  actual  election  for  the  last  day  as 
now  in  vogue.  ITie  consideration 
given  women  on  the  nominating  com¬ 
mittee  and  the  election  of  Helyn 
Miller,  Waterloo  (la.)  Courier,  as  the 
first  woman  on  the  association’s 
board,  was  prompted  to  give  the  some 
60  women  members  better  represen¬ 
tation  in  affairs  of  the  organization. 

DROPS  SAT.  "issue 

Discontinuance  of  the  Saturday  is¬ 
sue  of  the  Corona  (Cal.)  Daily  Inde¬ 
pendent,  placing  the  paper  on  a  five- 
day  basis,  has  been  announced  by 
Ernest  L.  Peterson,  publisher.  The 
difiiculty  of  publishing  six  days  in  a 
small  city  without  considerable  over¬ 
time  was  given  as  one  of  the  principal 
reasons  for  the  change. 


^^nnouncemen  t 


Effective  July  1st,  1941 

EXECUTIVE  STAFF  OF 


PAUL  BLOCK  AND  ASSOCIATES 


PRESIDENT 

HERBERT  W.  MOLONEY 


EXECUTIVE  VICE  PRESIDENT 

CHARLES  J.  BOYLE 


PAUL  BLOCK.  JR. 
ELWOOD  H.  RANDOLPH 


VICE  PRESIDENTS 

DANIEL  NICOLL 

TREASURER 

MAX  BLOCK 


GENERAL  MANAGER 

CORNELIUS  A.  REGAN 


WILLIAM  BLOCK 
HERBERT  L.  HASKELL 


BRANCH  MANAGERS 

CHICAGO . JOHN  H.  LEDERER.  V.  P.  SAN  FRANCISCO  and  PACfflC  COAST . 

DETROIT . WILLIAM  SCHMITT.  V.  P.  INGRAHAM  READ.  V.  P. 

PHILADELPHIA . W.  HAROLD  FOSTER  LOS  ANGELES . KARL  SHULL 

BOSTON  . WINTHROP  TAYLOR  SEATTLE . THOMAS  EMORY 


FOR  JULY  5.  1941 
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Yindrich  Back, 
Tells  of  Life 
In  Tobruk  Siege 

Two  months  covering  news  in  an 
isolated  desert  town  have  convinced 
United  Press  correspondent  Jan  Yin¬ 
drich  that  a  desert  island — no  matter 
what  its  attractions — would  be  no 
haven  for  a  newspaperman. 

Yindrich  spent  two  months  with 
British  Imperial  forces  besieged  at 
Tobruk.  He  spent  much  of  his  time 
dodging  bombs  or  huddled  in  a  “slit 
trench.”  He  lived  on  monotonous  ra¬ 
tions  of  canned  beef  and  tinned  peas, 
slaked  his  thirst  with  brackish  water 
and  fought  a  constant,  personal  battle 
against  fleas.  All  these,  Yindrich  said 
on  his  arrival  in  New  York  recently 
on  leave,  he  could  endure.  But  the 
sense  of  being  completely  cut  off 
from  the  world— of  knowing  nothing 
of  what  was  going  on  outside  the  be¬ 
sieged  fortress  finally  led  to  his  de¬ 
cision  to  leave  Tobruk. 

Yindrich  reached  the  U.  S.  in  time 
to  receive  an  award  of  the  National 
Headliners’  Club  for  his  exclusive 


stories  from  the  isolated  stronghold 
on  the  Libyan  desert. 

“It  is  pleasantly  surprising,”  he 
said,  “to  learn  that  the  dispatches 
from  Tobruk  were  widely  used.  That 
is  one  of  the  things  that  made  the 
stay  in  Tobruk  so  tough.  I  had  no 
way  of  knowing  whether  I  was  cov¬ 
ering  a  story  in  which  newspaper 
readers  were  interested,  or  if  events 
elsewhere  had  completely  overshad¬ 
owed  the  siege.  Cables  rarely  reached 
me  from  outside  and  then  they  were 
usually  delayed  weeks.  So  I  finally 
felt  I  had  to  get  out  and  learn  if  my 
services  would  be  more  valuable  else¬ 
where.” 

Yindrich  succeeded  in  sending  his 
dispatches  by  boat  to  British  warcraft 
in  Tobruk  harbor.  From  the  ships, 
his  dispatches  were  wirelessed  to 
Cairo  when  facilities  permitted  and 
were  then  relayed  to  London. 

Yindrich  said  food  in  good  quantity 
reaches  Tobruk  by  sea  but  that  it  is 
lacking  in  variety.  Even  beer  was 
supplied  to  the  besieged  fortress  fre¬ 
quently — beer  that  was  most  welcome 
as  a  relief  from  Tobruk’s  water. 

The  Ui*.  correspondent  said  mo¬ 
rale  at  Tobruk  is  high,  and  he  ex¬ 
pressed  the  conviction  that  Tobruk 
will  be  able  to  hold  out. 


Adless  N.  Y.  FM  Station 
To  Use  U.  P.  and  Muzak 

Washington,  D.  C.,  July  1 — The  Fed¬ 
eral  Communications  Commission  to¬ 
day  issued  a  construction  permit  for 
a  “developmental  FM  broadcast  sta¬ 
tion,”  to  experiment  in  a  non-adver¬ 
tising  service  to  be  paid  for  on  a 
subscription  basis. 

Music,  features,  and  UnitedvFj:es,s 
news  service  will  be  ised  by  Muzak 
Corporation,  with  a  transmitter  at  11 
West  42nd  Street,  New  York.  Sub¬ 
scribers  will  be  supplied  wtli  an  at¬ 
tachment  to  eliminate  a  “pig  squeal” 
which  will  interfere  with  reception 
through  the  sets  of  non-payers. 

The  application  sets  forth: 

“There  is  no  reason  why  the  public 
should  pay  directly  for  moving  pic¬ 
tures  and  indirectly  for  radio.  It  is 
merely  a  matter  of  circumstance  that 
radio  in  the  U.  S.  is  available  to  the 
public  only  in  connection  with  adver¬ 
tising  announcements  which  frequent¬ 
ly  are  highly  disturbing  or  irritating. 
■The  American  people  have  never  de¬ 
cided  or  been  given  the  opportunity 
to  decide  that  radio  should  not  be  sold 
by  direct  pasrment  for  the  service.” 


Bryan  Tells  How  Press 
Club  Started  With  $1 

Washington,  D.  C.,  July  1 — A  broken 
toe,  a  bottle  of  Scotch,  and  a  $1  bill 
played  major  roles  in  launching  con¬ 
struction  of  the  National  Press  Club 
building  in  1925,  it  was  related  tonight 
when  club  embers  gave  a  testi- 
,mon'al  ^  Jc>me3  William 

^-yan.  T  • 

Bryan  selected  thq  site  on  which  the 
building  .siands  bi*t5o,uCnc  an  option  on 
the  ’'aiid  was  valued  at  $25,000.  He 
learned  one  of  the  owners  was  bed¬ 
fast  and  lonesome  at  a  New  York 
hotel,  so  he  went  equipped  with  a  bot¬ 
tle  of  pre-prohibition  Scotch,  reason¬ 
ing,  he  said,  that  a  man  who  might 
break  his  toe  playing  golf  might  also 
be  willing  to  “break”  the  bottle.  He 
was  right,  and  when  he  left  the  hotel 
room  he  had  an  option  which  cost 
exactly  $1. 

Tonight  Henry  L.  Sweinhart,  presi¬ 
dent  of  the  Club  when  the  building 
was  constructed,  presented  Mr.  Bryan 
with  a  desk  set  on  behalf  of  his  friends. 

The  testimonial  marked  Mr.  Bryan’s 
transfer  from  the  Treasury  Depart¬ 
ment  to  the  Department  of  Commerce. 


In  the  Block  Xradition  — 

We  are  proud  to  announce  the  selection  of  Herbert  Moloney  as  president 
of  Paul  Block  and  Associates  to  succeed  our  father. 

Like  Paul  Block,  Herbert  Moloney  has  come  up  the  hard  way.  The  first 
job  he  ever  had  was  as  an  office  boy  with  this  organization  in  1908.  It  was  a 
small  job,  with  what  was  then  a  small  firm. 

But  the  company  has  grown  and  Herbert  Moloney  has  grown  with  it. 

Today  it  is  the  largest  newspaper  representative  agency  in  the  field,  with 
8  offices  and  44  able,  experienced  salesmen. 

This  is  the  company  which  Paul  Block  built — from  the  bottom  up. 

And  from  the  bottom  up — in  the  Block  tradition — has  come  the  new 
president.  By  his  own  efforts  he  has  earned  an  outstanding  place  in  the 
representative  field.  He  is  familiar  with  every  phase  of  the  business. 

Standing  shoulder  to  shoulder  with  him — as  they  stood  with  our  father 
— are  two  men  who  have  also  fought  their  ways  to  the  top  through  their  own 
efforts,  Charlie  Boyle,  executive  vice  president,  and  Neil  Regan,  general 
manager. 

We  are  confident  that  the  policies  established  by  Paul  Block  will  be 
carried  forward  under  this  leadership. 

PAUL  BLOCK,  JR. 

WILLIAM  BLOCK 

PAUL  BLOCK  and  ASSOCIATES 
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Expenditures 
Of  Union 
Bared  by  Court 

PiTTSBUBGH,  July  2 — A  full  accovint- 
ing  of  the  ^^i47’,000  which  has  flowed 
through  the  iicJ^ury.  of -Newspaper 
Delivery  Drivers’  Local '  at  iii  the- 
last  eight  years  was  filed  in  Common 
Pleas  Court  liere'  today,  and  it  ’•e veals 
some  amazing  n^nditures-.  -  ’  .  - 

Simultaneously  Judge  Frank  *  I*. 
Patterson,  in  returning  control  of  the 
union  to  the  membership  after  a 
seven-months  receivership,  ordered 
Anthony  J.  (Buck)  White,  its  deposed 
president,  to  pay  back  $2,260  to  the 
imion  within  30  days  or  be  held  in 
contempt  of  court. 

Marphy  Criticised 

The  court  also  severely  criticized 
Eklward  J.  Murphy,  international  vice- 
president  of  the  A.  F.  of  L.  Interna¬ 
tional  Brotherhood  of  Teamsters  who, 
the  jurist  said,  had  “betrayed”  the 
trust  placed  in  him  and  “neglected  his 
duty”  in  turning  over  four  signed 
blank  checks  to  the  late  Attorney  John 
B.  Frankel,  union  counsel,  who  filled 
them  in  for  $15,000  and  had  the  money 
withdrawn  from  the  local’s  treasury. 

The  accountants  explored  the 
stormy  history  of  the  union  from  its 
inception  in  1928  through  the  re¬ 
ceivership  initiated  by  a  rank-and- 
file  revolt  against  White.  The  eight- 
year  report  showed  receipts  of  $150,- 
068  and  expenditures  of  $146,996. 

TTie  interesting  story  is  found  under 
the  heading  of  expenditures.  Dis¬ 
bursements  showed  $33,043  paid  to 
officers  and  employes  in  salaries,  an¬ 
other  $18,661  to  the  same  men  for  time 
lost  on  private  jobs  while  supposedly 
attending  to  union  business  and  $5,187 
for  dues  of  officers,  trustees,  stewards 
and  sick  members. 

White,  whose  salary  as  union  pres¬ 
ident  took  a  hop  in  June,  1937,  from 
$75  a  month  to  $100  a  week,  drew  the 
lion’s  share  of  the  $33,000  salary  nut. 
He  received  $18,311  in  salary,  $3,656 
for  lost  time  and  $2,555  for  expenses. 
This  was  exclusive  of  the  $850  a 
month  he  received  as  assistant  fore¬ 
man  of  the  Sun-Telegraph  delivery 
department,  and  also  does  not  include 
$2,260  drawn  from  the  union  to  pay  a 
substitute  engaged  to  drive  White’s 
truck  while  he  was  conducting  imion 
business.  TTiis  is  the  $2,260  which  he 
has  been  ordered  to  repay. 

The  report  revealed  that  two  pic¬ 
nics  staged  by  the  union  in  1939 
caused  a  drain  of  $8,335.40  from  the 
treasury,  and  this  struck  the  court  as 
being  high  even  for  the  kind  of  pic¬ 
nics  the  truck  drivers  had. 

The  first  of  these  affairs  was  a  stag 
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picnic,  expenditures  for  which  were: 
food  and  soft  drinks,  $713;  whisky 
and  gin,  $832;  beer,  $625;  cock  fights, 
$60. 

The  total  cost  of  this  stag  was 
$3,541,  which  is  about  $1,300  less  than 
was  spent  for  a  “family  picnic”  a 
month  later. 

The  court  condemned  White  for  his 
dual  role  as  the  union’s  president- 
busincM  ^gent'and  his  foreman  role 
at  the*3fn«TGLegraph.  The  order  also 
directM  teinstetement  of  three  truck 
driven  ^who  had  been  dismissed  by 
t'le  Sim-Telegraph. 

The  eaurt  conunented  that  testi¬ 
mony  showed  White  had  been  given  a 
$25  weekly  wage  increase  by  the  Sun- 
Telegraph  when  he  permitted  15 
trucks  to  be  laid  off — which  saved  the 
company  $15,000  a  year — and  said  he 
had  collected  the  $2,260  from  the  union 
to  pay  a  driver  of  his  truck  who  acti*- 
ally  was  being  paid  by  the  Sun- 
Telegraph. 

Judge  Patterson  asserted  that  the 
$500  initiation  fee  which  the  union  had 
set  was  “utterly  impossible  to  justify 
except  in  an  attempt  to  exclude  many 
from  seeking  membership  and  as  a 
medium  by  which  others  who  might 
apply  for  membership  might  be 
favored.  While  many  members  paid 
the  incredibly  exorbitant  fee,  many 
others  have  paid  only  a  very  little  on 
account  and  are  working  under  a  per¬ 
mit  system  without  full  union  privi¬ 
leges.  The  viciousness  of  such  an 
initiation  fee  is  at  once  apparent.” 

The  court  said  White  showed  “a  lack 
of  consideration”  for  his  fellow  union¬ 
ists  when  he  stated  he  “saw  nothing 
inconsistent”  in  drawing  a  $100  weekly 
salary  from  the  union  while  at  the 
same  time  having  his  foreman’s  pay 
at  the  Sun-Telegraph  raised  $25  a 
weekly  merely  because,  the  judge  said, 
he  was  able  to  “effect  a  reduction  in 
the  number  of  men  employed.” 

EDITOR  DIES  IN  LEAP 

Carl  M.  Anderson,  56,  publisher, 
Litchfield  (Neb.)  Monitor,  weekly, 
leaped  to  his  death  June  30  in  Chi¬ 
cago  after  he  had  undergone  a  lie  de¬ 
tector  test  in  connection  with  “an  au¬ 
tomobile  accident”  in  which  his  wife, 
Evelyn,  had  been  killed.  Anderson 
was  brought  to  Chicago  for  the  ex¬ 
amination  on  the  contention  of  au¬ 
thorities  that  he  had  clubbed  his  wife 
to  death  with  an  iron  pipe.  After  the 
test,  the  editor  eluded  authorities, 
ran  to  the  nearest  window  and 
jumped,  shouting;  “This  is  just  as 
good  a  time  as  any  to  end  it  all.”  Po¬ 
lice  said  Anderson  had  recently  se¬ 
cured  a  deed  to  a  house  from  his 
wife,  paid  cash  for  a  $500  double  in¬ 
demnity  insurance  policy  on  her  life, 
and  told  friends  he  had  had  a  premo¬ 
nition  she  would  die  in  an  auto  wreck. 


MORE  CONTRACTS 
MORE  JOBS  ^ 
MORE  SPENDING  IN 

BALTIMORE 


Martin  Company  Given 
Neu>  $73,764,450  Job 

An  order  for  $73,764,450  worth  of 
additional  bombers  and  spare  parts 
was  placed  y^terday  by  the  War 
Department  with  the  Glenn  L.  Martin 
Company,  which  already  has  a  back¬ 
log  of  more  than  $323,000,000  in  orders. 

From  THK  SUN.  June  19.  1941. 
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Pearson,  Allen 
Figure  in  Jackson 
Hearing  in  Senate 

Court  Nominee.  Answering 
Tydings,  Soys  He  Would 
Moke  loumcdism  Dangerous 

Washington,  D.  C.,  June  30 — Sena¬ 
tor  Millard  ’Tydings’  opposition  to  con¬ 
firmation  of  Attorney  General  Robert 
H.  Jackson  for  a  place  on  the  Supreme 
Court  because  the  nominee  had  re¬ 
fused  to  prosecute  Columnists  Drew 
Pearson  and  Robert  S.  Allen  for 
“criminally  libeling”  the  Senator  to¬ 
day  brought  the  reply  that  Tydings’ 
proposal  would  make  journalism  “a 
dangerous  profession.” 

’The  Maryland  Democrat  had  asked 
the  Department  of  Justice  to  proceed 
against  the  columnists  on  the  basis  of 
a  radio  broadcast  which  asserted  that 
Tydings  was  responsible  for  a  huge 
project  to  enhance  the  value  of 
his  own  properties.  The  Attorney 
General,  the  Federal  Bureau  of  In¬ 
vestigation,  the  Work  Projects  Admin¬ 
istration  and  the  Senate  Judiciary 
Committee  indorsed  the  Senator’s  de¬ 
nial  of  the  charge,  but  Jackson  in¬ 
sisted  ’Tydings  should  resort  to  his 
remedy  under  civil  libel  law  if  he 
desired  satisfaction. 

Refuted  to  Atk  for  Retraction 

“I  didn’t  want  to  get  the  Justice  De¬ 
partment  into  the  feuds  that  go  on 
between  columnists  and  Senators  and 
between  columnists  and  administra¬ 
tive  officers,”  the  nominee  told  the 
Judiciary  Committee.  He  added  that 
Senator  Tydings  wanted  him  to  de¬ 


mand  that  the  United  Feature  Syndi¬ 
cate  columnists  publish  a  retraction, 
but  he  refused  on  the  ground  that  such 
a  mission  was  no  part  of  his  duties  and 
would  have  “placed  me  in  an  impossi¬ 
ble  position.” 

The  Pearson-Alien  broadcast  was 
made  in  1939.  It  charged  Tydings 
with  responsibility  for  the  WPA  pro¬ 
gram  involving  a  road  and  yacht  basis 
“on  his  private  property.”  After  the 
Senator  demanded  that  the  criminal 
libel  statute  be  invoked  against  his 
accusers,  Jackson  ordered  an  FBI  in¬ 
vestigation.  The  report  stated  an  in¬ 
direct  benefit  to  Tydings’  property  had 
resulted  and  questioned  whether  the 
prosecution  could  be  sustained. 

Senator  Tydings  today  denied  cate¬ 
gorically  the  statements  made  in  the 
FBI  report.  He  charged  that  the  col¬ 
umnists  complained  when  WPA  made 
public  denial  of  their  charges  and 
wrote  Administrator  F.  C.  Harrington 
reminding  him  that  the  Marylander 
had  voted  against  many  Administra¬ 
tion  measures. 

Jackson's  Theory 

Attorney  General  Jackson’s  theory 
as  set  out  in  a  letter  presented  to  the 
committee,  opposed  applications  of 
the  criminal  libel  statute  “where  there 
is  open  to  the  individual  a  civil  rem¬ 
edy  and  where  there  has  been  no 
breach  of  the  peace  or  other  public  in¬ 
jury  done  by  the  libel.” 

The  sub-committee,  after  hearing 
Tydings’  charges  and  Jackson’s  rebut¬ 
tal,  voted  to  recommend  confirmation 
of  the  nominee  and  the  full  committee 
ratified  that  vote.  When  the  nomina¬ 
tion  came  before  the  Senate  this  after¬ 
noon,  Tydings  exercised  his  preroga¬ 
tive  to  postpone  immediate  action  and 
announced  he  will  continue  his  fight. 
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JL  ROM  the  days  when  100  whalinq  vessels  at  a  time 
were  massed  in  Honolulu  harbor  until  today  —  when  the 
Pacific  Fleet  and  50.000  men  of  the  U.  S.  Army  stand  alert 
at  the  crossroads  of  the  Pacific  in  America's  spearhead  of 
defense— The  Honolulu  Advertiser  has  been  Hawaii's  Ter¬ 
ritorial  market  place. 

Today — with  the  greatest  circulation  m  its  history— 
Hawaii's  first  independent  newspaper  renews  the  prom¬ 
ise  of  its  founder  to  keep  the  public  faith  with  fearless  and 
progressive  journalism.  More  than  ever  before  Hawaii  is 
a  great  American  market  and  The  Advertiser  is  a  great 
medium  for  selling  it 
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How  companies  from  coast  to  coast  are  helping  write 

Americas  new 
Declaration  of 

Independence 

JL  A  partial  list  of  companies 


Tires  of  synthetic  rubber  are  now  in  actual 
use  on  the  highways  and  back  roads  of  48  states.  ^ 
Read  how  Ameripol— made  by  B.  F.  Goodrich  ★ 
—is  helping  our  country’s  defense.  ^ 


Last  YEAR  the  German  army  rolled 
into  Paris  on  synthetic  rubber — Buna. 
But  it  took  Germany  30  years  to  per¬ 
fect  this  man-made  rubber. 

Should  America  have  to  make  its 
own  rubber  (and  it  may),  B.  F.  Good¬ 
rich  has  the  answer  now! 

For  America’s  synthetic  rubber — 
Ameripol— is  here.  It  started  in  the 
laboratories  of  the  B.  F.  Goodrich 
Company  15  years  ago.  Last  year 
Ameripol  started  on  the  highways. 

Today — thanks  mainly  to  the  com¬ 
panies  listed  here— the  first  automo¬ 
bile  tires  made  with  synthetic  rubber 
ever  sold  to  the  American  public  are 
rolling  off  millions  of  miles  on  cars 
and  truck  fleets  all  over  the  nation. 

Because  of  limited  factory  facilities 
(it  would  take  two  to  four  years  to 
erect  factories  capable  of  producing 
even  our  minimum  defense  require¬ 


ipol  can  now  be  produced.  The  cost 
of  tires  made  with  Ameripol  must 
therefore  be  somewhat  higher  than 
regular  tire  prices. 

But  these  companies  —  and  many 
individuals,  too— have  gladly  paid  a 
premium  price  to  help  speed  research 
and  bring  nearer  the  day  when  America 
can  be  forever  free  from  foreign  rubber 
sources. 

This  nation-wide  interest  in  Ameri¬ 
pol  shows  that  most  people  recognize 
its  dramatic  possibili¬ 
ties  for  our  country’s 
independence. 

The  B.  F.  Goodrich 
Company  wishes  to 
thank  all  those  who 
have  cooperated  with 
such  foresight.  They 
have  been  the  pioneers 
on  this  new  front  of 


ments),  only  a  small  amount  of  Amer-  American  freedom. 


Goodrich 

FIRST  IN  RUBBER  4 


A  partial  list  of  companies 
operating  nationally  that 
are  helping  American  defense 
by  using  tires  made 
with  Ameripol! 

ACME  STEEL  COMPANY 
AETNA  LIFE  INSURANCE  COMPANY 
AMERICAN  AGRICULTURAL  CHEMICAL  CC. 
AMERICAN  AIRLINES.  INC. 

AMERICAN  CAN  COMPANY 
AMERICAN  CYANAMID  COMPANY 
AMERICAN  STORES  COMPANY 
ANDERSON,  CUYTON  &  CO. 
BALTIMORE  A  OHIO  R.  R. 

BEECH-NUT  PACKING  COMPANY 
BEST  FOODS.  INCORPORATED 
BETHLEHEM  STEEL  COMPANY 
BORDEN  COMPANY 
BRINK'S  INCORPORATED 
BURLINGTON  TRANSPORTATION  COMPANY 
1. 1.  CASE  COMPANY 
CONSOLIDATION  COAL  COMPANY 
CONSUMERS  POWER  COMPANY 
CONTINENTAL  CAN  COMPANY,  INC. 

DAVEY  TREE  EXPERT  COMPANY 
DETROIT  EDISON  COMPANY 
EASTMAN  KODAK  COMPANY 
FAMOUS-BARR  COMPANY 
(MAY  DEPARTMENT  STORES) 

GENERAL  BAKING  COMPANY 
GENERAL  OUTDOOR  ADVERTISING  CO. 
GRAND  UNION  COMPANY 
GULF  OIL  CORPORATION 
HARTFORD  STEAM  BOILER  INSPECTION  A  INS.  CO 
GEORGE  A.  HORMEL  A  COMPANY 
INGERSOLL-RAND  COMPANY 
JEWEL  TEA  COMPANY 
KELLOGG  COMPANY 
LANGENDORF  UNITED  BAKERIES.  INC. 
LIBERTY  BAKING  COMPANY 
LONG-BELL  LUMBER  COMPANY 
NATIONAL  CYLINDER  GAS  COMPANY 
N.  Y.  CENTRAL  SYSTEM 
N.  V.,  NEW  HAVEN  A  HARTFORD  R.  R, 

N.  Y.  TELEPHONE  COMPANY 
(WESTERN  ELECTRIC  COMPANY) 

NORTH  AMERICAN  RAYON  CORPORATION 
OKLAHOMA  NATURAL  GAS  CO. 
PACKARD  MOTOR  CAR  CO. 

PACIFIC  GAS  A  ELECTRIC  COMPANY 
PET  MILK  COMPANY 
PHILADELPHIA  GAS  HVORKS  COMPANY 
PHILLIPS  PETROLEUM  COMPANY 
PILLSBURY  FLOUR  MILLS 
PLANTERS  NUT  A  CHOCOLATE  COMPANY 
THE  PURE  OIL  COMPANY 
RAILWAY  EXPRESS  AGENCY 
READING  COMPANY 
SCOTT  BROS.,  INC. 
SOCONY-VACUUM  OIL  COMPANY 
SOUTHERN  CALIFORNM  EDISON  CO..  LTD. 
STANDARD  BRANDS.  WC. 

SWIFT  A  COMPANY 
THE  TEXAS  COMPANY 
THERMOID  COMPANY 
UNDERWOOD  ELLNITT  FISHER  COMPANY 
UNITED  STATES  FIOEUTY  AND  GUARANTY  CO. 
U.  S.  GYPSUM  COMPANY 
WAMSUTTA  MILLS 
WASHBURN  CROSBY  COMPANY 
(GENERAL  MILLS.  INC.) 

WESTERN  UNION  TELEGRAPH  COMPANY 
WISCONSIN  POWER  A  LIGHT  CO. 
WORTHINGTON  PUMP  A  MACHINERY  CORP. 

and  many  other  important 
companies  in  communities 
from  coast  to  coast 


SOME  B.  F.  GOODRICH  FIRSTS  THAT  ARE  HELPING  TO  CONSERVE  AMERICA’S  RUBBER  SUPPLY 
AMERIPOL,  the  first  synthetic  rub-  carbon  black  tread,  a  B.  F.  Good-  duramin,  the  amazing  discovery 

her  used  in  automobile  tires  sold  rich  development  that  more  that  keeps  rubber  young,  makes 

to  the  American  public,  than  doubled  tire  mileage,  tires  wear  longer,  stay  safer. 
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The  RADIO  INQUIRY 

THE  Federal  Communications  Commission  ap- 

l>ears  determined  to  find  out  every  last  fact 
that  can  be  turned  up  in  the  relationship  between 
newspapers  and  radio  broadcasting.  Some  of  the 
information  sought  in  the  questionnaire  sent  this 
week  to  broadcasting  stations  seems,  indeed,  to 
have  very  little  bearing  on  the  question  of  whether 
sound  publie  policy  is  served  by  new.spaper  owner- 
.«hip  of  a  radio  station,  or  vic-e  versa.  Some  of  the 
questions  have  no  apparent  relevancy  at  all  to 
that  problem,  or  to  any  other  problem  in  which 
the  FCC  has  reason  to  concern  itself. 

For  in.stance,  it  is  difficult  to  see  what  the  Coin- 
mis.sion  can  do  with  data  on  the  policies  of  news¬ 
papers  within  station  areas  on  free  publicity,  list¬ 
ing  of  programs,  radio  comment  columns,  etc. 
That  is  a  matter  of  newspaper  administration;  it 
i.c  not  a  field  in  which  a  radio  station  can  exercise 
any  rights  or  privileges,  and  certainly  it  is  a  field 
in  which  neither  the  FCC  nor  any  other  branch  of 
government  has  any  right  to  interfere. 

Our  suspicions  may  be  entirely  unfounded,  but 
the  feeling  cannot  be  escaped  that  the  Commis¬ 
sion,  in  addition  to  seeking  facts,  is  looking  for 
data  that  can  be  used  for  hypodermic  cross- 
examination  of  newspaper  people  in  the  forth¬ 
coming  hearings.  Whether  or  not  that  is  the 
intent  behind  some  of  the  questions,  we’ll  bet  a 
red  apple  against  a  burned-out  radio  tube  that 
some  of  the  FCC  lawyers  will  turn  them  to  that 
or  similar  uses  when  the  inquiry  gets  under  way. 
And  we  submit  that  that  is  not  a  sphere  of 
proper  activity  for  the  federal  government. 

AN  UNFORTUNATE  EXPERIMOIT 

THE  RE.ASONS  for  the  abrupt  cancellation  by 

the  State  Department  of  the  Nelson  Rocke¬ 
feller  committee’s  newspaper  travel  campidgn  to 
help  South  American  publishers  withstand  Nazi 
subsidization  attempts  are  still  too  obscure  and 
unexplained  to  allow  any  accurate  criticism.  But 
the  effecL  of  the  cancellation  and  the  lack  of  co¬ 
operation  between  the  Rockefeller  group  and 
Washmgton  which  the  cancellation  brought  to 
light  are  matters  definite  enough  and  important 
enough  for  immediate  consideration. 

Newspapermen  in  this  country  look  with  mis¬ 
trust  and  disfavor  on  any  veiled  attempt  at  sub¬ 
sidization,  regardless  in  what  form  or  from  what 
.source.  Subversive  propaganda  practices  are  even 
more  repugnant  to  U.  S.  newspaiH'rmcn. 

The  Rockefeller  Committee,  composed  of  men 
who  have  made  a  lifework  of  advertising,  was  well 
aware  of  these  American  prejudices  when  it  set 
out  to  devise  methods  to  help  South  American 
papers.  But  its  choice  was  limited  by  the  well- 
established  fact  that  they  were  c-ompeting  with  a 
ruthless  Nazi  propaganda  machine  which  for  effi¬ 
ciency  has  no  equal  on  earth. 

The  Nazis  were  and  still  are  using  every  propa¬ 
ganda  trick  in  the  bag  to  woo  the  South  Americans 
to  Hitler’s  cau.se.  The  easy  policy  for  the  Rocke¬ 
feller  group  to  have  taken  would  In?  to  fight  dirty 
propaganda  methotls  with  the  .same  kind  of  prac¬ 
tices.  But  outright  propaganda  was  ruled  out  by 
the  realization  that  the  U.  S.  public  would  not 
take  well  to  the  picture  of  Uncle  Sam  doing  busi¬ 
ness  from  the  same  stand  as  Dr.  Goebbels.  Ulti¬ 
mately  there  was  no  choice  but  to  offer  our  help 
to  South  American  i>apers  in  straight-forward  ad¬ 
vertising.  .And  adverti.sing,  after  all,  is  an  old 
American  cu.stom. 

From  the  l>eginning  no  one  was  naive  enough 
to  believe  that  the  primary  object  of  the  travel 
campaign  was  to  stimulate  tourist  traffic  to  the 

U.  S. 


Behold  I  will  bring  it  health  and  cure,  and  I  will 
cure  them,  and  will  reveal  unto  them  the  abundance 
of  peace  and  truth.  Jeremiah  XXXIII:  6. 

The  time  had  come  when  the  South  .American 
publishers  needed  some  tangil:!-  ‘.‘vidence  of  Mr. 
Roo.sevelt’.s  good  neighlK)r  jKtlicy,  and  the  travel 
ads,  backed  with  good  U.  S.  dollars,  were  a  lan¬ 
guage  which  they  could  understand. 

As  Don  Franci.sco,  chairman  of  the  communica¬ 
tions  office  has  him.self  admitted,  the  Rockefeller 
office  made  a  mi.stake  in  not  consulting  with  our 
representatives,  diplomatic  and  consular,  in  the 
South  American  cities  before  making  up  the  news¬ 
paper  .schedule  for  the  campaign.  But  that,  after 
all,  was  a  detail  of  technique  and  not  an  inherent 
fault  in  the  campaign. 

However,  our  repre.sentatives  “down  under” 
thought  differently  and  in  the  light  of  their  years 
of  actual  contact  with  the  good  neighbor  policy 
their  opinions  mu.st  be  valued.  But  it  is  hard  to 
see  why  their  objections  warranted  a  complete 
reversal  of  policy. 

At  present,  with  the  $600,000  campaign  can¬ 
celed,  with  only  $100,000  in  the  pockets  of  the 
newspapermen  we  were  trying  to  help,  the  net 
result  of  the  campaign  may  be  more  harmful  than 
beneficial.  The  Latin  Americans,  who  had  long 
been  doubtful  as  to  whether  they  could  count  on 
material  aid  from  the  U.  S.  to  back  up  Mr.  Roose¬ 
velt’s  promi.ses,  were  just  beginning  to  come 
around,  when  the  but  was  snatched  out  of  their 
roach.  And  now  those  publishers  are  more  skep¬ 
tical  than  ever  of  our  good  intentions.  It  was  an 
unfortunate  experiment  at  best. 

TACTLESS  APPROACH 

NEWSPAPER  EDITORS  in  New  York  State, 
and  possibly  other  sections,  recently  received 
a  letter  from  the  press  section  of  the  Treasury 
Department,  enclosing  some  publicity  for  the 
National  Defense  Savings  Program.  One  .sentence 
in  the  letter  read: 

“The  Treasury  is  keeping  a  complete  record  of 
the  co-operation  of  the  newspapers  and  other 
national  groups,  and  we  want  to  make  sure  that 
your  contribution  in  the  great  defense  effort  is 
fully  recognized.” 

Some  editors  read  into  that  last  clause  an  “or 
else”  threat  and  wondered  what  the  Treasury  had 
in  store  for  a  newspaper  which  did  not  render 
“.satisfactory”  co-operation,  or  what  reward  was 
l)eing  fixed  up  for  those  which  came  up  to  full 
specifications.  We  don’t  believe  that  the  Treasury 
had  either  reward  or  penalty  in  mind.  The  words 
are  remini.scent  of  the  old-time  gold-digging  ap¬ 
proach  of  certain  advertising  agency  publicity 
men — which  is  something  that  Uncle  Sam  does 
not  need  and  should  sternly  avoid. 

Newspapers  and  radio  have  been  generous  in 
the  promotion  of  the*  Defense  Savings  program — 
generous  to  the  point  of  boring  their  respective 
audiences  with  repetitive  plugs.  The  majority  of 
editors  regard  it  as  a  duty  to  further  patriotic 
efforts,  but  they  don’t  care  to  perform  any  duty 
with  a  figurative  gun  at  their  heads.  And  when 
you  consider  that  the  promotion  of  Defense  Sav¬ 
ings  might  very  properly  be  the  subject  of  a  paid 
advertising  campmgn,  the  phrasing  of  the  Treas¬ 
ury’s  letter  becomes  even  more  objectionable.  In 
charity,  let  it  be  dismissed  as  a  tactless  blunder 
which  shouldn’t  be  repeated. 


ONLY  THE  BEGINNING 

CONSERVATIVE  MEMBERS  of  the  American 
Newspaper  Guild  demonstrated  at  the  conven¬ 
tion  last  week  that  it  is  not  necessary  to  leave  the 
organization  in  the  hands  of  politically-minded 
radicals,  in  or  out  of  office.  The  conserv’ative  ele¬ 
ment  won  a  strong  point  when  they  put  over  their 
plan  for  election  of  international  officers  by  the  en¬ 
tire  membership  rather  than  by  the  convention 
delegates. 

What  must  be  emphasized  at  this  juncture  is 
that  no  plan,  by  itself,  can  guarantee  the  rank  and 
file  membership  of  the  Guild  a  continuously  demo¬ 
cratic  administration.  The  ohl  .scheme  of  election 
through  delegates  was  good  enough,  provided  the 
people  who  elected  the  delegates  took  proper  care 
of  that  job.  The  record  shows  that  too  many  of 
them  did  not.  Many  of  the  delegates  to  past  con¬ 
ventions  have  been  wholly  sincere  newspajjermen, 
with  the  welfare  of  their  craft  and  of  their  union 
at  heart.  They  have  resisted  the  tendencies  which 
this  year  culminated  in  the  near-revolt  of  the  con¬ 
servatives,  but  they  have  seldom  made  their  ideas 
prevail  against  left  wing  politicians. 

The  referendum  election  won’t  keep  the  Guild 
out  of  scheming  political  hands  unless  it  is  taken 
seriously  by  the  men  and  women  who  pay  the  dues. 
The  Guild  politicians  know  their  stuff,  especially 
that  part  which  pertains  to  keeping  their  feet  on 
the  bicycle,  and  unless  the  rank  and  file  member¬ 
ship  follow  closely  the  rules  for  balloting  in  the 
fall  election,  and  unless  they  make  sure  that  their 
votes  are  cast,  they  may  find  that  the  old  experts 
will  be  on  the  job  for  another  year  at  least. 
Resentment  against  iniquitous  policies  of  the  past 
few  years  must  not  be  allowed  to  die  until  the 
Guild  is  put  under  the  control  of  officers  who  are 
newspapermen  first  and  labor  leaders  second. 
That  job  isn’t  done  yet;  indeed,  it  is  only  begun. 

DALLAS  NEWS  UPHELD 

SOUND  LAW  and  common  sense  judgment  are 
the  main  attributes  of  the  Fifth  Circuit  Court’s 
decision  this  week  upholding  the  legality  of  the 
wage  contracts  between  the  Dallas  Morning  News 
and  members  of  its  staff.  These  contracts  pro¬ 
vide  for  a  basic  minimum  weekly  rate  of  pay,  con¬ 
siderably  above  the  minimums  specified  in  the 
Wages  &  Hours  .Act,  plus  a  Itonus,  plus  provision 
for  time-and-one-half  pay  for  overtime  work. 

In  carrying  the  case  from  the  U.  S.  District 
Court  in  Texas,  which  last  February  held  for  the 
newspaper,  the  Wage  &  Hour  .Administrator  de¬ 
clared  that  if  the  lower  court’s  decision  is  al¬ 
lowed  to  stand,  it  would  destroy  the  40-hour  week 
])rovided  by  the  Act.  S|)eaking  neither  as  a 
lawyer  nor  as  a  Wage  &  Hour  admi?iistrator,  we 
think  General  Fleming’s  fears  for  the  40-hour 
week  are  unfounded.  Where  it  can  be  worked 
economically,  it  is  well  established  and  attempts 
by  selfish  employers  to  destroy  it  woidd  un¬ 
doubtedly  meet  strong  resistance  from  labor 
unions.  It  is  altogether  probable  that  any  at¬ 
tack  on  the  40-hour  week  in  industries  where  it  is 
a  workable  proposition  would  result  in  new  legis¬ 
lation  by  Congress. 

As  Judge  Sibley  pointed  out  in  the  Fifth  Circuit 
Court’s  decision,  new.spaper  work  is  not  a  field 
in  which  the  40-hour  week  can  be  conveniently 
and  universally  applied. 

The  decision  is  of  tremendous  importance  to 
newspaper  publishers  and  should  be  reassuring 
to  those  who  have  put  into  effect  contractual  ar¬ 
rangements  analogous  to  that  of  the  Dallas  case. 
An  appeal  will  be  taken  to  the  Supreme  Court,  it 
must  be  assumed,  but  it  is  hard  to  see  how  the 
reasoning  of  the  Circuit  Court  and  the  District 
Court  can  be  overthrown. 
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tertainment  under  auspices  of  the 
Holyoke  Fourth  Estate.  A  vase  was 
presented  by  the  toastmaster,  John  F. 

Shea,  to  Mrs.  Dwight,  who  is  observ¬ 
ing  50  years  in  active  newspaper  work. 

James  Kemey,  Jr.,  editor,  Trenton  RICHARD  F.  CRANDELL, 
(N.  J.)  Times  Newspapers,  has  re-  editor.  New  York  Herald 
signed  as  a  member  of  the  New  Jer-  really  more  interested 

-  -  •  sey  Defense  Council  in  protest  against  r: -  tory  tl 

with  their  mornings  catch  at  Governor  Charles  Edison’s  appoint-  tograph 

Aranas.  Texas,  recently.  Mr.  ^ent  of  Brig.  Gen.  Richard  P.  Wil-  he  was 

liams  as  State  Secretary  for  Defense  joh  of  ( 

♦  at  $12,000  a  year.  K  ^  ture  ( 

Colonel  H.  C.  Greer,  president  and 

!  publisher,  Morgantown  (W.  Va.)  ^  lribim« 

Dominion-News,  and  Post,  has  been  '■t 
^■1  j— appointed  a  member  of  the  West  Vir- 

ginia  University  board  of  governors,  began  1 
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ROBINSON,  advertising  direc- 
tor.  New  York  Herald  Tribune, 

wrested  the  Summer  Advertisers  Golf 

L  ^  ^  s  s  c  i  ation 

■  i  V 

Aijr-  VK^P  ^  from 

IjH  f  four  -  time 

~  '^1  winner,  at  Man- 

~  Chester,  Vt.,  June 

^  the  organ- 

^ -J  ization’s  37th  an- 

^  t  o  u  r  n  a  - 

Murdock  and  Mr.  Braniif  were  mem¬ 
bers  of  a  group  fishing  Corpus  Christi 
waters  as  the  guests  of  the  Humble 
Oil  Co.  Shown  are  three  jackfish 
weighing  between  25  and  30  pounds 
and  two  kind  mackerel  of  about  15 
pounds  each. 

Guy  P.  Gannett,  president  of  Guy 
P.  Gannett  Newspapers,  arrived  in 
Los  Angeles  recently  to  make  a  sur¬ 
vey  of  private  planes  and  civilian  pi¬ 
lots,  a  job  for  which  he  was  nomi¬ 
nate  by  Mayor  LaGuardia.  The 
survey  will  list  all  flying  students,  phia  Evening  Bulletin  circulation  staff, 
amateur  radio  operators,  and  planes  and  Mrs.  Blomquist,  are  the  parents 
having  two-way  radio  sets,  to  be  of  a  daughter,  bom  recently.  Mrs. 
formed  into  a  Civilian  Air  Defense  Blomquist  is  the  former  Mary  Moore, 
Reserve  Corps.  •who  was  also  employed  in  the  Bulle- 

James  T.  Jackson,  publisher.  Semi-  tin  circulation  department.  Albert 
nole  (Okla.)  Producer,  will  be  nomi-  Gummo,  also  of  the  Bulletin’s  circula- 
nated  by  the  Seminole  post  for  tion  department,  and  Mrs.  Gummo, 
department  commander  of  the  Ameri-  are  the  parents  of  a  son,  bom  recently, 
can  Legion  at  the  forthcoming  state  Miss  Marie  A.  McGloin,  Boston 
convention.  Herald-Traveler  advertising  staff,  was 


W.  E.  Robinson 


Mass.,  were  married  in  Assonet  June 


“He’s  absolute  tops  for  pleasing 
and  leisurely  entertainment.” 

This  is  what  John  H.  Payne,  gen¬ 
eral  manager  of  The  Austin  Daily 
Tribune,  writes  to  us  of  Ernie 
Pyle,  whose  daily  column  The 
Tribune  publishes. 

By  way  of  proof  Mr.  Payne  adds: 

“I  tell  my  friends  and  new  ac¬ 
quaintances  that  Ernie  Pyle  alone 
is  worth  far  more  than  the  sub¬ 
scription  price  of  The  Tribune. 
That  I  double  dog  dare  them  to 
read  him  for  thirty  days — and  if 
they  don’t  think  they  have  re¬ 
ceived  their  money’s  worth,  to 
send  me  the  hill. 

“I  have  taken  a  lot  of  subscrip¬ 
tions  on  that  basis  and  have  yet 
to  receive  the  first  hill.” 

Ernie  returned  this  week  from 
his  vacation,  ready  to  confirm 
more  editors’  confidence  and 
readers’  constancy. 


BEAUTY  is  her  business! 


ANTOINETTE  DONNELLY, 
h<‘auty  consultant  for  more  than 
seven  million  women  .  .  .  her 
daily  informative  articles  have 
helped  place  heauty  and  charm 
within  reach  of  all  women.  Last 
year  she  received  101,361  letters 
from  readers  of  a  single  news¬ 
paper.  Miss  Donnelly  knows 
what’s  new'  in  the  beauty  field. 
Her  feature  is  closely  followed, 
her  recommendations  respected. 
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publisher,  Holyoke  (Mass.)  Tran- 
script-Telegram,  was  guest  of  honor 
Jvme  25  at  the  Mt.  Tom  Golf  Club, 
Holyoke,  at  a  dinner  party  and  en- 
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Oklahoma  Live  Stock  News,  Oklahoma 
City. 

T.  S.  Bradford,  classified  advertising  City  News  and  is  a  past  president  of 


(Cal.)  Mercury  Herald,  has  been  ad¬ 
vanced  to  promotion  manager.  Miller 
was  succeeded  as  circulation  manager 
by  Donald  W.  Farmer,  formerly  city 
circulation  manager,  Son  Francisco 
Call-Bulletin.  Miller  formerly  was 
circulation  manager  of  the  Oklahoma 


salesman,  Spartanburg  (S.  C.)  Herald- 
Joumal,  and  Miss  Elizabeth  Hendley 
were  married  June  20  in  the  First 
Baptist  Church,  Spartanburg. 

Howard  White,  advertising  staff, 
Burlington  (N.  C.)  Doily  Times-News, 
and  Miss  Elizabeth  Barger  were  mar¬ 
ried  June  22  at  Kannapolis,  N.  C. 

Eldward  Snyderman,  circulation  de¬ 
partment,  Philadelphia  Evening  Bul¬ 
letin,  and  Miss  Rose  Berger  were 
married  June  15. 

Willard  D.  Miller,  for  two  years 
circiilation  manager  of  the  Son  Jose 
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the  Interstate  Circulation  Managers’ 
Association. 

Jack  Brown,  accounting  depart¬ 
ment,  Memphis  (Tenn.)  Publishing 
Co.,  was  married  to  Mary  Frances 
Emmons  recently. 

In  The  Editorial  Rooms 

WILLIAM  CORUM,  New  York  Jour¬ 
nal  -  American;  Bill  Cunningham, 
Boston  Herald  and  United  Feature 
Syndicate;  John  Kieran,  New  York 
Times;  Grantland  Rice,  Bell  Syndi¬ 
cate,  and  Joe  Williams,  New  York 
World  -  Telegram,  have  been  named 
members  of  an  advisory  subcommit¬ 
tee  on  athletics  by  the  joint  Army 
and  Navy  committee  on  welfare  and 
recreation. 

John  Craig,  veteran  district  re¬ 
porter,  Philadelphia  Evening  Bulletin, 
was  recently  confined  to  Presbyterian 
Hospital  there  after  a  heart  attack. 

Frank  X.  Martinez,  financial  writer, 
Philadelphia  Evening  Public  Ledger, 
has  been  named  acting  financial  edi¬ 
tor,  succeeding  Francis  W.  S.  Lee, 
retired. 

George  S.  Mannion,  reporter.  Bos 


publicity  staff  in  Washington,  D.  C. 

Noble  Warrum,  Jr.,  has  been  trans¬ 
ferred  from  the  Salt  Lake  Tribune 
copy  desk  to  be  assistant  to  his  father. 
Noble  Warrum,  Sr.,  chief  editorial 
writer.  Tribune.  W^ter  V.  Beesley, 
formerly  rewrite  man,  replaces  War¬ 
rum  on  the  copy  desk. 

C.  Leland  Eddy,  former  Sunday 
editor.  Salt  Lake  Tribune,  has  joined 
the  Salt  Lake  City  Deseret  News  as 
copy  reader. 

Herbert  Gordon,  Idaho  Falls  (Idaho) 
Post-Register,  reporter  and  Hays 
Gorey,  a  1941  graduate  of  University 
of  Utah  and  former  editor  of  the  Utah 
Chronicle,  campus  weekly,  have 
joined  the  Salt  Lake  Tribune  as  re¬ 
porters. 

Basil  Benedict,  United  Press  Salt 
Lake  City  bureau,  has  joined  the 
Idaho  Falls  (Idaho)  Post-Register  as 
night  editor. 

Len  L.  Simpson,  assistant  city  edi¬ 
tor,  Salt  Lake  Tribune,  and  Mrs. 
Simpson  announce  the  birth  of  a  son, 
their  second,  at  Holy  Cross  Hospital 
in  Salt  Lake  City  Jime  20. 

Bert  Midgett,  photographer,  Eliza¬ 
beth  City  (N.  C.)  Advance,  suffered  a 
dislocated  elbow  in  an  automobile  ac¬ 
cident  June  23. 

Cornelius  T.  Lyons,  Brockton 
(Mass.)  Daily  Enterprise  and  Times 
editorial  staff,  and  Miss  Helen  Rose 
Cribben  of  Brockton  were  married  in 
that  city  June  22. 

Carl  Thompson,  former  Raleigh 


WaltSTe  Post,  and  Mrs.  Mannion  became  News  &  Observer  reporter,  has  joined 
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the  parents  of  a  daughter  June  26. 

Thomas  E.  Hubbard,  sports  editor, 
Bellefontaine  (O.)  Examiner,  has 
been  named  administrator  of  the 
estate  of  his  aunt.  Miss  Ada  A.  Hub¬ 
bard,  who  died  June  3.  She  was  the 
last  member  of  the  family  of  Thomas 
Hubbard  who  founded  the  Examiner 
and  was  the  senior  member  of  H.  K. 
Hubbard  &  Company,  which  publishes 
both  the  daily  and  weekly  Examiner. 
Her  only  survivors  are  her  nephew, 
a  niece  and  a  sister-in-law. 

Donald  Holt  Kellogg,  sports  writer, 
Lincoln  (Neb.)  Star,  was  married  to 
Miss  Joanne  Elizabeth  Lyman,  daugh¬ 
ter  of  Coach  and  Mrs.  William  Roy 
“Link”  Lyman,  June  28. 

Lieut.  Col.  Walter  M.  Harrison,  on 
leave  as  managing  editor  of  the 


the  State  News  Bureau  at  Raleigh, 
N.  C. 

Kenneth  Overaker,  of  the  Port  Hu¬ 
ron  (Mich.)  Times  Herald  editorial 
staff,  and  Mrs.  Overaker  have  pur¬ 
chased  the  Quincy  (Mich.)  Herald,  a 
weekly,  from  Donald  F.  Hinterliter, 
former  Battle  Creek,  Mich.,  news¬ 
paperman. 

Garrett  Cope,  Jackson  (Mich.) 
Citizen  Patriot  photographer,  was  in¬ 
jured  June  22  when  his  automobile 
collided  with  a  city  bus  in  Columbus, 
Ga.  Cope,  on  a  vacation  at  the  time, 
spent  several  days  in  a  Columbus 
hospital. 

John  Marshall,  for  five  years  sports 
editor,  Raleigh  (N.  C.)  Times,  has 
been  named  city  editor,  succeieding 
Wallace  Minshill.  Charles  Stellings 
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Daily  Oklahoman  and  Oklahoma  City  has  been  appointed  sports  editor. 


Times,  and  now  with  the  army  bureau 
of  public  relations  in  Washington,  has 
been  awarded  the  Veterans  of  Foreign 
Wars  citizenship  medal  for  his  part 
in  the  Oklahoma  City  school  board 
cleanup  as  managing  editor  of  the 
papers. 

Miss  Marilyn  Davis,  reporter,  has 
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aichth  and  diteenth  pace*  muat  be  on  definite  copy  . 


Frank  Mayer,  veteran  Minneapolis 
newspaperman,  has  been  named  pri¬ 
vate  secretary  by  the  new  Minneapolis 
mayor,  Marvin  L.  Kline,  who  takes 
office  July  7.  Mayer  covered  district 
court  runs  for  the  former  Minneapolis 
Star  and  later  for  the  former  Journal. 
When  the  latter  paper  suspended,  he 
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News. 

Michael  M.  McNamee,  Jr.,  has 
joined  the  Journal  of  Commerce  and 
Commercial  Washington  bureau  as 
financial  correspondent,  succeeding 


CaB^a,  84J6;  Forden.  85. 


Alan  G.  Branigan,  drama  and  music 
department,  Newark  (N.  J.)  Evening 
News,  and  Miss  Mary  E.  Braak  were 
married  June  22  at  St.  Paul’s  Con¬ 
gregational  Church,  Nutley,  N.  J. 

Francis  J.  Quinlan,  Jr.,  political 
writer,  Bridgeport  (Conn.)  Times- 


Paul  Morris,  Memphis  (Tenn.) 
Commercial  Appeal  bureau  chief  at 
Nashville,  and  Mrs.  Morris  are  parents 
of  a  daughter,  their  first  child,  bom 
June  24  at  Nashville. 

Jack  Carley,  editorial  writer,  Mem¬ 
phis  (Tenn.)  Commercial  Appeal,  has 
been  appointed  Memphis  chairman  of 
the  United  China  Relief  Society,  which 
will  seek  contributions  of  $100  by 
Memphians. 

Irene  Bohl,  former  city  editor, 
Cheyenne  Wyoming  Eagle,  is  now  on 
the  Santa  Cruz  Sentinel. 

Jack  B.  MacKay,  Associated  Press 
correspondent,  St.  Paul,  has  been  ap¬ 
point^  to  the  Minnesota  defense 
council  by  Gov.  Harold  E.  Stassen. 

Wedding  Bells 

HAROLD  D.  JACOBS,  assistant  wage- 

hour  administrator,  recently  in  New 
York  City,  to  Mrs.  Ethel  Epstein  Katz 
of  Baltimore,  Md.  Jacobs  was  for¬ 
merly  a  newspaper  reporter  and  editor 
for  31  years,  principally  in  the 
Scripps-Howard  service. 

Stanley  Zabrowski,  assistant  state 
editor,  Waterbury  (Conn.)  Repub¬ 
lican,  to  Miss  M.  Theodora  Francouer, 
at  Meriden,  Conn.,  recently. 

Hugh  W.  Lee,  promotion  manager 
of  the  Meriden  (Conn.)  Record,  to 
Miss  Isyla  Powers,  society  editor  of 
the  Record,  in  Meriden  recently. 

Arthur  Gardner  Dickey,  Providence 
(R.  I.)  Journal  and  Evening  Bulletin 
reporter,  to  Miss  Margaret  Pearl  Clark 
of  West  Harwich,  Mass.,  at  West  Har¬ 
wich,  recently. 

James  Allen  Southern,  city  editor. 
Independence.  (Mo.)  Examiner,  to 
Editli  Louise  Holtzen,  Jime  7  in 
Independence. 

Gabriel  Bensur,  with  the  Atlanta 
bureau  of  Life  magazine,  to  Mias 
Frances  Gatehouse  of  the  Life  office 
in  Atlanta,  recently. 

Morris  B.  Higgins,  editorial  staff. 
Battle  Creek  (Mich.)  Enquirer-News, 
to  Miss  Patricia  Dabney,  daughter  of 
Thomas  Ewing  Dabney,  editorial 
writer  for  the  New  Orleans  (La.) 
States,  June  10  at  Bryan,  Ohio. 

Uarda  Sherry,  society  editor,  Em¬ 
poria  (Kan.)  Gazette,  Jime  10  to  Ed¬ 
ward  Andrew  Hibbard  of  Toronto, 
Kan. 

Eben  F.  Thompson,  Boston  Post  re¬ 
porter,  to  Miss  Lois  Gladding. 

John  Brown,  office  manager,  Boston 
Traveler  circulation  department,  to 
Miss  Edna  Coffey  of  the  classified  ad 
department,  June  17. 

Lewis  Randolph  Taylor,  Jr.,  to  Miss 
Carolyn  Emmons  Douthat,  both  for¬ 
mer  members  of  the  news  staff  of  the 
Bluefield  (W.  Va.)  Telegraph  and 
Sunset  News,  at  Bluefield  June  7. 

Frederick  L.  Huck,  reporter,  New¬ 
ark  (N.  J.)  Sunday  Call,  to  Miss 
Erma  I.  Paterson,  June  3  in  Emman- 
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Press  reporter  and  Editor  &  Publisher  Genevieve  Ann  Stone  at  Bridgeport.  at  Wheeling,  recently, 

correspondent  in  that  city,  has  been 


,  ...  Bolton,  reporter,  Austin,  Tex.,  Thomas  F.  Downey,  Boston  (Mass.) 

r  of  International  News  Service,  Post  editorial  staff,  to  Miss  Catherine 

^r  Akrin  ^  Seiberlmg  Rub-  and  Mrs.  Bolton  are  the  parents  of  a  p.  Cronin  of  Charlestown  at  St. 
t^o.,  Atoon.  son,  Christopher  Lee,  born  June  23.  Mary’s  Church,  Charlestown,  June  7. 

•*  sports  Kermit  K.  Kingsbxiry,  Worcester  Benson  V  Beneker  Providence 

writer  Chicago  Tribune,  IS  now  pub-  (Mass.)  Telegram,  was  presented  a  Stin  SSl 

he  relations  director  of  the  newly  cup  by  the  21  Club  recentlv  for  “the  Hi  ^  n  , 

form^  NaUonal  Football  League,  310  best  non-partisan  coverage  of  political 

South  Michigan  Ave,  Chicago.  news  in  Worcester  news^pers.”  AtUelwro,  Ma^.,  at  Murray  Um- 

George  W.  Dixon,  Boston  (Mass.)  Charles  Boland,  art  department,  ^ersahst  Church,  Attleboro. 

H^ald-Traveler  photographer,  and  Philadelphia  Evening  Bulletin,  and  ■ 

Nancy  Ann  Stevens,  Herald-  Miss  Jeane  Stickler,  were  married  at  CB'VTTMr'C  DT  HM 

Traveler  household  department,  were  Philadelphia  recently.  BOND  SAVINGb  PLAN 

m^ied  at  Squantum,  Mass.,  June  28.  Graham  B.  Hovey,  Oklahoma  state  The  Dallas  (Tex.)  Morning  News 
David  Boyer,  Salt  Lake  Tribune  re-  manager.  International  News  Service,  has  instituted  a  defense-bond  savings 
^rter-photographer,  has  resigned  to  and  Miss  Mary  Jean  Lani^raf,  were  system  for  its  employes,  who  author- 
become  a  photographer  with  the  AAA  married  June  20  at  Waterloo,  la.  ize  regular  deductions  from  salary. 


LINOTYPE  MIXERS 

Paying  for  Themselves' 


'  . 

M 


Writes  General  Manager  Andrew  B. 
Turnbull  of  the  Green  Bay  (Wise.)  Press- 
Gazette,  “We  want  to  express  our  extreme 
satisfaction  with  the  purchase  and  instal¬ 
lation  of  four  Mixer  Model  30  Linotypes. 
We  can  say  without  hesitation  that  these 
ANDREW  B.  TURNBULL  machines  have  exceeded  our  expectations 
even  to  the  point  where  they  are  paying  for  themselves  in  time  saved.” 

With  a  continuously  increasing  volume  of  advertising,  the  Press- 
Gazette  has  found  that  Blue  Streak  Linotypes  assure  them  the  neces¬ 
sary  efficiency  for  successful  composing  room  operation.  And  beyond 
that,  the  Blue  Streaks  are  paying  for  themselves  in  speedier  operation 
and  simpler  maintenance. 

Ask  your  Linotype  representative  for  Blue  Streak  specifications  for 

your  composing  room.  unotyp*  Ba*ktrvill9  sold  and  Uatrotlack  So.  2 


Increased  business  recently  necessitated  an  addition 
to  the  home  of  the  Green  Bay  Press-Gazette.  To  match 
the  fine  appearance  of  the  building,  the  Press-Gazette 
uses  a  head  dress  of  Linotype  Erbar  Light,  Metro  and 
Memphis.  The  body  dress  is  in  7Vi-point  Excelsior,  one 
of  the  Linoty{)e  Legibility  Group. 


Ck>m(>osing  Room  Superintendent  Henry  Smits,  posing 
in  front  of  one  of  the  Blue  Streak  Mixer  Model  30 
Linotypes,  states:  “I  have  worked  with  type-setting  ma¬ 
chines  since  the  Model  One,  have  used  almost  all  makes 
and  models  of  machines.  The  Blue  Streak  Model  30  is 
a  typesetting  machine  without  an  equal.  Without  our 
four  Model  30s  it  would  be  impossible  for  the  Press- 
Gazette  to  produce  the  size  and  quality  of  newspapers 
that  they  are  these  days.” 
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NBC  Incnigurates 
First  Commercial 
Television  Show 


Commercial  television  made  its  de¬ 
but  on  July  1  with  two  of  the  biggest 
newspaper  advertising  competitors 
sponsoring  programs.  Lever  Bros, 
had  a  question  bee  program  for  Spry 
and  Procter  &  Gamble,  televised  its 
“Truth  and  Consequences”  show.  The 
first  day’s  program,  which  also  in¬ 
cluded  a  Lowell  Thomas  broadcast, 
went  out  over  the  National  Broad¬ 
casting  Company’s  WNBT  transmitter 
in  New  York.  The  news  broadcast 
was  sponsored  by  Sun  Oil  Company. 

Bulova  watches  sponsored  the  time 
signals. 

NBC,  which  also  issued  the  first 
rate  card  in  television  this  week,  plans 
to  put  television  programs  on  the  air 
every  week  day  afternoon  and  each 
evening  except  Saturday.  No  Sunday 
broadcasts  are  scheduled  at  present. 

In  accordance  with  its  license,  NBC 
must  furnish  15  hours  of  program  ser¬ 
vice  each  week. 

CIS  Starts  Tests 

Columbia  Broadcasting  System  re¬ 
ceived  authorization  from  the  FCC 
this  week  to  conduct  television  pro¬ 
gram  tests  for  thirty  days.  It  did  not, 
however,  receive  a  commercial  tele¬ 
vision  license.  Hiis  is  expected  to  be  Representative  Firm 

issued  when  the  test  programs  are 


Daily  Opens  Vacation 
Information  Bureau 

Formation  of  a  “Vacation  Informa¬ 
tion  Bureau”  was  announced  last 
week  by  the  Cleveland  Press,  de¬ 
signed  to  “serve  its  readers  without 
cost  and  help  them  make  the  most  of 
their  summer  pleasure.”  Strictly  non¬ 
commercial,  the  bureau  will  not  sell 
tickets.  It  is  impartial  and  does  not 
recommend  one  mode  of  travel  over 
another  or  one  resort  over  another. 

Most  difficult  of  the  bureau’s  tasks 
is  its  effort  to  aid  readers  who  have 
small  specified  amounts  to  spend  and 
don’t  know  where  to  go.  In  the  first 
week  of  operation  this  service  has 
been  called  upon  heavily.  Another 
big  job  is  hunting  out  the  best  auto¬ 
mobile  routes  to  various  places  from 
Winnipeg  to  Los  Angeles. 

In  the  first  week  of  operation  the 
bureau  served  more  readers  than  it 
was  able  to  count.  One  reader  wanted 
to  know  “what  about  temperatures 
and  mosquitoes  at  Miami?”  and  an¬ 
other,  “l^en  do  the  rhododendrons 
bloom  at  Watkins  Glen?” 

Charles  Patterson,  the  Press  travel 
and  resort  editor,  is  sup>ervising  the 
bureau.  Assisting  him  are  Nelson 
Moore,  automobile  editor,  and  Miss 
Eileen  Kelly,  who  was  employed  to 
write  the  letters  and  answer  as  many 
phone  calls  as  she  can. 


F.  D,  McPherson,  Jr. 


Boyd  Opens  Own 


completed. 

In  Los  Angeles,  Chicago,  and  Phila¬ 
delphia  additional  outlets  are  prepar¬ 
ing  to  launch  commercial  programs 
shortly  and  17  other  stations  are  in 
varying  stages  of  development. 

According  to  reliable  estimates  there 
are  about  3,000  television  sets  in  pri¬ 
vate  use  in  the  New  York  area  now 
and  RCA  claims  to  have  about  2,000 
sets  in  use  or  for  sale  in  New  York. 
RCA  is  also  modifying  200  additional 
sets  in  its  factory  to  meet  the  new 
standards  set  by  the  FCC.  Sets  al¬ 
ready  in  use  are  being  modified  at 
no  extra  cost. 

’The  television  industry  has  been 
hard  hit  by  defense  priorities  and  no 
television  sets  are  now  being  made. 
Elven  RCA  radio  production  schedules 
are  now  on  a  30-day  basis. 

One  of  the  most  important  changes 
required  by  the  new  television  stand¬ 
ards  is  a  switch  from  standard  sound 
to  frequency  modulation  sound.  The 
addition  of  FM  is  expected  to  furnish 
additional  sales  arguments  and  to 
bring  new  firms  into  the  television 
field  if  and  when  production  goes 
ahead. 

NBC  Rate  Card 

Covering  the  costs  of  advertisers 
for  time  on  the  air  and  studio  facili¬ 
ties,  the  NBC  rate  card  gives  prices  for 
time  of  from  $120  per  hour  for  eve¬ 
ning  broadcasts  on  weekdays,  to  $60 
per  hour  for  weekday  afternoon 
shows,  and  $90  per  hour  for  Sunday 
daytime  broadcasts. 

In  addition  to  the  time  costs,  charges 
also  are  to  be  made  for  the  use  of 
both  studio  film  and  mobile  transmit¬ 
ter  facilities.  These  range  from  $150 
per  hour  for  the  \ise  of  the  main 
studio  in  Radio  City  to  $75  an  hour 
for  the  use  of  the  small  and  film 
studios  and  for  the  field  pickups.  Ser¬ 
vice  spots,  for  televised  programs  of 
news,  weather,  time,  etc.,  are  priced 
at  $8  per  minute  in  the  evening  and 
$4  per  minute  daytime. 

All  production  costs  for  talent,  an¬ 
nouncers,  effects  men,  musicians,  and 
music  and  script  rights  also  are  to 
be  billed  to  the  client  at  NBC  rates, 
as  are  costumes,  properties,  etc.,  which 
must  be  rented  or  purchased  for  any 
program. 


Grover  W.  Boyd,  for  the  past  many 
years  president  and  general  manager 
of  DeLisser-Boyd,  hx:.,  ^>ecial  repre¬ 
sentatives,  New  York,  lue  withdrawn 
from  the  firm  and  has  organized  a 
new  company  for  the  national  repre¬ 
sentation  of  newspapers  known  as 
the  Grover  Boyd  Company,  with  cen¬ 
tral  offices  at  67  West  44th  Street. 
The  new  agency  has  opened  branch 
offices  in  Philadelphia,  Pittsburgh, 
Richmond,  Detroit,  Chicago,  Atlanta 
and  San  Francisco.  Before  becoming 
the  head  of  DeLisser-Boyd,  Inc.,  in 
1933,  Mr.  Boyd  was  for  eight  years 
vice-president  and  assistant  general 
manager  of  Fred  Kimball,  Inc.,  and 
together  with  Mr.  Kimball  organized 
the  Pennsylvania  Select  List.  The 
Bethlehem  (Pa.)  Globe-Times,  Eas¬ 
ton  (Pa.)  Free  Press  are  among  the 
newspapers  appointing  Boyd  Com¬ 
pany.  Lester  N.  Huebsoh,  formerly 
with  the  John  Budd  Company,  will 
be  associated  with  Mr.  Boyd  in  New 
York  as  general  sales  manager. 


SOUP  CAMPAIGN 

Charles  K.  Stone  has  been  named 
Michigan  representative  of  Skinner 
&  Eddy  Corp.  of  New  York  and  Seattle 
for  the  •  distribution  of  Minute  Man 
Soup  Mix.  An  advertising  campaign 
is  plaiyied. 


Carrell  Sells 
Santa  Cruz  News 
To  the  Sentinel 

SANTA  CRUZ,  Cal.,  July  1— Purchase 
of  the  Santa  Cruz  News,  p.m.,  by 
the  Santa  Cruz  Sentinel  Publishing 
Company  was 
announced  today 
by  Fred  D.  Mc¬ 
Pherson,  Jr., 
Sentinel  pub¬ 
lisher. 

The  News  was 
acquired  from 
Frank  T.  Car- 
roll,  former  In¬ 
dianapolis  and 
Pittsbiurgh  exec¬ 
utive,  in  a  trans¬ 
action  handled 
by  Arthur  W. 
Stypes,  San 
Francisco  newspaper  broker.  Mr.  Car- 
roll  purchased  the  newspaper  from 
E.  J.  Devlin  and  Ray  Judah  on  June 
1,  1938. 

As  a  result  of  the  transactions  the 
McPherson  family  will  operate  both 
Santa  Cruz  dailies.  The  Morning 
Sentinel  is  a  portion  of  the  estate  of 
Fred  W.  MePherso’  who  died  May 
20,  1940.  The  a.m.  j  ’r  has  been  in 
the  McPherson  77  years. 

Fred  D.  MePh^rs'  ,  Jr.,  joined  the 
Sentinel  in  1926  as  a  reporter  follow¬ 
ing  post-college  experience  as  feature 
editor  of  the  Brooklyn  Daily  Eagle 
and  a  wire  editor  for  Universal  Ser¬ 
vice.  A  gradv  ite  of  the  University  of 
Missouri,  he  has  performed  every 
type  of  work  on  tl  Sentinel.  After 
experiences  rangin  a  proof  read¬ 

ing  to  editorial  mr  ^ment,  he  be¬ 
came  general  manager  in  1936. 

Mr.  Carroll  served  Scripps-Howard 
as  business  manager  of  the  Indiana¬ 
polis  News  and  was  with  Scripps- 
Howard  Newspapers  in  a  like  ca¬ 
pacity  on  the  Pittsburgh  Press  and  in 
New  York,  where  he  was  with  the 
general  management  in  charge  of  ex¬ 
pense  control.  For  four  years  he  was 
president  of  the  Associated  Newspa¬ 
per  Advertising  Executives  and  is  a 
past  president  of  the  Indianapolis  Ad¬ 
vertising  Club. 

Sharing  in  the  estate  of  the  late 
publisher  were  the  widow,  Mrs.  Matie 
P.  McPherson;  two  sons,  Fred  and  Dr. 
Mahlon  McPherson,  a  daughter,  Mrs. 
Robert  Rouse,  and  nine  grandchildren. 
Another  daughter,  Mrs.  Mary  Belle 
Walker,  died  in  ^ptember,  1939. 


Binder  Soys  Press  Aids 
U.  S.  with  Foreign  News 

Because  a  few  far-sighted  editors 
went  to  vast  expense  to  cover  foreign 
news  long  before  the  public  had  de¬ 
veloped  an  appetite  for  it,  Americans 
today  understand  the  effect  of  world 
events  on  their  own  lives  far  better 
than  any  other  people,  Carroll  Binder, 
foreign  editor,  Chicago  Tribune,  de¬ 
clared  at  Charlottesville,  Va.,  June  30. 

The  same  money  spent  on  comic 
strips  would  have  brought  a  higher 
cash  return,  he  told  the  15th  annual 
session  of  the  University  of  Virginia’s 
Institute  of  Public  Affairs. 

“But,  without  40  years  of  planning, 
the  American  press  would  not  have 
been  ready  to  cope  with  the  present 
crises  .  .  .  nor  would  the  public  have 
been  able  to  grasp  the  meaning  of 
events.” 

PHILIP  MOR^  ADS 

Philip  Morris  took  1,200-line  space 
in  approximately  60  Illinois  news¬ 
papers  this  week  to  advertise  that 
their  cigarettes  now  cost  no  more 
than  any  leading  “popular  price 
brand”  in  Illinois.  The  Illinois  sales 
tax  has  been  dropped  from  3  to  2 
cents  and  the  cigarette  tax  of  2  cents 
was  added  for  the  standard  package 
of  20.  Under  this  new  set-up  Philip 
Morris  will  continue  to  sell  at  17  cents 
in  Illinois.  The  Biow  C^.,  New  York, 
handles  the  accovmt. 

ANGLY,  CASEY  HOME 

Two  veteran  war  correspondents, 
Edward  Angly,  New  York  Herald 
Tribune,  and  Robert  Casey,  Chicago 
Daily  News,  returned  home  this  week 
on  leave.  Casey  arrived  in  New  York 
by  steamer  from  Bombay,  nursing  a 
lame  leg.  He  was  injured  in  a  raid 
on  the  Suez  Canal. 


PMf make  a  maitat  —  and 
taday  tliii  flna  markat  haa  mara  aaapla 
(and  tattar  payralla)  than  avar  bafora. 
Ennloynant  and  eivllian  nayrallt  ara  at 
a  naw  paak  with  aix*day  amplaymant  at 
ovartinia  rataa.  Fadaral  nayrolli  hava 
dauMad.  Praaparity  hat  tuniad  tha  car- 
nar.  Why  don't  yau  aattla  dawn  with 
ui  hare— yau'll  find  It  protltablal 

Circulation  now  ovar  14,000  at  tama 
national  rata. 

It'i  always  "DAY-tima"  in 
southaastarn  Connacticut 


MEDIA  HEAD  QUITS 

Fred  H.  Anderson  has  resigned  as 
head  of  the  media  and  plans  depart¬ 
ment  of  Ivey  &  Ellington,  Inc.,  New 
York,  to  enter  the  flying  service. 
Clarence  R.  Palmer  succeeds  him. 


Sell  the 

2  Largest  Markets 
in  Ohin 

CiefieiaH4 

£h4 

26  epuHtieJ 

with  the 

CLEVEUND  PUIN  DEALER 

ClevelM^'p  Heme  Newspaper 


For  Editors — Poblishers — Writers 

FACTS 

ON 

FILE 

“The  Weekly  Index  af  World  Events^ 


A  Complete  Morgue  in  Itself  I 

Covers  National  Affairs,  U.  S.  De¬ 
fense,  Foreign  Affairs,  Latin 
America,  Finance,  Economics, 
Arts,  Science,  Education, 
Religion,  Sports. 

V  Weekly  ciuanlative  alpkebeticel  iodez. 

V  Plot  8-pa(e  weekly  ckroiiolo(ical  newt 
digest. 

V  Plus  smart  de  laxe  desk  binder  for 
both. 


“.  .  .  A  valuable  ready  reference 
guide.”  N.  Y.  TIMES  BOOK  RE¬ 
VIEW. 

—  $5  for  three  mootht  — 


FACTS  ON  FILE, 

41  E.  42nd  St.,  N.  Y.  C. 

□  Enter  my  subscriptiefr  tor  3  months. 

□  Send  FREE  sample  -ifkiie. 
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BY  FAR! 

AVERAGE  NET  PAID  CIRCULATION 

of  the 


DAILY 


NEW  YORK'S 


NLWS 


PICTURE  NEWSPAPER 


for  JUNE  exceeded 

2,010,000 

...  BY  THE  LARGEST  NET  PAID 
DAILY  CIRCULATION  IN  AMERICA 


Average  JUNE  net  paid  circulation  of  the 

SUNDAYS  NEWS  exceeded 

NEW  YORK'S  PICTURE  NEWSPAPER 

SpGOOpOOO 

...LARGEST  NET  PAID  NEWSPAPER 
CIRCULATION  IN  THE  WORLD 
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in  shrinkage -that’s  why  ster 
eotypers  prefer  them. 


Newspaper  Cameramen 
Aid  One  Another 


By  TACK  PWCE 

DESPITE  the  distorted  characteriza¬ 
tion  of  newspaper  cameramen  by  a 
few  motion  picture  directors,  who  pic¬ 
ture  the  lens-lads  as  a  blustering,  un¬ 
couth  and  hard-boiled  lot,  the  facts 
prove  that  they  are,  on  the  whole, 
modest,  gentlemanly  and  humane.  It 
would  surprise  an  outsider,  if  he  were 
permitted  to  listen  in  on  the  conversa¬ 
tions  of  a  group  of  photographers, 
gathered  on  an  assignment  or  at  a 
social  function,  to  learn  that  the 
Knights  of  the  Camera  do  not  confine 
their  talks  to  trivial  subjects. 

The  real  facts  are  not  generally 
known.  It  is  true  the  boys  indulge 
in  shop  talk  when  gathered  in  groups, 
this  is  quite  natural,  but  the  main  sub¬ 
ject  of  their  conversations  usually  is 
the  personal  welfare  and  health  of 
some  of  their  less  fortunate  members. 
The  sincerity  of  feeling  photographers 
have  for  one  another  is  one  of  the 
characteristics  of  press  cameramen  not 
publicized.  When  they  help  .one  an¬ 
other,  professionally  or  personally, 
they  are  reluctant  to  mention  the 
subject. 

Last  week,  a  group  of  photographers 
met  at  the  Headliners’  Frolic  at  At¬ 
lantic  City,  and  as  usual  the  talks 
began  with  shop  and  finally  turned  to 
individuals.  Inquiries  about  the  health 
of  this  member  and  the  progress  of 
that  colleague  came  fast. 

Ill  Colleoga*  Aided 

The  conversations  finally  narrowed 
down  to  one  subject,  a  cameraman 
who  has  been  seriously  ill  for  a  year 
or  more.  He  is  well  liked  and  his  case 
was  an  extraordinary  one.  He  had 
contracted  one  of  those  rare  diseases 
that  required  special  treatment  by 
specialists.  The  group  headed  by  Mar¬ 
tin  McEvilly,  editor  of  the  New  York 
Daily  News  picture  department, 
agreed  to  release  the  details  of  the 
story. 

During  McEvilly’s  administration  as 
president  of  the  New  York  Press  Pho¬ 
tographers’  Association,  the  photogra¬ 
pher,  John  Doe  (we  do  not  wish  to 
give  his  real  name),  was  taken  sick 
and  after  several  months  of  treatment 
at  a  hospital  in  New  York,  his  case 
was  diagnosed  as  exceptional.  The 
hospital  authorities  recommended  that 
he  be  removed  to  another  hospital 
where  he  could  be  given  a  special 
treatment  but  there  were  no  accom¬ 
modations  for  him  there.  Try  as 
everyone  did,  he  could  not  be  ad¬ 
mitted  to  the  proper  institution. 


McEvilly  took  personal  charge  of 
the  case  and  in  company  with  Joe 
Costa,  photographer  of  the  Daily 
News,  they  visited  various  officials. 
In  desperation,  they  turned  for  help 
to  Winthrop  Rockefeller,  a  member  of 
the  board  of  the  hospital  in  question, 
and  after  a  sincere  plea,  McEvilly  and 
Costa  enlisted  the  aid  of  young  Rocke¬ 
feller,  and  accommodations  for  John 
Doe  were  quickly  made.  The  sick 
cameramen  lay  between  life  and  death 
for  many  months  during  which  time 
he  had  several  operations  and  many 
transfusions.  In  fact  a  blood  bank  was 
created  for  his  benefit,  with  donations 
by  many  of  the  Association’s  mem¬ 
bers. 

Now  Back  At  Work 

John  Doe  is  now  well  enough  to 
return  to  work  but  is  assigned  to  less 
strenuous  tasks  and  he  is  doing  quite 
well.  Even  at  this  time,  the  members 
of  the  Association  help  him  in  every 
possible  manner.  They  will  carry  his 
camera  and  make  his  work  easier  at 
every  turn.  It  cost  more  than  $5,000 
to  cover  the  expenses  and  personal  aid 
in  this  case,  but  the  members  of  the 
New  York  Press  Photographers  As¬ 
sociation  are  very  happy  to  have  been 
able  to  help  a  brother  in  distress.  This 
is  not  the  only  case  of  its  kind.  Many 
thousands  of  dollars  are  spent  by  the 
group  for  the  improvement  of  condi¬ 
tions  of  its  members,  and  the  money 
comes  from  the  annual  dances  the 
Association  holds  with  such  success. 

Of  course,  this  is  only  New  York, 
but  the  same  principles  are  applied  by 
the  newspaper  cameramen  in  similar 
organizations  throughout  the  country. 
The  next  time  a  movie  presents  a 
cockeyed  theory  of  newspaper  pho¬ 
tographers,  let  us  remember  that  the 
boys  may  be  hard-boiled  but  it  is 
necessary  to  be  so  especially  when 
dealing  with  lens-lice  and  arrogant 
people.  The  uncouth  element  has  long 
ago  passed  from  the  picture. 

Twin  Brother? 

IN  the  roto  section  of  the  New  York 

Herald  Tribune,  Sunday,  June  29, 
was  a  series  of  pictures  of  the  New 
York  Home  Guard  in  training.  In 
four  of  the  pictures,  the  soldier  most 
in  evidence  was  none  other  than  the 
roto  editor,  Dick  Crandell. 

When  the  photos  were  seen  by  the 
newspapermen  at  the  Headliners’ 
Frolic  in  Atlantic  City,  they  lost  no 
time  in  ribbing  the  well-known  pic¬ 


ture  editor.  Crandell’s  alibi  was  that 
the  pictures  were  of  his  twin  brother, 
but  even  Mrs.  Crandell  has  no  knowl¬ 
edge  of  such  a  relative. 

May  Teach  Photography 
DEAN  CARL  W.  ACKERMAN,  of  the 

Graduate  School  of  Journalism,  Co¬ 
lumbia  University,  in  answer  to  the 
question  of  including  amateur  camera¬ 
men  in  the  awards  by  the  Pulitzer 
Prize  Committee,  stated  that  the  ad¬ 
visory  board  will  solve  the  problem 
without  hurting  the  professional  cam¬ 
eraman’s  pride.  He  pointed  out  that 
this  matter  is  one  of  interpretation 
and  not  misunderstanding.  During 
our  pleasant  visit  we  suggested  that 
Columbia  inaugurate  a  short  course 
in  news  photography  for  the  Eastern 
seaboard  and,  to  our  surprise.  Dean 
Ackerman  agreed  that  this  recom¬ 
mendation  may  become  a  reality  in 
the  near  future.  Incidentally,  Robert 
Ackerman,  his  son,  is  now  sitting  on 
the  picture  desk  as  caption  writer  and 
assistant  to  the  assignment  editor  at 
the  Associated  Press  Wirephotos. 

New  Bulbs  Demonstrated 
LAST  WEEK,  Phil  Si)erry  demon¬ 
strated  his  company’s  new  infra-red 
blackout  flash-bulb  to  the  Chief  Sig¬ 
nal  Officer  of  the  Army.  The  officers 
of  the  staff  expressed  a  belief  that  the 
bulb  had  great  possibilities  and  said 
this  new  light  source  offers  many  ad¬ 
vantages  for  practical  applications  for 
certain  military  operations. 

MURRAY  HEADS  CLUB 

At  the  meeting  of  the  board  of  di¬ 
rectors  of  the  Adcraft  Club  of  Detroit 
June  16  David  Colden  Murray,  Detroit 
manager  of  Fortune  magazine,  was 
elected  president  of  the  club  for  the 
year  starting  July  1. 


_ Camera  Knights 

W.  E.  (“CHICK”)  WINDSOR,  Phila¬ 
delphia  Evening  Public  Ledger 
photographer,  says  he  can’t  be  classed 
_ as  a  spectacular 

tlensman  with 
many  unusual 
experiences  t  o 
his  credit,  but 
his  associates  on 
the  Ledger  staff 
will  tell  you 
that  he  is  one  of 
the  steadiest, 
all-around  pho¬ 
tographers  in 
Ph  ilalHeiphia. 
-  Windso. .  who 

W.  E.  Wind»or 

Itl0inD€7  Ol 

Ledger  staff  for  the  last  15  years, 
doesn’t  play  any  favorite^  on  assign¬ 
ments  and  is  willing  to  cover  any¬ 
thing.  He  does,  however,  have  one 
specialty.  For  many  years,  he  has 
regularly  covered  the  circus  on  its 
annual  visit  to  Philadelphia. 

Windsor  learned  photography  from 
his  father  in  a  commercial  studio. 
They  were  in  business  together  for 
15  years  before  Windsor  turned  to 
newspaper  work.  His  entire  news¬ 
paper  career  has  been  spent  on  the 
Ledger.  Windsor  is  married  and  has 
three  children  and  three  grandchil¬ 
dren.  His  youngest  child,  Robert,  7, 
is  already  learning  to  be  a  photog¬ 
rapher  and  expects  to  carry  on  the 
family  tradition. 

■ 

DAILY  GOES  WEEKLY 

The  Napa  (Cal.)  Daily  Journal,  es¬ 
tablished  in  1884,  this  week  changed 
from  daily  to  weekly  publication, 
George  T.  Provine,  publisher,  an¬ 
nounced. 


1  TOLD  YOU  ALL  ALONG  IT  WAS 


W 


THE  PLATES” 

•  Was  the  Pressman’s  triumphant 
summary,  after  weeks  of  criticism 
had  been  converted  to  praise  for 
his  excellent  production.  “That 
change  to  Certified  Mats  should 
have  been  made  long  ago  and  we 
would  never  have  had  this  trouble.” 


For  dependsbie  stereotyping,  rely  on 
Certified  Mats,  made  in  the  U.  S.  A. 


/  rv.*  T  ^ 


CIRTIFIED  DRY  MAT  CORPORATION,  9  Reckafollar  Plaza.  Oopt.  P,  Now  York,  N.  Y. 


BURGESS  CELLULOSE  COMPANY 

Manutarturers  and  Distributors  of  Burgess  Chrome  and  Tone-Tex  Mats 

FREEPORT  n  ,  r  :  ILLINOIS 

Pocific  Coost  Representative 
RALPH  LEBER  CO  ,  426  Poison  Bldg  ,  SEATTLE.  WASH 
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RIGHT  NOW  IS  A  GOOD  TIME  TO  ASK  YOURSELF  .  .  . 


“Do  these  Defense  Maikets  stand  up?” 


Defense  has  done  some  significant  things  to  the  advertising  dollar  these 
days.  Many  New  York  State  markets — from  Yonkers  north  and  west — 
have  been  receiving  a  large  share  of  these  defense  schedules  because  their 
industrial  activity  and  payrolls  could  not  be  ignored.  We  refer  particularly 
to  the  markets  covered  by  the  papers  listed  at  the  right. 


These  were  great  markets  before  the  defense  emergency.  Today  they’re 
even  finer  markets — and  backed  by  an  inherent  stability  often  not  found  in 
other  market  places.  For  example,  the  State  Department  of  Labor  recently 
reported : 


TO  SELL  NEW  YORK  STATE. 
MAKE  CERTAIN  THESE  26 
NEWSPAPERS  ARE  ALWAYS 
ON  YOUR  LIST  .  .  . 

Amsterdam  Recorder- 
Democrat  (E) 

Auburn  Citizen  Advertiser  (E) 
Binghamton  Press  (E) 

Buffalo  Courier-Express  (M) 
Buffalo  Courier-Express  (S) 
Corning  Evening  Leader  (E) 
Cortland  Standard  (E) 

Geneva  Times  (E) 

Gloversville  &  Johnstown 
Herald  &  Leader-Republican 
(M&E) 

Jamestown  Evening  Journal  (E) 
Jamestown  Morning  Post  (M) 
Kingston  Daily  Freeman  (E) 
♦Mamaroneck  Times  (E) 

*Mt.  Vernon  Argus  (E) 

•New  Rochelle  Standard  Star(E) 
Norwich  Sun  (E) 

•Ossining  Citizen  Register  (E) 
•Peekskill  Star  (E) 

•Port  Chester  Item  (E) 
Poughkeepsie  Star  &  Eagle 
News  (E&M) 

•Tarrytown  News  (E) 

§The  Troy  Record  (M) 

§The  Troy  Times  Record  (E) 
•White  Plains  Reporter- 
Dispatch  (E) 

•Yonkers  Herald-Statesman  (E) 
<E)  Evening  newspapers.  (M)  Morn¬ 
ing  newspapers.  (S>  Sunday  news¬ 
papers.  •  Westchester  new’spapers 
sold  in  combination.  6  Sold  in  com¬ 
bination  only. 


INDUSTRIAL  PICTURE  IS  BRIGHT 
IN  ALL  UPSTATE  DISTRICTS  FOR  MAY 


Industry  in  Upstate  New  York  has  benefited  much  more  relatively 
from  the  defense  boom  than  has  New  York  City  industry.  This  is 
explained  chiefly  by  the  fact  that  the  major  portion  of  Upstate 
manufacturing  is  of  producer  goods  for  which  the  need  is  great  at 
the  present  time.  New  York  City  factories  are  engaged  primarily 
in  the  production  of  consumer  goods  where  expansion  is  not  nearly 
so  urgent. 


In  May,  when  most  of  the  consumer  goods  industries  are  seasonably 
quiescent,  this  point  was  brought  out  clearly.  All  six  Upstate  indus¬ 
trial  districts  reported  gains  in  both  employment  and  payrolls  from 
April  to  May.  The  largest  gains  were  the  result  of  further  expansion 
at  plants  with  defense  orders.  In  all  six  districts,  all  industries 
expanded,  with  a  few  notable  exceptions.  Average  weekly  earning 
figures  for  May  were  at  all-time  highs  in  all  six  Upstate  districts. 


If  you  haven’t  the  latest  figures  on  these  markets,  by  all  means  ask  a 
representative  ffom  one  of  these  newspapers  to  bring  you  up  to  date. 


28— C  IRCULATION 


EDITOR  &  PUBLISHER 


EDITORIAL  DEPARTMENT  to  enable  him  ship,  service,  scholastic  standing,  and  will  take  an  active  part  in  guiding 
to  judge  what  is  a  good  news  story  and  the  good  citizenship.  They  were  Arseny  the  boy  toward  achievement  of  his 

^ssibihties  of  a  go^  s^e.  He  should  also  ^ELNicK  of  Youngstown  and  David  ambition.  Such  activities  form  the 

^atV«!°and  th^  diUnurance  oMhoTe' Wi!h  LiCHENSTOiN  of  Warren,  Ohio.  Considered  purpose  of  the  Tribune’s 

minor  readership.  In  order  to  do  this  he  In  addition  to  1,250  camer-sales-  plan,  Mr.  Knox  explained, 
should  know  the  HABITS  OF  PEOPLE—  men  in  the  mile-long  parade  lineup,  “Newspapers  could  do  a  tremend- 
those  in  the  lowest  to  the  highest  priced  there  Were  30  giant  rubber  mummers  ous  service  by  promoting  that  in¬ 
homes.  tj-pifying  humorous  characters  and  25  terest,”  he  pointed  out.  “When  this 

“9.  He  should  know  his  marl^  and  the  home-made  floats  depicting  the  Vin-  ‘unlimited  emergency’  comes  to  its 

ATTITUDE  OF  THE  ^U)\  ERTISERS  so  jicator  circulation  growth.  The  car-  end,  boys  about  to  enter  the  busi- 

that  he  can  build  his  circulation  in  the  proper  .  |  iT  j  x  At_  u  ‘a  j 

places  not  only  for  the  advertisers  but  for  the  Tier  salesmen  marched  to  the  accom-  ness  world  are  ping  to  need  experi- 
newspaper  as  well.  paniment  of  12  bands,  including  the  enced  individual  guidance  more  than 

"10.  He  should  and  does  know  something  Vindicator’s  own  40-piece  band.  ever  before.  Mass  methods  leave 

about  TRANSPORTATION  and  how  it  af-  much  to  be  desired.  Let  every  man 

fects  circulation.  He  should  have  complete  Helps  Boy  to  Be  Q  Chef  father  a  boy  in  the  field  of  his  pcU- 

knowledge  of  the  FLOW  OF  TRAFFIC  in  ,  .  ,  .  «  tipiilni*  Ambition  Aroiivorl  initiAtivo 

order  to  properly  regulate  his  truck  delivery  THE  highway  leading  from  newspa-  j  » 

so  that  his  newspaper  will  be  on  time  for  perboy  dealership  activities  to  a 
STREET  and  FACTORY  coverag:e.  successful  life  of  service  has  received  *  p  j 

“11.  He  should  know  something  of  the  g  new  green  signal  under  an  Oakland  neward 

MK:hanical  operation-its  ^sibil.ties  (^al.)  Tribune  innovation.  This  be-  WILLIAM  SWEENEY.  12-year-old 

and  its  limitations — in  order  that  he  may  _  i  ,  •  ^  a.  a.  ^  %At_ 

properly  judge  and  make  quick  decisions.  came  known  when  a  Special  ex^bit  ^street  comp  salesman  for  the 

“12.  He  should  know  something  of  OF-  prpepared  by  Phil  M.  Knox,  Tribune  Rock  Island  (Ill.)  Argus,  recently  spied 

FICE  MAN.\GEMENT  AND  BOOKKEEP-  circulation  manager  and  a  director  a  billfold  containing  $205  in  the  street. 
INO  fundamentals  in  order  to  operate  his  of  the  International  Circulation  Man-  He  immediately  call^  the  police  sta- 
department  as  efficiently  as  possible  and  in  agers  Association,  reached  the  ICMA  tion  and  William  McCarthy,  super- 
en^  Tiday  ®«‘hods  in  exist-  convention  recenUy.  visor  of  street  comer  salesmen  for  the 

In  pictures  and  with  stories  Mr.  Argus. 

1.250  Carriers  Feted  Knox  reported  how  the  Tribune  has  J.  L.  Dunne  of  Fairmount,  Minn., 

nwi  OR  cntno  on  non  instituted  a  series  of  contacts  between  identified  the  billfold  to  the  satisfac- 

LuU.ori&'”tal 

Youn^lown  W  see  thei.  ™»sp.per 

th'  «->  ^  «r„  the  Tribune'a  CANADIAN  PRESS  SHIFTS 

goodwill  frolic  sponsored  by  the  Vin-  hand  in  this  new  activity  was  Law-  Several  changes  in  the  personnel  of 
dicator  for  its  1,250  carrier-salesmen.  rence  Goveia,  18.  In  the  high  school  Canadian  Press  were  announced  in 

Carriers  were  brought  into  Youngs-  from  which  Lawrence  graduated  last  Toronto  June  28  by  J.  A.  McNeil, 

town  in  the  early  morning  from  com-  ponth  he  took  three  terms  of  cooking  general  manager.  Edwin  S.  Johnson, 

munities  within  a  radius  of  40  miles,  instmction.  former  military  correspondent  at  Ot- 

Harold  Paulson,  Vindicator  circula-  Eager  for  a  career  in  aviation,  but  tawa,  was  appointed  superintendent 
tion  manager,  greeted  the  1,250  car-  realizing  that  every  boy  who  wants  for  the  west,  with  headquarters  at 
rier  salesmen  and  gave  the  boys  a  1°  hy  cannot  be  a  pilot,  Lawrence  Winnipeg.  Frank  Turner,  former  su- 

renort  on  the  new  all-time  circula-  hopes  to  become  an  airlines  chef,  perintendent  for  the  west,  was  named 
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Consolidated  s 
Adds  Two  New  ? 

c 

Home  Features  [ 

By  STEPHEN  J.  MONCHAK  ^ 

I 

Consolidated  News  Features,  New  C 
York,  has  added  two  weekly  features  S 
for  syndication  which  originate  in  the  t 
New  York  Sun  “Home  Service”  page,  a 
it  was  annoimced  this  week.  They  { 
are  “Make  It  Yourself,”  by  Julian  x 
Starr,  Jr.,  and  “Gadgets  in  the  Home,”  ^ 
by  Hilson  Munsey.  y 

Mr.  Starr’s  feature  offers  detailed 
instructions  and  illustrations  for  the  ^ 
amateur  craftsman  on  how  to  make  g 
pieces  of  furniture  and  other  useful  ^ 
objects  for  the  home.  Mr.  Starr  is  >j 
also  the  author  of  the  book,  “Make 
It  Yourself.”  p 

Mr.  Munsey’s  weekly  column  fur-  j. 
nishes  newspaper  readers  with  in-  i_ 
formation  on  the  latest  developments  ^ 
in  home  equipment.  Useful  appli¬ 
ances  are  described,  together  with 
suggestions  for  saving  time,  money, 
and  increasing  home  comforts.  The 
Sun  received  thousands  of  inquiries 
during  the  past  year  from  readers. 

These  two  features,  together  with 
“First  Aid  to  the  Ailing  House,”  by 
Roger  B.  Whitman,  which  is  appear¬ 
ing  in  more  than  50  newspapers  be¬ 
sides  the  New  York  Sun,  comprise  a 
new  complete  service  now  available 
for  home  building  and  real  estate 
pages  and  sections  through  CNF. 

Announces  Summer  Fiction 
THE  Chicago  Tribune-New  York 
News  Syndicate  this  week  an¬ 
nounced  its  first-run  Blue  Ribbon  fic¬ 
tion,  daily  and  Sunday  serials,  for 
July  and  August.  “A  Debt  Is  Paid,  ’ 
by  Olga  L.  Rosmanith,  author  of  “Re¬ 
union  in  Vienna,”  and  other  stories, 
is  the  syndicate’s  release  for  this 
month  and  chapter  one  is  scheduled 
to  appear  on  July  14. 

“Hot  Gold,”  by  Frederick  R.  Bech- 
dolt,  who  has  written  several  Blue 
Ribl^n  firsts  for  the  CT-NYNS  in  the 
past,  is  scheduled  for  release  on  Aug. 

10.  A  Sunday  serial,  it  will  be  in  10 
installments. 

Has  Series  By  Turrou 
A  SERIES  of  12  illustrated  articles  on 
sabotage  and  espionage  cases  over 
a  period  of  years,  written  by  Leon  G. 
Turrou,  famed  former  G-man,  and 
James  R.  Crowell,  free-lance  writer, 
now  is  ready  for  national  distribu¬ 
tion,  Bell  Syndicate  announced  this 
week. 

Personals  and  Notes 
HENRY  McLEMORE,  famed  sports 
writer-humorist  who  recently  signed 
a  long-term  contract  with  McNaught 
Syndicate,  is  a 
featured  con¬ 
tributor  in  the 
July  15  issue  of 
Look  magazine, 
and  another  is 
Eleanor  Roose¬ 
velt,  author  of 
United  Feature 
Syndicate’s  “My 
Day”  column. . . . 

George  A.  Wieda, 

40,  who  had  been 
office  manager 
for  Ripley’s  “Be  Henry  McLemor* 
lieve  It  Or  Not!’’ 

feature,  distributed  by  King  Fea¬ 
tures  Syndicate,  died  of  a  heart  at¬ 
tack  June  30.  He  was  with  the 
Cleveland  Press  and  the  Chicago 
American  before  joining  Ripley.  .  .  . 
Rev.  D.  Carl  Yoder,  former  church 
editor  of  the  Clevelond  News,  and 
author  of  church  page  articles  which  . 
he  syndicates  himself,  was  married  to 


Miss  Clara  W.  Postle  June  28  at  Rush- 
sylvania,  Ohio.  .  .  .  Josephine  Low- 
man,  author  of  the  Register  and 
Tribune  Syndicate’s  health  and  exer¬ 
cises  feature,  “Why  Grow  Old”  will 
conduct  a  forum  for  a  week  at  the 
Lousivitte  Times  this  fall.  She  also 
has  been  invited  to  lecture  before  the 
Kentucky  Educational  Association 
Oct.  2.  .  .  .  Watson  Davis,  director. 
Science  Service,  spoke  July  1  before 
the  National  Educational  Association 
at  Boston.  .  .  .  Dorothy  Kilgallen, 
KFS  columnist,  has  applied  to  the 
U.  S.  Patent  Office  for  registration  of 
the  trade-mark  “The  Voice  of  Broad¬ 
way,”  title  of  her  daily  column.  .  .  . 
Lieut.  J.  H.  (“Here”)  Ficklen  tackled 
a  new  job  in  the  Army  the  other  day 
all  because  he  creates  “Your  In  The 
Army  Now’’  for  the  Register  and 
Tribune  Syndicate.  He  drew  the  job 
of  redecorating  the  officers’  club  at 
Fort  Bliss,  Tex.,  where  he  is  stationed. 
His  work  on  his  army  life  panel  led 


officers  to  believe  he  could  do  it, 
though  he  never  had  tried  such  work 
before.  ,  .  .  Erskine  Caldwell,  famed 
playwright  who  has  been  writing  for 
magazines,  has  signed  as  Moscow  war 
correspondent  for  North  Abierican 
Newspaper  Aluance. 

■ 

Union  Uses  Large  Copy 
To  Answer  Railroad 

Chicago,  July  1 — The  Brotherhood 
of  Locomotive  Firemen  and  Engine 
Men  on  the  Western  Railways  used 
1.590  line  copy  in  the  Chicago  Daily 
News  and  Chicago  Tribune  late  last 
week  to  answer  a  widespread  adver¬ 
tising  appeal  to  the  traveling  public 
earlier  in  the  week  when  the  Western 
Railways  announced  that  “labor  union 
demand  would  cost  900  million  dol¬ 
lars  a  year.” 

The  union's  advertising  was  in  re¬ 
buttal  to  the  Western  Railways’  1,500 
line  ads  in  1,000  dailies  and  75-inch 
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copy  in  7,000  weeklies  in  territory 
west  of  Chicago.  The  Western  Rail¬ 
ways,  now  negotiating  a  new  contract 
with  the  Brotherhood  of  Locomotive 
Firemen  imd  Engine  Men,  took  its 
case  to  the  public,  stating  it  cannot 
grant  wage  increase  demands  with¬ 
out  adding  to  the  cost  of  transporta¬ 
tion. 

Guenther-Bradford  &  Co.,  local 
agency  handling  the  Brotherhood’s 
advertising,  stated  that  at  present 
there  were  no  further  plans  for  addi¬ 
tional  copy  or  increased  use  of  news¬ 
paper  space.  The  Caples  Company, 
Chicago  agency,  handled  the  Western 
Railways’  one-time  advertisement. 

DAILY  HONORS  DOCTOR 

The  New  Orleans  Times-Picayune 
announced  Jime  29  award  of  its  1940 
distinguished  service  medal  to  Dr. 
Rudolph  Mates,  world  famous  local 
physician  and  surgeon  for  outstanding 
civic  service. 
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Burbach  Retires 
As  P-D  Ad  Mgr. 

To  Direct  ESD 

Remcdns  as  Secretary  of 
Pulitzer  Company  .  .  . 
Chambers  Succeeds  Him 

Si.  Louis,  July  1 — Officially  termin¬ 
ating  27  years  as  advertising  manager 
of  the  Pott-Dispatch,  George  M.  Bur- 


G.org.  M.  Burbach  Stuart  M.  Chambers 


bach  today  relinquished  the  position 
to  devote  all  his  time  to  the  paper’s 
radio  station  KSD  as  general  mana¬ 
ger.  He  also  continues  as  secretary  of 
the  Pulitzer  Publishing  Co.  and  on 
the  board  of  directors. 

Succeeding  him  in  the  advertising 
department  is  Stuart  M.  Chambers,  in 
recent  years  his  assistant  and  employed 
in  the  department  since  1916.  Cham¬ 
bers  came  to  the  paper  from  the  Kan¬ 
sas  City  Star. 

More  Pioneerieg  for  Berbock 

Burbach  explained  to  Editor  &  Pub- 
usHQt  the  reason  for  the  shift  was  to 
relieve  him  of  some  of  the  work  he 
has  been  handling.  The  radio  station 
has  pending  an  application  for  50,000 
watts  of  power  and  is  continuing  the 
technical  pioneering  for  which  it  long 
has  been  noted. 

Pioneering,  incidentally,  is  an  apt 
way  to  sum  up  the  40  years  Burbach 
has  devoted  to  newspaper  advertising. 
For  instance,  he  received  extensive 
compliments  when  the  Post-Dispatch 
announced  in  1936  elimination  of  the 
differential  between  local  and  national 
advertising  rates,  a  step  he  long  had 
advocated. 

He  had  come  to  the  Post-Dispatch 
in  1913  from  New  York  where  he  was 
manager  of  national  advertising  for 
the  Munsey  newspapers.  Nine  years 
later  he  was  elected  a  director  of  the 
Pulitzer  Publishing  Co.  and  five  years 
after  that  directed  a  record-breaking 
issue  of  88  pages.  That  was  a  world 
record  for  a  regular  daily  issue,  ex¬ 
ceeding  the  previous  one  of  86  pages 
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established  by  the  P-D  in  1926. 

During  the  World  War  Burbach  re¬ 
ceived  the  Distinguished  Service 
Medal  for  work  in  connection  with 
several  Liberty  Loans.  He  also  had 
originated  a  lo<»l  system  for  promot¬ 
ing  war  activities  which  ended  con¬ 
fusion  of  solicitation. 

Elected  to  ABC  Beard 

In  1928  he  was  elected  a  director  of 
the  Audit  Bureau  of  Circulations. 
Three  years  later  he  was  elected  presi¬ 
dent  of  Major  Market  Newspapers, 
Inc.,  composed  of  executives  of  lead¬ 
ing  newspapers  in  American  cities 
with  a  population  of  more  than  100,000. 

In  1940  he  was  elected  secre¬ 
tary  of  the  publishing  corporation. 
His  appointment  as  general  manager 
of  the  mdio  station  was  in  1933.  Much 
of  the  experimental  work  undertaken 
by  the  station  has  been  under  his 
direction. 

Burbach’s  first  newspaper  connec¬ 
tion  was  with  the  old  St.  Louis  Re¬ 
public  and  in  1907  he  was  placed  in 
charge  of  its  Chicago  advertising  office. 
He  remained  there  until  he  left  in 
1913  to  go  with  the  Munsey  Group. 

For  the  convention  of  the  then  As¬ 
sociated  Advertising  Clubs  of  the 
World  held  in  St.  Louis  in  1917,  Bur¬ 
bach  was  assistant  general  convention 
director  and  was  a  member  of  the 
club’s  On-To-London  committee. 

During  the  years  he  has  held  other 
positions  with  St.  Louis  advertising 
associations.  In  1905  he  married  Miss 
Martha  Scott  of  Jerseyville,  111.,  and 
they  have  one  son,  G.  M.  Burbach,  Jr. 

POPEYE  IN  NAVY  ADS 

Popeye  may  provide  the  punch  for 
the  Navy’s  new  newspaper  recruiting 
campaign.  Batten,  Barton,  Durstine  & 
Osborn,  appointed  last  week  to  handle 
the  account,  plans  to  use  the  well- 
known  comic  strip  technique  for  its 
ads  in  some  1,500  daily  and  neekly 
papers  in  Iowa,  Indiana,  and  Mis¬ 
souri.  The  agency  is  now  negotiating 
with  King  Features  for  rights  to  use 
Popeye.  The  campaign,  estimated  up 
to  $1,000,000,  is  scheduled  to  start 
July  10.  Expansion  into  other  states 
depends  on  recruiting  results  from  the 
initial  ads.  The  Bureau  of  Advertis¬ 
ing  in  a  letter  mailed  to  members  this 
week  said  that  BBD&O  had  requested 
that  papers  outside  of  Iowa,  Indiana, 
and  Missouri  refrain  from  making 
solicitations  until  the  preliminary 
campaign  is  finished. 

BACK  IN  NEWSPAPERS 

Commercial  Investment  Trust,  Inc., 
is  using  newspapers  for  the  first  time 
in  five  years  in  an  introductory  cam¬ 
paign  in  20  markets  in  Alabama,  Con¬ 
necticut,  Georgia,  New  York,  Ohio, 
Pennsylvania  and  Virginia. 


Moloney  President 
Of  Paul  Block 
And  Associates 

Selection  of  Herbert  W.  Moloney  as 
president  of  Paul  Block  and  Asso¬ 
ciates,  national  advertising  repre- 


H.  W.  Moloney  C.  A.  Ragan 

sentatives,  400  Madison  Avenue,  New 
York,  was  announced  July  1  by  Paul 
Block,  Jr.,  and  William  Block,  sons  of 
the  founder  and  late  president,  Paul 
Block,  who  died  June  22. 

Mr.  Moloney  assumes,  at  45,  the 
presidency  of  one  of  the  largest  or¬ 
ganizations  of  national  representa¬ 
tives  in  the  field,  with  44  salesmen  and 
branch  offices  in  Chicago,  Detroit, 
Philadelphia,  Boston,  San  Francisco, 
Los  Angeles  and  Seattle. 

The  firm  represents  the  Bridgeport 
Post-Telegram,  the  Cincinnati  En¬ 
quirer,  the  Los  Angeles  Herald  &  Ex¬ 
press,  Milwaukee  Sentinel,  Newark 
Star-Ledger,  Oakland  Post-Enquirer, 
Philadelphia  Evening  Public  Ledger, 
Pittsburgh  Post  -  Gazette,  Portland 
Oregonian,  San  Antonio  Light,  San 
Francisco  Call-Bulletin,  Syracuse  Her¬ 
ald-Journal,  Toledo  Blade,  Toledo 
Times,  Wichita  Eagle  and  Worcester 
Telegram-Gazette. 

At  the  same  time  Cornelius  A. 
Regan  was  named  general  manager. 
Charles  J.  Boyle  continues  as  execu¬ 
tive  vice-president.  Both  have  served 
with  the  Block  organization  for  many 
years,  Mr.  Regan  since  1902  and  Mr. 
Boyle  since  1912. 

Also  announced  was  the  appoint¬ 
ment  of  Paul  Block,  Jr.,  and  William 
Block,  sons  of  the  late  Paul  Block,  as 
vice-presidents  of  the  firm.  Daniel 
Nicoll,  with  the  Block  publishing  en¬ 
terprises  for  many  years,  also  becomes 
a  vice-president  of  the  agency  in 
addition  to  retaining  his  previous  post 
as  associate  publisher  of  the  Block 
newspapers. 

Branch  managers,  executives  and 
other  personnel  remain  unchanged. 

Mr.  Moloney  was  born  Sept.  5,  1895, 
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at  Rockville  Center,  L.  I.,  and  edu¬ 
cated  at  the  St.  Francis  Xavier  school 
in  New  York.  He  took  his  first  job, 
on  June  10,  1908,  with  the  Block  or¬ 
ganization,  then  Paul  Block,  Inc.,  as 
office  boy,  remaining  with  the  firm 
until  March  1,  1921,  by  which  time  he 
had  become  a  staff  salesman. 

His  career  had  been  interrupted, 
however,  by  military  service.  He 
served  with  the  Seventh  Regiment, 
New  York,  at  the  Mexican  border  in 
1916,  and  with  the  35th  Division  in 
France,  as  aide  to  the  commanding 
general.  He  was  wounded  Sept.  28, 
1918,  in  the  Meuse-Argonne  battle, 
and  hospitalized  until  Oct.  1,  1919.  He 
was  honorably  discharged  in  that  year 
with  the  rank  of  captain. 

Returning  to  Paul  Block  and  Asso¬ 
ciates  after  the  war,  Mr.  Moloney  left 
the  organization  for  a  few  years  to 
become  eastern  representative  of  the 
Los  Angeles  Herald  and  the  San  Fran¬ 
cisco  Call,  and  later  the  San  Antonio 
Light  and  Atlanta  Georgian  as  well. 

Rejoiaed  RIeck 

On  Dec.  10,  1921,  he  rejoined  the 
Block  organization  as  manager  for  the 
Pacific  coast  group  of  newspapers  it 
represented.  On  July  27,  1933,  he  was 
appointed  vice-president  and  assistant 
sales  manager,  and  on  Jan.  20,  1938, 
sales  manager. 

Mr.  Moloney  married  the  former 
Elizabeth  Rudden  on  June  12,  1921. 
They  have  two  sons,  Herbert,  Jr.,  20, 
now  studying  certified  public  account¬ 
ancy  at  Columbia  University,  and 
Philip,  14,  a  student  at  Loyola  Uni¬ 
versity,  New  York. 

Mr.  Moloney  lives  at  220  East  48th 
Street,  New  York  City,  and  Scarsdale 
Lodge,  Scarsdale,  N.  Y.  His  hobbies 
are  golf  and  motoring. 

The  selection  of  Mr.  Moloney  as 
president  is,  according  to  the  an¬ 
nouncement  made  by  the  Bl(.>ck  sons, 
“in  the  Block  tradition.”  “Like  Paul 
Block,”  the  announcement  states, 
“Herbert  Moloney  has  come  up  the 
hard  way.  By  his  own  efforts  he  has 
earned  an  outstanding  place  in  the 
representative  field.  He  is  familiar 
with  every  phase  of  the  business.’’ 
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Experience- 

Intelligent  writing  and  edit¬ 
ing  in  these  times  require 
solid  background,  experience, 
and  judgment — the  ability  te 
select  the  good,  discard  the  un¬ 
worthy. 
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and  intelligence  they  can  be 
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commimity  and  the  profit  of 
the  publisher. 

When  employers  want 
prompt  and  selective  service, 
they  write  or  wire 
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CONGRESS  BARS  FLEMING  FUND  FOR  "FISHING" 

WASHINGTON,  D.  July  2 — TTie  Senate  ratified  action  by  the  House  in 

striking  from  the  wage-hour  budget  an  item  of  $350,000  sought  by 
Administrator  Philip  B.  Fleming  to  defray  the  cost  of  routine  inspections  to 
determine  whether  the  law  is  being  violated.  Routine  inspections  in  the 
absence  of  complaint  of  violation  were  frowned  upon  by  the  U.  S.  Circuit 
Court  in  Boston  in  a  decision  supporting  the  Lowell  Sun’s  refusal  to  permit 
such  an  examination.  The  wage-hour  division  is  appealing  that  decision. 


Brewers  Spent 
$6m000  in  '40 
In  Daily  Papers 

Brewers  Fotindation  Esti- 
mcrtes  That  32%  of  Total 
Went  to  Newspapers 

The  brewing  industry  spent  six  mil¬ 
lion  dollars  to  advertise  in  daily  news¬ 
papers  in  1940,  $500,000  less  than  in 
1939  according  to  an  analysis  issued 
this  week  by  the  United  Brewers  In¬ 
dustrial  Foundation.  Weekly  papers 
got  $750,000  worth  of  advertising,  the 
same  as  in  1939. 

On  the  basis  of  figures  obtained 
from  brewer’s  contracts  and  checked 
against  media  records  figures,  28.5% 
of  the  1940  advertising  appropriation 
of  the  beer  industry  went  to  dailies 
and  3.5%  to  weeklies,  for  a  total  of 
32%  of  the  ad  budget.  Newspapers 
got  the  largest  share  of  the  advertising, 
although  point-of-sale  was  a  close 
second  with  28.6%.  The  point-of-sale 
appropriation  was  exactly  the  same  as 
that  for  daily  newspapers. 

Outdoor  Is  Third 

Outdoor  was  third  with  $5,800,000 
or  27.6%  of  the  total  and  magazines, 
fourth  with  $1,600,000.  Radio  dropped 


Ad  Allowances 
Under  Fire  From 
Several  Sources 

FTC  Inquiry  and  Summons 
Elimination  of  50-50  Set-up 
Constitute  Threats 

Advertising  allowance  practices 
were  pinched  from  two  different 
sources  this  week;  the  Federal  Trade 
Commission  investigation  and  the  de¬ 
cision  of  the  Simmons  Mattress  Co.  to 
abandon  its  advertising  allowances  to 
dealers  in  order  to  hold  to  the  present 
price  level.  A  third  potential  threat, 
this  one  directed  at  cooperative  adver¬ 
tising  by  independent  grocers,  may 
result  from  a  study  now  being  con¬ 
ducted  by  the  Department  of  Justice. 

The  FTC  inquiry  is  expected  to  re¬ 
sult  in  some  definite  curb  on  allow- 


SULLENS  TO  APPEAL 

Major  Frederick  Sullens,  editor, 
Jackson  (Miss.)  Daily  News,  was 
found  guilty  of  a  contempt  of  court 
recently  by  Circuit  Judge  J.  F.  Bar¬ 
bour,  and  was  fined  $100  and  sen¬ 
tenced  to  15  days  in  jail.  The  jail  sen¬ 
tence  was  suspended  on  good  be¬ 
havior.  Appeal  will  be  filed  in  the 
Mississippi  Supreme  Court,  which  will 
end  its  summer  recess  Sept.  8.  Judge 
Barbour  said  editorials  by  Sullens 
had  resulted  in  abandonment  of  the 
recent  Hinds  County  prosecution  of 
liquor  law  violators. 

Coast  Classified 
Men  Hear  Ways 
Of  Raising  Income 

Promotion  Ideas,  Success 

Experiences  Presented  at 


sified  manager,  of  how  he  overcame 
the  competition  of  metropolitan  dail¬ 
ies. 

He  made  effective  use  of  a  thorough 
analysis  of  his  own  market,  compiled 
in  his  office  from  material  supplied 
by  the  Chamber  of  Commerce,  the 
real  estate  board,  and  the  U.  S.  C. 
Food  Survey,  presented  to  show  the 
percentage  of  wage  earners  in  Alham¬ 
bra,  the  percentage  of  rented  homes 
in  the  conununity,  and  the  percentage 
of  homes  taking  the  Post-Advocate 
as  compared  with  those  taking  all 
metropolitan  papers  combined.  These 
source  figures  were  checked  against 
the  Post-Advocate  subscription  list  to 
provide  data. 

In  a  round  table  discussion  which 
followed,  the  delegates  came  to  the 
decision  that  it  is  more  difficult  for 
a  metropolitan  paper  to  sell  classified 
in  a  suburban  community,  than  for 
the  local  paper  to  sell  against  the 
larger. 

Other  topics  discussed  included 
methods  of  impressing  the  necessity 
of  accuracy  on  salesmen,  and  means 
of  securing  cooperation  in  the  plant 
from  makeup  men,  proofreaders  and 
others  who  handle  classified  and 
whose  friendship,  if  cultivated,  can 
reduce  errors  as  much  as  50%. 

GOVERNOR  WRITES 

Baton  Rouge,  La.,  June  30 — Gov. 


from  $1,250,000  in  1939  to  $908,000  in 
1940. 

Magazines  showed  the  biggest  single 
increase  in  1940  jumping  to  $1,600,000 
from  the  $800,000  appropriation  in 
1939. 

Total  advertising  expenditures  for 
the  industry  were  $258,000  ahead  of 
1939.  The  survey  shows  that  since 
1933  the  brewers  have  spent  about  150 
million  dollars  for  advertising. 

Beer  advertising,  the  survey  esti¬ 
mates,  is  placed  in  95%  of  the  daily 
newspapers  and  25%  of  the  weeklies 
and  is  handled  by  222  advertising, 
agencies. 

DELAY  CITRUS  ACCOUNT 

Lakeland,  Fla.,  July  1 — The  decision 
on  whether  the  1941-42  Florida 
Citrus  Commission  advertising  account 
should  be  left  with  one  agency  or  split 
between  two  firms  on  a  fresh  fruit- 
canned  fruit  basis  was  deferred  here 
June  30  by  industry  representatives. 
The  commission  said  a  decision  would 
be  withheld  until  presentation  of  ad¬ 
vertising  agencies  had  been  studied. 
Twelve  agencies  made  one-hour 
presentations  between  June  30  and 
July  2. 

25  YEARS  AN  AD  MAN 

A  quarter  of  a  century  in  advertis¬ 
ing  was  rounded  out  by  E.  J.  Owens, 
senior  vice-president  of  Arthur  Kud- 
ner,  Inc.,  on  July  1.  Mr.  Owens  began 
his  career  with  Erwin,  Wasey  &  Co. 
Since  the  organization  of  Arthur  Kud- 
ner,  Inc.,  in  1935,  he  has  been  vice- 
president  in  charge  of  the  service  de¬ 
partment,  and  account  executive  for 
the  Goodyear  Tire  &  Rubber  Co. 

PIERCE  PROMOTED 

Frank  R.  Pierce  has  been  named 
vice-president  in  charges  of  sales  for 
Nash-Kelvinator  Corp.  and  will  direct 
the  advertising  activities  of  both  the 
Kelvinator  and  Nash  Motors  Division. 
Charles  T.  Lawson  will  succeed  Mr. 
Pierce  as  general  sales  manager  of  the 
Kelvinator  Division.  Mr.  Pierce  was 
formerly  head  of  sales  for  General 
Motors’  Frigidaire  Division. 

CIRCULATORS  TO  MEET 

The  Texas  Newspaper  Circulation 
Managers’  Association  will  hold  its 
1941  convention  in  Harlingen  Sept. 
14-16. 


ances  to  retailers.  Although  the  Jus¬ 
tice  Department  is  not  expected  to 
come  out  against  cooperative  advertis¬ 
ing  by  independent  grocers,  it  may 
outlaw  price  fixing  in  such  arrange¬ 
ments. 

Hitt  Simmons  Doalort'  Adt 

The  decision  of  the  Simmons  Co.  to 
eliminate  advertising  allowances  was 
brought  on  by  increased  production 
costs  which  could  only  be  met  by  in¬ 
creasing  the  price  of  mattresses,  cut¬ 
ting  down  on  the  profit  to  retailers,  or 
reducing  advertising  expenditures. 

Simmons  decided  to  make  the  cut 
from  the  advertising  budget  but  the 
reduction  will  not  affect  national  ad¬ 
vertising,  the  great  majority  of  which 
goes  into  magazines. 

Newspapers  will  probably  be  hard¬ 
est  hit  by  the  Simmons’  decision  since 
local  retailers,  deprived  of  the  50-50 
advertising  arrangement  which  they 
had  with  the  company,  will  be  in¬ 
clined  to  cut  down  on  both  the  size 
and  frequency  of  their  newspaper 
copy. 

Other  companies,  faced  with  similar 
problems  as  to  how  to  prevent  price 
increases,  have  indicated  that  reduc¬ 
tions  will  first  be  made  in  the  adver¬ 
tising  allowances. 

None  of  Simmons’  competitors  have 
yet  indicated,  however,  that  they  will 
follow  this  lead. 
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Santa  Barbara  Convention 

Santa  Barbara,  Cal..  July  2 — Ways 
of  increasing  classified  page  income, 
hints  on  promotion  ideas,  and  success 
experiences  with  specific  classified 
campaigns  occupied  the  attention  of 
Pacific  Coast  Classified  Advertising 
Managers  in  the  17th  annual  conven¬ 
tion  at  the  Carrillo  Hotel  here. 

With  J.  J.  Immel,  classified  man¬ 
ager,  San  Francisco  News,  presiding 
in  place  of  Harry  Richardson,  Van¬ 
couver  (B.  C.)  Sun,  who  was  unable 
to  attend,  the  managers  heard  Walter 
Lehmann,  Son  Antonio  (Tex.)  News 
and  past  president  of  the  national 
association,  advise  them  it  is  just  as 
easy  to  use  a  four-time  rate  as  a 
three-time  rate,  and  that  the  paper 
that  doesn’t  make  the  change  is  mak¬ 
ing  a  mistake.  Lehmann  was  guest  of 
honor  at  one  of  the  luncheons. 

Immel  presented  a  breakdown  of 
the  Continuing  Study  of  Newspaper 
Reading  as  related  to  classifieJ  pages, 
showing  that  pages  which  carry  edi¬ 
torial  features  are  more  widely  read 
in  almost  every  classification  by  men 
and  women  than  pages  without  such 
features.  The  breakdown,  based  on 
the  first  thirty  studies,  was  especially 
made  for  presentation  at  this  meeting. 

Monday’s  opening  session  was  high¬ 
lighted  by  the  story  by  Joseph  Weiss, 
Alhambra  (Cal.)  Post-Advocate  clas- 
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have  totally  enclosed  gears 
running  in  oil. 
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Bearings  eliminate  wear. 

“The  Press  That 
Stays  Young** 

Walter  Scott  &  Co. 

PLAINFIELD,  N.  J. 


Sam  H.  Jones  of  Louisiana  has  turned 
columnist  and  realized  a  “college  am¬ 
bition.’’  His  weekly  column,  “Sam 
Jones  Says:’’  was  mailed  to  state 
papers  last  week.  In  announcing  the 
venture,  Jones  pointed  out  that  un¬ 
like  the  Long  political  machine  he 
had  no  political  newspaper.  Early  in 
June  the  governor  spoke  before  the 
Louisiana  Press  Association’s  conven¬ 
tion. 


You  regulate 
.  the  temperature 
gourself 

in  the 

AIR-CONDITIONED 

ROOMS 

OF  THE 

WALDORF-ASTORIA 

Single  from  $7... For  two,  from  510. 
Meeting  rooms,  restaufbnts,  bar  org 
also  oir-condifloned. 

No  extro  charge  for  oir-conditioning. 
Park  Ave.,  49th  to  50th  St.,  New  York* 


32 


EDITOR  &  PUBLISHER 


Coast  Ad  Clubs  Adopt 
$75,000  3- Year  Program 

By  KEN  TAYLOR 


SANTA  BARBARA,  Cal.,  July  2.— 

Taking  credit  for  the  first  conven¬ 
tion  in  its  history  to  literally  “move 
the  very  earth  itself” — a  reference  by 
resolution  to  the  sharp  earthquake 
shock  Monday  night  which  rocked 
Santa  Barbara  for  several  seconds 
and  recurring  lesser  shocks  during 
succeeding  days — the  Pacific  Adver¬ 
tising  Clubs  Association’s  38th  annual 
meeting  closed  its  business  program 
today. 

Streamlined  to  a  high  degree,  the 
departmental  were  conducted  as 
panel  sessions  before  the  entire  or¬ 
ganization  at  the  Santa  Barbara  Bilt- 
more,  instead  of  the  usual  simul¬ 
taneous  discussions.  The  problems  of 
advertising  and  business  in  relation  to 
the  defense  situation  claimed  a  major 
share  of  attention,  keyed  to  the  gen¬ 
eral  theme  built  around  the  PACA’s 
year-old  advancement  of  business 
program  which  now  goes  into  a  per¬ 
manent  three-year  $75,000  campaign 
with  the  hiring  as  managing  director 
of  Charles  W.  Collier,  who  conducted 
the  first  year’s  fund  raising  effort, 
leldiaq  Re-elected 

Don  Belding,  vice-president  of  Lord 
&  Thomas,  Los  Angeles,  was  re¬ 
elected  president.  In  accepting  he  an¬ 
nounced  the  possibility  of  his  resigna¬ 
tion  as  soon  as  the  advancement  of 
business  program  to  which  he  has  de¬ 
voted  one-third  of  his  time  demon¬ 
strates  that  it  is  running  smoothly. 
Larry  Lane,  publisher.  Sunset  maga¬ 
zine,  San  Francisco,  was  elected  senior 
vice-president  and  I.  N.  Hun,  Phoenix, 
Ariz.,  and  Howard  Willoughby,  San 
Francisco,  were  named  vice-presi¬ 
dents  for  districts  5  and  4.  Kenneth 
Bourke,  Tacoma,  Wash.,  was  elected 
secretary-treasurer,  and  Tacoma  was 
chosen  for  next  year’s  convention. 
Approximately  500  delegates  were  in 
attendance  from  all  parts  of  the  Pacific 
coast. 

Because  of  a  recognized  need  to 
expand  the  activities  of  organized  ad¬ 
vertising  in  the  West  a  new  constitu¬ 
tion  was  adopted,  changing  the  name 
to  Pacific  Advertising  Association  and 
opening  membership  to  organizations 
whose  activity  parallels  those  of  ad 
clubs  and  to  contributing  and  partici¬ 
pating  members  (corporations  or  in¬ 
dividuals)  who  make  annual  financial 
subscriptions  or  are  located  where 
there  are  no  ad  clubs,  as  well  as  to 
the  original  advertising  clubs  group. 

Kadaer  Speaks 

Several  speakers,  in  hewing  to  the 
convention’s  general  “advancement  of 
business”  theme,  took  special  note 
that  the  promotion  of  normal  busi¬ 
ness  and  industry  so  far  as  possible 
is  tlie  key  to  the  solution  of  problems 
raised  by  a  war-tom  world.  Infer- 
entially,  at  least,  they  took  exception 
to  the  growing  tendency  of  govern¬ 
ment  to  make  the  purchase  of  com¬ 
modities  more  and  more  difficult. 

It  is  a  fallacy  to  think  that  be¬ 
cause  defense  is  important,  nothing 
else  has  any  importance  whatever, 
Arthiu:  Kudner,  president  of  Arthur 
Kudner,  Inc.,  declared. 

“It  need  not  be  a  question  of  butter 
or  guns.  It  is  at  bottom  a  question 
of  whether  a  nation  whose  normal 
problem  is  one  of  surplus  should  in 
its  economic  policy  emulate  the  poli¬ 
cies  of  nations  whose  solvency  under 
current  strains  shows  signs  of  failure 
and  eventual  collapse.”  The  answer, 
he  said,  “consists  not  merely  in  al¬ 
lowing,  but  in  encouraging  all  legiti¬ 


mate  business  which  is  clearly  outside 
the  area  of  defense  production  and 
its  specific  requirements,  to  do  the 
very  best  and  the  very  most  that 
it  can. 

“Today  a  well-nourished  economy 
is  as  important  in  time  of  crisis  as  a 
well-fed  soldier,”  he  said. 

As  to  the  attacks  upon  advertising, 
Mr.  Kudner  thought  the  only  thing 
wrong  is  the  same  thing  that  is  wrong 
with  every  human  activity — it  de¬ 
pends  upon  people  to  make  it  work. 
The  human  race  is  not  infallible; 
everything  it  undertakes  develops 
flaws. 

It  was  advertising,  he  pointed  out, 
that  created  the  mass  markets  for 
the  “soulless”  corporations — and  he 
pointed  out  that  that  use  of  “soulless” 
originally  was  a  term  of  praise  for 
daring  risks  that  individuals  would 
not  undertake,  rather  than  a  criticism 
— which  was  the  final  link  in  creating 
American  prosperity  and  economic 
leadership.  It  performed  that  job 
with  swift  and  effective  power,  edu¬ 
cating  buyers  to  want  new  things, 
to  value  convenience  and  utility, 
creating  higher-paying  occupations  for 
the  farm  boy  who  used  to  work  for 
not  more  than  $1  a  day. 

Adverfiting  a  Time-Saver 

“What  advertising  is,  in  simple 
terms,  is  a  time-saver.  It  does  little 
or  nothing  that  cannot  be  done  by 
other  means — if  you  don’t  care  how 
long  it  takes.” 

He  quoted  one  advertiser  of  a  5- 
cent  soap,  who  because  of  advertis¬ 
ing’s  social  and  economic  benefits, 
and  out  of  his  own  experience,  “de¬ 
clares  that  not  to  advertise,  or  to 
advertise  badly,  should  on  social 
grounds  if  no  other  be  called  a  crime.” 

Advertising  is  under  attack,  he 
said,  because  most  people  do  not  un¬ 
derstand  it  and  how  it  works,  and  it 
is  human  nature  to  distrust  the  mys¬ 
terious.  Some  attacks  are  well  meant, 
some  misguided,  some  made  from 
selfish  or  ulterior  motives.  “We  need 
look  no  further  than  the  fact  that 
detractors  of  advertising  have  written 
and  marketed  best  sellers  to  realize 
that  in  some  cases  there  is  a  ‘profit 
motive’  Senegambian  in  the  woodpile.” 

The  rapidly  rising  defense  pros¬ 
perity,  paradoxically,  is  one  of  the 
gravest  dangers  confronting  business, 
Thomas  H.  Corpe,  assistant  sales 
manager  of  the  Lockheed  Aircraft 
Corp.,  said.  Because  it  is  bringing 
many  companies  more  orders  than 
they  can  fill,  it  is  the  least  suspected. 

“The  natural  tendency  of  any  com¬ 
pany  under  those  conditions  is  to  stop 
advertising,  for  after  all,  one  adver¬ 
tises  to  get  business,  and  when  he 
has  more  business  than  he  can  handle, 
why  advertise? 

“The  real  business  tragedies  of  the 
last  war  were  the  number  of  fine 
firms  that  had  over  a  period  of  years, 
used  advertising  to  build  up  their 
reputations  and  obtain  a  wide  public 
following,  who  decided  to  save  their 
advertising  appropriations  because 
their  factories  were  oversold.  When 
the  downhill  slide  started,  after  they 
had  been  out  of  the  public  eye  for 
two  or  three  years,  they  foimd  they 
had  discarded  their  brakes,  and  had 
xmintentionally  greased  the  skids  for 
their  own  crash.  Many  small  com¬ 
panies,  on  the  other  hand,  who  took 
advantage  of  their  war-bome  pros¬ 
perity  to  invest  their  profits  in  ad¬ 
vertising,  survived  a  post-war  de¬ 
pression  and  went  on  to  become  some 


of  our  present  leading  manufacturers 
and  business  firms.” 

Manufacturers  of  conunercial  prod¬ 
ucts  who  have  been  called  upon  to 
switch  exclusively  to  the  manufac¬ 
ture  of  defense  articles,  are  in  a  par¬ 
ticularly  vulnerable  position.  They 
no  longer  have  the  advantage  of 
frequent  contacts  with  their  cus¬ 
tomers.  Many  of  the  aircraft  com¬ 
panies  are  in  that  position. 

How  Dafoaso  Affects  ladastry 

“Take  Lockheed  Aircraft  Corp., 
which  I  represent.  Until  two  years 
ago  we  pr^uced  only  airplanes  for 
private  and  commercial  use.  Today 
our  entire  output  is  confined  to  mili¬ 
tary  planes.  We  don’t  know  how 
long  this  will  continue,  but  we  do 
know  that  through  the  medium  of 
advertising  we  can  keep  the  name  of 
Lockheed  before  the  public  and  be¬ 
fore  the  users  of  private  and  com¬ 
mercial  planes,  so  that  when  the  time 
comes  when  we  can  again  fill  the 
orders  that  may  be  tendered  us,  we 
are  certain  not  to  be  overlooked. 

“Advertising  as  developed  in  the 
U.  S.  has  eliminated  the  slow,  labori¬ 
ous  marketing  of  products  and  ser¬ 
vices.  Because  it  can  be  put  to  work 
at  a  moment’s  notice,  business  and 
industry  are  willing  to  disregard  the 
unfavorable  signs  for  the  present,  and 
plan  constructively  for  the  future. 

“To  you  advertising  men  and 
women  I  want  to  say  it  is  time  that 
you  strengthened  your  convictions  in 
your  work.  Advertising  techniques 
may  change,  but  not  the  funda¬ 
mentals;  the  users  of  advertising  may 
change,  but  not  the  use.” 

Progress  of  the  “Advancement  of 
Business”  program  which  the  PACA 
has  initiated  has  reached  the  point 
where  a  permanent  co-ordinating  di¬ 
rector  can  be  hired,  Don  Belding, 
outgoing  PACA  president,  stated  at 
the  opening  sessions.  During  a  panel 
discussion  of  these  activities  in  which 
chairmen  of  the  various  committees 
reported  their  progress.  Prof.  W.  F.  G. 
Thatcher,  of  Oregon  University,  sug¬ 
gested  that  a  long  forward  step  in 
the  educational  work  would  be  ac¬ 
complished  by  the  PACA  setting  up 
a  sort  of  “post  graduate”  course  for 
students  of  advertising.  The  first 
two  or  three  years  after  these  stu¬ 
dents  get  out  of  college  are  the  most 
critical  for  them,  he  said,  and  an  “in¬ 
ternship”  plan  of  some  kind  would 
help  them  over  that  period. 

Success  of  the  consumer  movement 
committee  in  Los  Angeles  in  effecting 
the  removal  of  the  Rueg  books,  and 
the  pamphlets  and  booklets  of  Con¬ 
sumer’s  Union  from  Los  Angeles 
school  libraries  and  courses,  was  re¬ 
lated  by  Maurice  Heaton,  Los  Angeles 
manager,  Williams,  Lawrence  &  Cres- 
mer. 

In  a  similar  report  from  Seattle, 
Claire  Drew  Forbes,  advertising  man¬ 
ager  Rhodes  Department  Store,  re¬ 
counted  the  success  of  a  Consumer’s 
Council,  which  although  organized 
only  two  weeks  ago,  already  is  en¬ 
gulfed  in  an  eight-point  program  of 
research  and  education.  The  News¬ 
paper  Guild  auxiliary  there,  she  said, 
has  asked  for  help  in  outlining  a 
constructive  program  for  its  own 
project  next  year. 

Ads  Reap  Pratt  ladapandant 

Keynoter  of  the  newspaper  depart¬ 
mental  was  Reese  H.  Taylor,  presi¬ 
dent,  Union  Oil  Co.,  who  called  on 
every  factor  of  our  economy  to  join 
in  helping  maintain  a  free  press,  “be¬ 
cause  in  so  doing  they  not  only  safe¬ 
guard  the  rights  of  the  people,  but 
they  insure  their  own  right  to  con¬ 
tinued  existence.” 

Advertising  dollars  enable  the  press, 
radio,  and  other  media  of  expression 
to  remain  solvent — and  independent, 
he  said,  and  added: 

“Advertising,  along  with  a  free 
press,  is  under  severe  attack  today, 


because  subversive  elements  know 
that  it  helps  to  keep  the  press  solvent, 
accelerates  free  competitive  enter¬ 
prise,  and  aids  in  improving  our 
standard  of  living. 

“Advertisers  in  a  democracy  can¬ 
not  escape  their  obligation  to  respect 
the  public’s  right  to  ^  truthfully  and 
well  informed. 

“Advertisers,  or  their  agents,  must 
recognize  that  they  are  purchasing 
newspaper  space,  and  not  the  edi¬ 
torial  policies  of  the  paper.” 

Recognition  that  subversive  tactics 
call  for  attacks  upon  the  imscrupulous 
minority  of  publishers  or  business 
men  should  warn  all  to  crack  down 
within  their  own  spheres  on  this  un¬ 
scrupulous  few,  he  declared. 

“Tliis  is  also  a  time  for  closer 
cooperation  between  all  advertising 
media.  Essentially  your  problems  are 
the  same  when  it  comes  to  preserva¬ 
tion  of  a  free  press.  Should  a  free 
press  go,  certainly  every  form  of  ex¬ 
pression — radio,  billboards,  magazines, 
direct  mail,  would  meet  the  same 
fate.” 

Addressing  the  press  directly,  he 
said: 

“You  should  keep  your  paper  free, 
both  as  to  the  source  of  information, 
and  free  as  to  the  expression  of  the 
views  and  aspirations  of  the  people. 

“Print  both  sides  to  controversial 
questions,  but  stick  to  the  facts,  and 
not  to  propaganda. 

“Don’t  merely  become  a  pressure 
group — no  matter  how  just  your 
cause. 

“Don’t  be  an  informative.  Univer¬ 
sity-type  paper  ajone,  no  matter  how 
virtuous  and  instructive  this  might 
be. 

“When  a  newspaper  wanders  from 
the  primary  essential  purpose  of 
effectively  printing  the  news,  with¬ 
out  bias,  it  loses  the  editorial  interest 
of  the  people  and  in  the  end  defeats 
itself.” 

Quiz  Sestlen  Held 

H.  C.  Bemsten,  Pacific  Coast  man¬ 
ager  of  the  ANPA  Bureau  of  Adver¬ 
tising,  served  as  chairman  of  the 
newspaper  departmental.  A  feature 
was  a  quiz  session,  in  which  repre¬ 
sentatives  of  newspapers,  agencies, 
retailers,  national  advertisers  and 
newspaper  representatives,  answered 
questions  fired  from  the  floor.  This 
panel  included  Roy  A.  Brown,  pub¬ 
lisher,  San  Rafael  (Cal.)  Independent, 
and  president.  Pacific  Coast  ad  bu¬ 
reau,  and  D.  D.  Durr,  chairman,  Los 
^geles  Newspaper  Publishers  Asso¬ 
ciation,  for  newspapers;  McCulloch 
Campbell,  San  Francisco  office.  Lord 
&  Thomas,  and  Norman  Strouse,  J. 
Walter  Thompson  Co.,  for  agencies; 
Clair  Drew  Forbes,  ad  manager, 
Rhodes  Department  Store,  Seattle,  for 
retailers;  Wilmott  Rogers,  ad  man¬ 
ager,  California  Packing  Corp.,  for 
national  advertisers,  and  Franklin  C. 
Wheeler,  San  Francisco  manager, 
Rodney  Boone,  for  representatives. 

Among  other  speakers  during  the 
convention  was  Russell  Z.  Eller,  ad¬ 
vertising  manager,  California  Fruit 
Growers  Exchange,  who  discussed 
“Display  Material” — which  he  said  he 
preferred  to  call  “Point  of  Purchase 
Advertising.”  If  well  planned  and 
wisely  used  it  is  a  necessary  comple¬ 
ment  to  other  media,  reaching  the 
purchaser  when  he  is  in  the  mood  to 
buy,  he  said.  “It’s  nearest  competitor 
is  the  newspaper,  with  its  extreme 
flexibility  and  adaptibility  to  price  in¬ 
formation.” 

Other  speakers  on  the  program, 
which  concluded  its  business  sessions 
Wednesday,  included  Frank  Braucher, 
president.  Periodical  Publishing  Co.; 
Louis  Flader,  editor,  More  Business; 
Clair  Maxwell,  advertising  director, 
Life;  and  Dr.  Kenneth  Dameron,  di¬ 
rector,  Committee  on  Consumer  Rela¬ 
tions  in  Advertising. 
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Role  of  Ad  Philosophers 
Seen  for  Promotion  Men 


By  T.  S.  mVIN 

JUST  LAST  WEEK  the  advertising 
manager  of  one  of  the  large  food 
manufacturers  was  telling  us  about 
the  advertising  schedule  supporting 
the  company’s  best-selling  product. 
The  conversation  was  concerned 
chiefly  with  New  York  where  the 
campaign  consists  of  colorgravure  in 
one  newspaper. 

“We  use  12  color  pages  a  year,”  he 
said,  and  added  with  some  pride, 
“That  makes  us  either  the  largest 
or  next  to  the  largest  color  adver¬ 
tiser  in  the  paper.” 

A  few  minutes  later  talk  drifted  to 
radio.  “Yes,”  he  said,  “we’re  going 
on  with  our  radio,  too.”  How  much 
of  a  schedule?  “Well,”  he  replied,  “26 
weeks  is  the  shortest  schedule  we’d 
even  consider.” 

One  of  Principal  Ad  Ailmonft 

And  there,  in  three  or  four  sen¬ 
tences,  you  have  a  quick  summary  of 
one  of  the  principal  ailments  threat¬ 
ening  the  future  of  newspaper  adver¬ 
tising.  Advertisers,  most  of  whom  use 
newspapers  inadequately,  not  only 
are  shutting  themselves  off  from  the 
full  power  of  the  newspaper  medium, 
but  also  are  constantly  subjecting 
newspapers  to  basically  unfair  pro¬ 
ductivity  comparisons  with  radio. 
Radio  requires  a  minimum  schedule 
exceeding  in  consistency  what  is 
widely  considered  maximum  for 
newspapers. 

Now  please  don’t  groan  and  accuse 
us  of  chewing  the  cud  of  an  old  argu¬ 
ment.  We  are  not  batting  down  an 
old  straw  man.  The  point  has  been 
made  here  and  elsewhere  before,  but 
it  can’t  be  repeated  too  often  so  long 
as  nothing  effective  is  done  about  it. 
And  we  suspect  that  promotion  men 
themselves  are  going  to  have  to  take 
the  initiative  in  solving  the  problem 
— individually  in  their  own  shops  and, 
perhaps,  collectively  through  NNPA. 

Look  over  your  own  national  ad¬ 
vertising  records  for  last  year  and  see 
what  a  pitifully  small  percentage  of 
the  advertisers  used  as  much  as  5,000 
lines  in  the  whole  year.  The  5,000- 
line  advertiser  usually  considers  him¬ 
self  quite  a  guy,  but  when  you  stop 
to  figure  it  out,  a  5,000-line  schedule 
represents  an  investment  of  only  one 
or  two  cents  per  year  for  each  family 
in  a  newspaper’s  audience.  Just  one 
cent  per  year  to  get  a  family  to  try 
a  new  product,  to  switch  brands,  to 
acquire  a  new  taste  or  to  decide  to 
pay  for  higher  quality!  Quite  a  lot 
to  expect  for  a  cent,  isn’t  it? 

This  is  where  we  think  promotion 


*  1  ■■  Ml  successful,  promises  to  be  one  of 

1  I  the  greatest  revenue  producers  avail- 

able  not  only  for  newspapers  —  but 
■  •  IkJV  al^  for  advertisers. 

notion  Men  ^  „ 

The  Anderson  Newspapers 
AN  AMAZING  FOLDER  has  come 
in  from  the  Anderson  (S.  C.)  news¬ 
men  come  in.  They  must  be  the  papers  which  reminds  us  of  the  small 
prophets  of  a  new  philosophy  of  boy  who  was  reproved  for  extrava- 
newspaper  advertising.  They  must  gance  in  putting  butter,  jam,  peanut 
have  the  courage  and  imagination  to  butter  and  marmalade  on  one  piece 
sell  themselves  on  the  idea  that  25,000  of  bread.  “That’s  not  extravagant,” 
lines  a  year  ought  to  be  the  minimum  he  insisted.  “It’s  economical.  I  make 
a  large  advertiser  should  plan  on  one  piece  of  bread  do  for  all  four.” 
using  in  any  newspaper  market  The  Anderson  newspapers  have 
where  he  expects  to  do  a  really  prof-  done  somewhat  the  same  thing.  In 
itable  selling  job.  After  all,  a  25,000-  the  four  pages  of  their  folder  they 
line  campaign  would  cost  only  from  have  material  for  five  separate  and 
5c  to  10c  per  family  per  year — and  distinct  mailing  pieces.  Strange  to  re- 
no  matter  how  you  look  at  it,  that’s  late,  although  the  items  sound  quite 
a  bargain.  unrelated  when  listed — actually  the 

A  Few  Things  to  Do  piece  manages  to  produce  an  effective 

Once  having  gotten  an  obsession  on  over  all  impression  for  the  Andcrsoii 
the  subject  (and  we  think  an  obses-  ' 'wicpcfu»ent  and  Daily  Mail. 
sion  is  necessary),  here  are  a  few  of  Here  is  what  the  folder  contains: 

the  things  promotion  men  might  do.  Page  1 — Summary  of  a  survey  of 

1.  Visualize  for  your  sales  st^  in  readership,  reading  time  and 

simple  terms  the  mad^ua^  of  the  readers  per  copy,  made  by  Medill 
typical  national  sch^ule.  Get  them  School  of  Journalism,  Northwestern 
feeling  that  each  family  in  your  audi-  University.  This  survey  revealed,  for 
ence  is  worth  more  than  a  %c  or  Ic  example,  a  higher  average  reading 
of  an  advertisers  money  for  every  ^ij^e  than  for  any  newspaper  previ- 
twelve  months.  ously  surveyed  by  Northwestern  and 

2.  Visualize  for  them  also  m  con-  average  of  more  than  four 

Crete  terms  the  real  economy  of  a  persons  read  each  copy. 

fully  adequate  schedule.  You  can  Sharing  Page  1  with  the  survey  is 
figure  out  some  interesting  com^ri-  ^  separate  panel  stating  in  a  single 
sons  here  with  the  cost  per  family  of  sentence  that  the  NEA  award  for  per- 


radio  campaigns. 

3.  Practice  what  you  preach.  Be 


forming  the  greatest  community  ser¬ 
vice  in  the  United  States  in  1940  has 


sure  your  own  promotion  has  the  presented  to  the  Anderson 

consistency  and  dimensions  you  think  newspapers. 


desirable  for  advertisers  in  news 
papers. 


Pages  2  and  3 — ’The  center  spread  is 
divided  into  two  panels.  One  renro- 


stert  a  sn<wball  rolling  duces  an  article  from  Editor  &  Pub- 
down  hill.  When  you  have  thought  usher  of  March  8,  1941,  which  quotes 
the  problem  through  and  feel  your-  g  s^^vey  made  by  Wilton  E.  Hall, 
self  on  sound  ground  you  may  wish  publisher  of  the  Independent  and 
to  suggest  to  your  publisher  that  a  Uady  Mail,  computing  the  value  of 
national  promotional  and  sellmg  ef-  space  donated  by  the  papers  to  civic 
fort  might  educate  advertisers  to  use  enterprises  at  standard  advertising 
newspapers  properly.  rates.  The  other  panel  tells  briefly 

5.  Collect  as  many  specific  exam-  and  succinctly  the  market  and  circu- 
ples  as  you  can  of  the  rewards  of  lation  state  of  the  Anderson  news- 
consistency.  Perhaps  you  can  pool  papers. 

your  own  result  stories  with  those  of  p^ge  4— ’The  back  page  reproduces 
other  newspapers  and  construct  a  case  a  resolution  passed  by  the  South 
book  ^  to  be  used  as  a  major  selling  Carolina  General  Assembly  congratu- 
tool  in  the  crusade.  lating  the  Indepiendent  and  Daily 

6.  Get  your  local  retailers  to  ap-  Mail  for  the  NEA  award.  A  simUar 
predate  how  much  a  real,  year-  resolution  was  passed  by  the  State 
around  newspaper  schedule  helps  Senate  also. 


them  turn  a  product  over  at  a  profit. 

They  can  do  powerful  missionary  toQ? 
work  on  manufacturers’  organi¬ 
zations. 

None  of  this  is  suggested  in  the 
belief  that  the  ideas  are  new.  We 
know  that  some  notable  pioneering 
has  already  been  done.  All  we  urge 
is  that  the  example  be  followed,  that 
the  objective  be  sought  relentlessly, 
continuously.  Such  a  program,  if  at 


We  add  our  little  congratulations, 


Carrier  Scholarship 
THE  Stockton  (Cal.)  Record  has  a 
new  way  of  rewarding  carrier  sales¬ 
men  who  complete  36  consecutive 
months  with  a  100%  record.  As  the 
first  carrier  to  complete  three  perfect 
years,  Tony  Massed  has  been  pre¬ 
sented  a  two-year  scholarship  to 
Stockton  Junior  College,  covering 
cost  of  books,  infirmary,  student  body 
and  other  fees  and  incidental  ex¬ 
penses. 

A  100%  carrier  salesman  “has  never 
received  a  complaint,  has  always 
made  his  quota  of  orders,  has  always 
been  on  time  and  has  never  been  re¬ 
ported  for  failing  to  blow  his  whistle 
or  ‘porch’  his  papers.” 

Sounds  like  a  good  carrier  incen¬ 
tive  and  good-will  builder  to  us. 

In  the  Bag 

A  BROADSIDE  reprint  of  a  full  page 
advertisement  comes  from  the  Pas¬ 
saic  (N.  J.)|  Herald-News  mapping 
the  Passaic  market  and  pointing  out 
how  substantially  per  capital  retail 
expenditures  in  the  Passaic  area  sur¬ 
pass  the  averages  both  for  New  Jersey 
and  the  United  States  as  a  whole. 

The  Waukegan  (Ill.)  Post  has  is¬ 
sued  a  little  booklet,  “Your  News¬ 
paper — The  Story  of  the  Waukegan 
Post,”  which  in  condensed,  pocket  size 
gives  the  highlights  of  newspaper 
making.  It  is  for  use  in  connec¬ 
tion  with  Centennial  Home  and 
Defense  shows  sponsored  by  the  news¬ 
paper. 

■ 

75th  CONVENTION 

Gulfport,  Miss.,  June  30 — Use  of 
armed  forces  in  the  handling  of  labor 
strikes  in  defense  industry  plants  was 
commended  by  the  Mississippi  Press 
Association  at  the  final  session  of  the 
Diamond  Jubilee  Convention  here  re¬ 
cently.  J.  L.  McCorkle,  Hazlehurst 
Courier,  was  elevated  from  the  first 
vice-presidency,  to  succeed  Edgar  T. 
Crisler  of  the  Port  Gibson  Reveille. 
Succeeding  Mr.  McCorkle  as  vice- 
president  was  Jack  Dale  of  the  North 
Mississippi  Herald  at  Water  Valley. 
E.  P.  Wilkes  of  the  Gulfport- Biloxi 
Herald,  were  renamed  vice-president 
and  chairman  of  the  daily  newspaper 
section.  Major  Frederick  Sullens,  for 
45  years  editor  of  the  Jackson  Daily 
News,  was  named  to  the  association’s 
Hall  of  Fame  for  his  efforts  in  aiding 
state  and  community  betterment  and 
for  outstanding  work  in  the  newspaper 
field. 
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EDITOR  &  PUBLISHER 


^bituarp 


MRS.  AUGUSTA  GLASS  DIGGES, 
44,  daughter  of  U.  S.  Senator  Carter 
Glass  of  Virginia,  publisher,  Lynch¬ 
burg  (Va.)  News  and  Advance,  died 
June  30  at  her  home  in, New  York. 
She  was  on  the  staff  of  Time  magazine 
for  four  years.  She  is  survived  by 
her  husband,  Isaac  Watlington  Digges, 
general  counsel  of  the  Association  of 
National  Advertisers;  her  father,  two 
brothers.  Carter  Glass,  Jr.,  and  Powell 
Glass,  both  of  the  Lynchbui-g  papers, 
and  a  sister,  Mrs.  John  Boatwright, 
Danville,  Va. 

George  Bond  Hill,  63,  a  founder  and 
former  president  of  the  Allen  E.  Beal 
Corp.,  publishers  of  the  Dow  Service 
Building  Reports  and  other  peri¬ 
odicals,  died  June  28  in  New  Rochelle 
(N.  Y.)  Hospital  after  an  emergency 
operation. 

Daniel  D.  Clark,  Jr.,  70,  a  life-long 
printer  and  for  42  years  editor  and 
publisher  of  the  Bound  Brook  (N.  J.) 
State  Centre  Record,  died  June  26  in 
Somerset  (N.  J.)  Hospital. 

John  Denman  Osbourne,  42,  former 
New  York  World  and  Asbury  Park 
(N.  J.)  Press  reporter  and  corre¬ 
spondent  for  New  York  and  Philadel¬ 
phia  dailies  before  he  became  secre¬ 
tary  to  Senator  W.  Warren  Barbour 
of  New  Jersey  in  1931,  died  Jime  26. 

Mrs.  Viola  Niles  Long,  79,  mother 
of  John  B.  Long,  general  manager, 
California  Newspaper  Publishers 
Association,  died  Jime  25  at  her  home 
at  South  Pasadena,  Cal. 

Edward  C.  Ferris,  29,  former  news 
editor,  Beeville  (Tex.)  Bee  Picayune, 
died  June  26. 

Eugene  Matheson,  59,  editor,  Ros¬ 
common  (Mich.)  Herald  News,  and 
active  in  the  Michigan  Press  Assn., 
died  in  Mercy  Hospital,  Grayling, 
Mich.,  June  26.  Two  sons,  Darrell 
and  Elwin  Matheson,  expect  to  con¬ 
tinue  publication  of  the  Herald  News. 

Mrs.  Anthony  J.  McKelvin,  29,  wife 
of  the  Raleigh  (N.  C.)  News  &  Ob¬ 
server  sports  editor,  died  in  a  Raleigh 
hospital  June  23  following  an  opera¬ 
tion.  Mrs.  McKelvin  was  editorial 
secretary  and  society  editor  of  the 
News  &  Observer  for  several  years 
and  edited  the  woman’s  page  until 
1939. 

Edmund  Lee  Hawses,  63,  veteran  Cin¬ 
cinnati  Enquirer  reporter,  and  for 
many  years  correspondent  of  Editor 
&  PuBUSHER,  died  June  18  at  Bethesda 
Hospital  after  a  short  illness.  His 
career  included  newspaper  and  Y.  M. 
C.  A.  service  with  the  armed  forces 
during  the  Spanish-American  and 
World  War,  and  newspaper  reporting 
and  editing  in  Mexico  and  Central 
America. 

Mrs.  John  King,  wife  of  the  Dallas 
(Tex.)  Morning  News’  Washington 
bureau  chief,  died  June  30  in  Wash¬ 
ington. 

Howard  H.  Beebe,  68,  associated 
with  the  Detroit  News  Co.  for  37 
years,  ending  as  office  manager  when 
he  retired  in  1927,  died  in  Detroit 
June  22. 

Edward  J.  Byrnes,  64,  pioneer  in 
publication  relationships  in  the  ad¬ 
vertising  agency  field,  died  at  his  home 
in  Brooklyn  on  June  20,  1941.  Mr. 
Byrnes  was  with  the  late  J.  Walter 
Iliompson  when  agencies  bought  the 
advertising  sections  of  magazines  out¬ 
right  and  then  sold  the  space  to  adver¬ 
tisers.  After  helping  to  organize  Edwin 
Bird  Wilson,  Inc.,  financial  agency  of 
New  York  City,  Mr,  Byrnes  served 
this  firm  continuously  for  24  years. 

Andrew  R.  Holderby,  Jr.,  former 
Virginia  newspaperman,  died  June  26 
at  Clarksville,  Va.  Before  he  retired 
from  newspaper  work  in  1918  he  was, 
in  turn,  reporter,  city  editor  and  busi¬ 


ness  manager  of  the  Richmond  Times- 
Dispatch.  He  also  owmed  and  pub¬ 
lished  with  Charles  Berkeley  Cooke 
the  Richmond  Evening  Journal. 

Paul  Block  Left 
Estate  to  Family 

Paul  Block,  publisher  and  presi¬ 
dent  of  Paul  Block  &  Associates,  na¬ 
tional  advertising  representatives, 
who  died  on  Jime  22,  left  his  widow, 
lars.  Dina  W.  Block  of  Greenwich, 
Conn.,  an  outright  bequest  of  $100,- 
000,  and  a  life  interest  in  one-third 
of  his  residuary  estate.  The  will  was 
filed  in  Surrogate’s  Court,  New  York, 
June  30. 

The  remaining  two-thirds  of  the 
residue  was  willed  in  equal  shares  to 
his  two  sons,  William  and  Paul  Block, 
Jr.,  both  of  Toledo,  O.,  who  were 
named  executors  with  the  widow.  The 
sons  also  share  remainders  in  their 
mother’s  trust  and  in  a  trust  of  $25,000 
for  the  benefit  of  a  sister,  Mollie  Block 
of  Amityville,  L.  I.  Elach  son  also  re¬ 
ceives  $50,000  outright. 

In  his  will,  drawn  June  3,  1940,  Mr. 
Block  said  that  he  had  hoped  when 
he  executed  his  will  that  he  would 
have  been  entirely  out  of  debt  so  he 
could  have  paid  the  balances  he  owed 
in  connection  with  the  acquisition  of 
certain  newspapers. 

“That  condition,”  he  wrote,  “unfor¬ 
tunately  did  not  come  to  pass,  and 
were  it  not  for  this  fact  I  would  have 
remembered  not  only  the  loyal  asso¬ 
ciates  who  helped  me  manage  and 
edit  my  newspaper  properties,  but 
also  some  of  the  faithful  men  and 
women  employed  in  the  various  de¬ 
partments  of  my  papers.” 

As  his  wife  and  sons  knew  what 
he  had  in  mind,  he  Wcts  certain  that 
when  the  indebtedness  was  liqui¬ 
dated  Mrs.  Block  and  his  sons  would 
be  at  least  as  generous  to  his  associ¬ 
ates  and  employes  as  he  had  planned 
to  be,  he  wrote. 

How  large  an  estate  was  left  by 
Mr.  Block  will  be  disclosed  when,  un¬ 
der  the  direction  of  the  court,  it  is 
appraised  for  inheritance  taxation. 

PAYS  $100  FOR  ATTACK 

Former  Mayor  Felix  A.  Toupin, 
Woonsocket,  R.  I.,  who  was  fined  $25 
and  costs  in  the  Ninth  District  Court 
in  Harrisville,  R.  I.,  for  assault  and 
battery  on  Joseph  A.  Kelly,  manager, 
Pawtucker,  R.  I.,  office  of  the  Provi¬ 
dence  (R.  I.)  Journal  and  Eucntng 
Bulletin,  and  former  manager  of  the 
Woonsocket  office,  at  a  public  hearing 
in  the  Woonsocket  Aldermanic  Cham¬ 
ber  last  October,  paid  a  fine  of  $5  and 
costs,  the  latter  totaling  $95.30,  before 
Superior  Court  Justice  G.  Frederick 
Frost  in  Providence  last  week.  Judge 
Frost  had  denied  a  new  trial  after  a 
Superior  Court  jury  found  Toupin 
guilty  on  an  appeal  from  the  lower 
court. 

FINLEY  MEMORIAL 

A  memorial  to  Dr.  John  H.  Finlej, 
editor  emeritus  of  the  New  York 
Times  who  died  March  7,  1940,  in  the 
form  of  a  promenade  atop  New  York’s 
East  River  Drive,  was  dedicated  in¬ 
formally  July  1  by  New  York  City 
officials.  Also  present  were  Arthur 
Hays  Sulzberger,  Times  publisher, 
and  Mrs.  Sulzberger,  members  of  the 
Finley  family  and  Edwin  Marcus,  a 
Times  artist  who  designed  two 
wrought  iron  silhouettes  of  the  for¬ 
mer  Times  editor  to  be  placed  at 
either  end  of  the  new  walk. 

S.  FRED  HOGUE 

S.  Fred  Hogue,  69,  Los  Angeles 
Times  feature  writer,  died  June  27 
when  efforts  failed  to  revive  him  from 
a  diabetic  coma.  He  had  been  with 
the  Times  since  1914  when  he  became 
an  editorial  writer.  He  toured  the 
Orient  in  1929.  He  retired  in  1938. 


4-A  Market,  Dailies 
Data  for  64  Cities 

Volume  X-a  of  Market  and  News¬ 
paper  Statistics  has  just  been  released 
by  the  American  Association  of  Ad¬ 
vertising  Agencies.  It  deals  with  the 
64  cities  over  100,000  population  in 
the  U.  S.  and  Canada  in  which  news- 
paoers  were  audited  to  Sept.  30  and 
Dec.  31,  1940. 

Included  are  latest  figures  on  popu¬ 
lation,  number  of  occupied  dwelling 
units,  income  tax  returns,  audited 
newspaper  circulations,  linage,  retail 
rates,  general  rates,  the  differential 
between  retail  and  general  rates,  and 
an  analysis  of  those  sections  of  A.B.C. 
Audit  Reports  which  deal  with  cir¬ 
culation  inducements. 

One  complimentary  copy  of  Volume 
X-a,  is  being  sent  to  the  publisher  of 
each  newspaper  included  in  it.  Vol¬ 
ume  IX-b,  covering  72  cities  in  which 
newspapers  were  audited  to  March 
31  and  June  30,  1940,  was  issued  last 
December. 

These  studies  aim  to  help  space 
buyers  determine:  (1)  The  size  and 
character  of  markets  as  indicated  by 
population,  occupied  dwell’^g  units, 
and  income  tax  returns,  (2)  xne  cost 
of  reaching  these  markets  with  news¬ 
papers,  including  comparison  between 
markets,  (3)  The  differential  between 
retail  and  general  rates,  (4)  The 
amount  of  circulation  connected  with 
inducements. 

Market  and  Newspaper  Statistics  is 
compiled  under  the  direction  of  the 
A.A.A.A.  Committee  on  Newspapers, 
of  which  H.  H.  Kynett,  Aitkin -Kynett 
Co.,  Philadelphia,  is  chairman,  and 
Lester  M.  Malitz,  Warwick  &  Legler, 
Inc.,  New  York,  vice-chairman. 

Copies  of  Volume  X-a  are  available 
to  other  than  A.AA.A.  members  at 
$6  each,  the  approximate  production 
cost.  The  same  price  applies  to  Vol¬ 
ume  IX-b. 

31  Graduates  Get  SDX 
Journalism  Awards 

Chicago,  June  30 — Thirty-one  men 
have  been  awarded  citations  as  the 
outstanding  members  of  their  classes 
in  the  field  of  journalism  at  their  re¬ 
spective  colleges  and  universities,  it 
is  announced  by  the  Undergraduate 
Awards  Committee  of  Sigma  Delta 
Chi,  professional  journalistic  frater¬ 
nity,  The  “Citations  for  Achievement” 
are  made  annually  by  the  fraternity 
at  the  institutions  where  it  has  chap¬ 
ters.  The  selections  are  made  on  the 
basis  of  character,  scholarship  in  all 
college  work,  and  competence  to  per¬ 
form  journalistic  tasks.  The  citations 
are  not  restricted  to  members  of  Sig¬ 
ma  Delta  Chi. 

The  recipients  are: 

University  of  Colorado.  Myron  Allan 
Palmer;  Drake  University,  John  Davis;  Uni¬ 
versity  of  Florida,  Dave  Russell;  University 
of  Georgia,  Stanford  Smith;  University  of 
Illinois,  Frank  Wallace  Smith;  Indiana  Uni¬ 
versity,  Forrest  Kenneth  Garderwine;  Univer¬ 
sity  of  Iowa,  Don  Wayne  McClurg;  Iowa 
State  College,  James  W.  Schwartz;  Kansas 
State  College,  Donald  R.  Makins;  Louisiana 
State  University,  Seymour  Glazer;  Marquette 
University,  Robert  Rasmussen;  University  of 
Minnesota,  Douglas  H.  Lyness;  University  of 
Missouri,  Donald  James  Delaney;  University 
of  Montana,  William  C.  Bequette;  University 
of  North  Dakota,  Donald  Dahl;  Northwestern 
University.  Robert  Buchanan;  Ohio  State  Uni¬ 
versity,  Don  E.  DeLone;  Ohio  University, 
Frank  W.  Shackleton;  University  of  Okla¬ 
homa,  Earnest  Trevar  Hoberecht,  Jr.;  Oregon 
State  College,  Irwin  Cecil  Harris;  Pennsyl¬ 
vania  State  College,  Adam  A.  Smyser;  Purdue 
University,  Danforth  K.  Heiple;  University 
of  Southern  California,  Stanley  M.  Gortikov; 
South  Dakota  State  College,  Carl  Jensen; 
fiouthem  Methodist  University,  Brack  G. 
Curry:  Syracuse  University,  W.  Parkman 
Rankin;  Temple  University,  Charles  Elfont; 
University  of  Texas,  Boyd  Sinclair;  Univer¬ 
sity  of  Washington,  Pies  Lee  Irwin;  Wash¬ 
ington  &  Lee  University,  William  Buchanan; 
University  of  Wisconsin,  Clarence  A.  Schoen- 
feld;  Emory  University,  Calvin  Kytle. 


CLASSIFIED 

RATES 


“HELP  WANTED"  AND  AU 
OTHER  CLASSIFICATIONS 
(C«sh  wHh  Ord*r) 

1  tim*  —  .90  par  lin* 

2  timnt  —  .80  p«r  lin* 

4  timM  —  .70  p«r  lin* 

"SITUATIONS  WANTED" 

(C«sh  with  Ordar) 

I  tima  —  .50  par  lina 

4  timat  —  .40  par  liaa 

PERSONNEL  SERVICE 

A  foar-timat  "Situationi  Wantad"  ad 
carrias  with  it  a  yaar's  ragittration  in  tha 
Partonnal  Sarvica,  which  placas  hundradt 
of  man  and  woman  annually  in  tha  nawt- 
papar,  magazina,  publicity,  advaitiiing, 
publishing,  and  allied  profatsions.  Regis¬ 
tration  card  will  be  sant  upon  receipt  of 
copy  and  payment. 


FORK4S  CLOSE  11:00  A.M.  THURSDAY 


Count  five  words  tu  tha  lina  for  classified 
ads  of  any  nature.  Minimum  space  accept¬ 
able  for  publication  is  three  lines.  An 
EDITOR  &  PUBLISHER  Box  Number  of  your 
own  noma  and  address  counts  as  three 
words. 


SYNDICATE 


ERglUh-EaropaaR  Newsletter 


Build  Circulation  Upon 

Authority  and  Authenticity  .  .  . 

The  amazingly  ri^id  pace  of  the  Political, 
Economic  and  War  changes  in  the  Euro¬ 
pean,  Near  and  Middle  Eastern  spheres 
of  activity,  demands  keen  insight  and 
versatile  erudition  in  commentaries  which 
deal  with  the  “News  Behind  The  News.” 
Deductions,  based  upon  sentiment  and 
partisanship  will  not  do,  and  are  of  no 
avail,  especially  to  those  who  require  a 
balanced,  authentic,  and  independent 
basis  upon  which  to  build  enlightened 
appreciation  of  the  rapidly  changing 
position.  .  .  . 

THE  DRUCE  SERVICE  WEEKLY 
ENGLISH  AND  EUROPEAN  NEWS  LET¬ 
TER,  which  comes  to  you  by  ATLANTIC 
AIR  MAIL  CLIPPER,  is  written  by 
realW  enterprising  reporters  on  the  spot 
in  England,  and  amplified  ^  brilliant 
editorship,  will  bring  to  YOUR  PAPER 
an  unusually  fine  and  lengthy  news  and 
commentary  feature  and  two  featured 
articles,  or  enough  material  for  four  col¬ 
umns  a  week  —  NEWS,  COMMENTS, 
OPINIONS.  PACTS. 

The  dynamic  manner  in  which  these 
features  are  written  and  presented,  and 
the  wide  coverage  will  provide  provoca¬ 
tive  and  healthy  eircnlation  material. 
THE  DRUCE  SERVICE  will  cost  you 
fil.75  per  week,  AIR  MAIL,  and  will  be 
limited  to  three  subscribers  in  each  State, 
who  will  be  given  an  exclusive  service 
and  area  protection  to  avoid  circulation 
overlap. 

Write: 

THE  DRUCE  SERVICE  AOEMCT 
e/o  EDITOR  A  PUBLISHER 
Suita  1700  Timea  Bldg., 

Times  Square  New  York  City,  N.  T. 


CircHlaNoR  FroRietieR 


Successful  subscription  contests  for  over 
so  years.  CHARLES  PARTLOWE  00.. 
Occidental  Building,  Indianapolis,  Ind. 


EXECUTIVE  EDITOR 

three  weeks  returned  from  seven  years’ 
outstanding  European  reporting  and 
managing  lor  leading  wire  service.  He 
is  ready  to  use  this  schooling  plus  nine 
years  reporting,  rewriting,  editing  on 
small  and  metropolitan  newspapers 
here  to  fill  an  executive  post  paying 
a  minimum  of  $5,000.  To  an  executive 
Job  he  brings  a  column  of  foreign  news 
analysis  and  valuable  exiierience  in 
news  broadcasting.  Successful  author, 
just  36,  married  with  two  children, 
college  graduate  with  honors.  Episco¬ 
palian.  Write: 

Box  3ZM,  Editor  A  Publisher 


Or  JULY  5.  1941 


35 


I 


>  Newspaper*  Fer  Sale 

Jlfornl*  owner — lU — onthorlsat  me  to  sell 
hit  detireble;  nnoppoeed;  imell  dolly 
end  weekly  newipepert;  inbatential  town 
in  rich  aKrienlturel  Telley;  total  price 
$50,000;  deeiret  all  cash  or  enbitantial 
amount;  working  owner  can  take  out 
$8  .000  to  $10,000  annually;  full  infor¬ 
mation  will  be  given  only  if  you  qualify 
and  tend  referencea.  A.  W.  Stypei.  Millt 

Bldg..  San  Franeitco. _ 

11-Mldwest,  beat  co.  teat  weekly  in  State; 
in  family  61  years;  groat  $18,000.00. 
Asking  $21,000.00;  $8,000.00  cash. 

642-Tenn.  weekly.  No  competition  in  co. 
Heart  of  TVA  and  defense  activities. 
Gross  $10,500.  Asking  $8,500.00;  half 
cash. 

Inrray  E.  Hill,  Broker,  NanhyUle,  Tenn. 

HEKE’S  THAT  WEEKLY  OF  TOTTB 
DBEAMSI 

erves  5  North  Side  Chicago  suburbs;  paid 
circulation;  founded  1925;  tabloid;  snap¬ 
py  modem  office;  camera  equipped;  fast¬ 
est  growing  suburbs ;  population  over 
15.000  now. 

Grosses  over  $15,000  annually  —  na¬ 
tional  advertising,  legals.  Fearless  edi¬ 
torial  reputation.  State-wide  contest,  ex¬ 
cellence  winner.  Value  over  $16,000 — 
sacrifice  for  $10,500  cash. 

_ The  N ewt,  Skokie.  Pllnolg _ _ 

'aciftc  Northwest;  only  daily  serving  two 
counties;  price  $75,000;  includes  build¬ 
ing;  $50,000  cash  required.  Local  radio 
station  alto  available.  A.  W.  Stypea, 

Mills  Bldg.,  San  Francisco. _ 

enna.  Weekljp,  eatablUhed  over  00  years. 
Brick  and  steel  building.  Only  paper 
county  teat  town.  Rare  opportunity.  Sell 
with  or  without  building.  HARWELL 
A  FELL,  2026  4th  Ave.,  Birmingham, 
Ala. _ 


Newspaper  Irekers 


lapable  handling,  buying,  selling  mergers. 

No  leases  or  trades.  Highest  references. 
,EN  FEIGHNER  AGEN07,  Nashville,  Mich. 


SHoatleu  Waate4 

_ AJrattisiet _ 

Advertising  Manager  -  Salesman;  seventeen 
years'  daily  experience.  Attractive  lay¬ 
outs,  good  copy,  clean  telling;  energetic, 
sober,  steady,  family  man,  college  gradu¬ 
ate.  Best  of  refeemces;  age  40.  Will 
come  for  interview.  Write:  F.  W.  Shay- 
lor,  614  N.  W.  8th  Street,  Oklahoma 
City.  Oklahoma. _ 

Advertising  Mam^er-Balesman,  young  man 
29.  college,  single,  draft  classification 
1-B.  Five  years  with  top-weekly  maga- 
xine.  Now  advertising  manager  of  daily. 
Box  3325,  Editor  A  ^blither. _ 

Advertising  Manager:  Young  Man,  excep¬ 
tional  background,  a  capable  manager; 
twelve  years'  experience,  college,  married, 
references,  now  employed.  Box  8240, 
Editor  A  Publisher. 


Claseifled  or  Display  Salesman — four  years 
classified — four  years  display;  copy  writer, 
layout  and  merchandising  experience — 
all  for  same  newspaper.  Now  employed. 
Age  26.  Box  3262,  Editor  A  Publisher. 
Copy-Layout,  sixteen  years  successful  ex¬ 
perience.  Sales  ideas,  promotion,  fluent 
writer,  exceptional  layouts.  Paul  Clark, 
1300  Taylor,  N.W.,  Washington,  D.  C. 
Fifteen  years'  experience,  selling  copy  and 
layouts.  Proven  record.  Excellent  refer¬ 
ences.  Married,  draft  exempt.  Excep¬ 
tional  health.  Box  3342,  Editor  A  Pub- 

lisher. _ _ 

Seasoned  Salesman  with  executive  ability. 
Eighteen  years'  experience.  Excellent  lay¬ 
out,  copy.  Versatile.  Box  3312,  Editor  A 
Publisher. 


Sltaatioas  Waitod 

Circalation 


Circulation  Manner — Enviable  record  of 
sound,  economical,  substantial  increase. 
Know  all  phases  of  circulation.  Age  29, 
Married,  Draft  exempt.  Emplojred.  Ex¬ 
cellent  references.  Opportunity  more 
essential  than  salary.  Box  8229,  Editor 
A  Publisher. _ 


Shop  the  equipment  mart  -Am4  Sov 

New  Eqmpment  end  Snpfiiet  —  Vtei  Machinery  Bargains 
For  the  Printing-Publishing  Field 


Cemposiag  Room  Eqoipmoot  For  Sal* 


Ask  your  Linotype  Representative  about  the 
many  new  time-saving,  effort-reducing 
developments  which  enable  him  to  show 
you  how  to  reduce  your  production  cost. 

(EQHS&EIE) 

A  Blue  Streak  saves  more  than  it  costal 
Buy  Linotypes,  Intertypes  from  practical 
machinists.  Unequalled  values.  Large 
stock;  all  models  on  hand  for  quick  turn¬ 
over.  Everything  for  the  composing 
room. 

LINOTYPE  MAINTENANCE  COMPANY 

237  Lafayette  Street _ New  York,  N.  Y. 

Guaranteed  Rebuilt  Linotypes  A  Intertypea 

See  HOOD-FALOO  CORP.,  First 

225  Varick  Street _ New  York,  N.  Y. 

Wanted — Fonts,  molds,  magasines,  motors, 
escapements,  magasine  cradles  and  other 
Linotypes  and  Intertype  parts  and  acces¬ 
sories.  We  buy,  sell  and  trade.  Tell  ns 
your  needs. 

MONTGOMERY  A  BACON 
Towanda,  Penna. 


Moehaaleal  Iqalpmoot  For  Sal* 


Duplex  Press  8-page;  model  0  Intertypes; 
Linotypes,  models  5-8-14;  Hoe  Mat  Roller; 
Cylinder  and  Jeb  eqnlpment.  Antomatics. 
NORTHERN  MACHINE  WORKS 

Mnyhall  A  .TeWemnn  Sts. _ Phila..  Penna. 

22x24  Levy  Camera  and  lens,  with  base  and 
arcs.  Arranged  for  dark  room.  Box  3319, 
Editor  A  Publisher. 


Moehaaleal  Iqalpoiaat  Wasted 


Newspaper  Equipment  Bought  or  Sold 
Geo.  0.  Heffelmsin,  406  W.  Pico,  Los  An^s* 


Wanted:  Singde  width  Gom  press,  13  %  inch 
printing  diameter,  21 H  inch  cut  off,  or 
deck  for  same.  Give  full  details  and 
prices.  Box  3224,  Editor  A  Publisher. 


Fboto-laqravlaq  Iqalpmoot  For  Solo 


Photo-Bngraving  Equipment  and  Metals 
E.  T.  SULLEBARGER  CO. 

110  Fulton  St.  538  S.  Clark  St. 

New  York,  N.  Y.  Ciiieage,  Ill. 


CHEMOO 

Photo-Engraving  Equipment 
complete  film  plants 
Chemco  Photo  Products  Company 
230  W.  41st  Street  New  York  City 


Storootypo  Equipment  For  Solo 


Right  Hand  Junior  Autoplate  for  22%'  cut¬ 
off:  21  printed  length;  7/16"  piste; 
complete  with  220V-3Ph-60Cy.  A.C.  Mo¬ 
tor.  Excellent  condition.  Very  reasonable 
for  quick  sale.  M.  McConnell.  New  York 
World-Telegram.  125  Barclay  St.,  N.  Y.  C. 


_ Wood  Type  For  Sol* 

WOOD  TYPE  FOR  NEWSPAPERS 
American  Wood  Tyne  Manufacturing  Oo. 
270  Lafayette  St.,  N.  Y,  C.  Write  for  catalog. 


Sitoatioos  Waoted 


Situations  Wanted 


tally  and  Weekly  Purehasea  Negotiated 
NEWSPAPER  APPRAISAL  COMPANY 
'imes  Building  New  York 


Help  Waotod 


kdvertlaing  Solicitor,  draft  exempt,  chance 
for  future  advancement.  Salary  and  com¬ 
mission.  Fast-growing  publication.  Year 
'round  position  in  Florida.  Write  quali¬ 
fications,  references  to  1910  Fifteenth  St., 

'Tampa.  Florida. _ 

kggresalve  ICld-west  dally  of  20.000  circu¬ 
lation  seeks  services  of  energetic,  display 
salesman-copywriter;  college  graduate 
with  outstanding  qualifications.  An  op¬ 
portunity  with  a  future  for  the  right  man 
27-35  years  of  age  who  can  prove  hit 
value.  Full  details  and  photograph  to 

Box  8295.  Editor  A  Publisher. _ 

OlaaaUled  Solicitor  capable  of  servicing 
established  accounts  as  well  as  selling 
new  ones.  Leading  morning  paper.  Salary 
and  commission.  Will  make  about  $130 
to  start.  Write,  giving  age.  experience 
and  full  details  to  Box  3278,  Editor  A 

Publisher. _ 

Jornpetant  Advartimnc  Solicitor  and  layout 
man  for  fast-growing  newspaper  in  boom¬ 
ing  southern  market  of  200,000.  Salary 
and  bonus.  Don't  answer  unless  available 
immediately.  Box  8208,  Editor  A  Pub- 

lisber. _ 

Experienced  Newspaper  Accountant  for  of- 
fler  management  combination  daily  in 
Northwestern  city  20.000.  Permanent. 
Give  full  details.  Box  3317,  Editor  A 
Pu  blisher. _ 


Man  over  28,  married,  experienced  in  circu¬ 
lation  work  for  position  as  Assistant  Dis¬ 
trict  Manager  daily  newspaper  in  Penn¬ 
sylvania.  Desirable  situation  for  ener¬ 
getic  individual  with  car.  State  age, 
education,  experience,  references,  etc.,  in 
confidence.  Box  3284,  Editor  A  Pub¬ 
lisher. 


SlfooHeos  Waoted 
Admioistrativ* 


Business  Manager  —  Thoroughly  familiar 
with  all  departments.  Circulation  expert. 
Can  assist  publisher,  assume  responsi¬ 
bility.  Draft  exempt  best  references. 
Box  3250,  Editor  A  Publisher. 


Men.  38,  qualified  to  handle  newspaper  labor 
negotiations  and  other  administrative  du¬ 
ties.  Two  years  agency,  eleven  years  news¬ 
paper  experience-five  as  manager.  Box 
3820,  Editor  A  Publisher. 


PUBLISHER'S  ASSISTANT 
BUSINESS  MANAGER 
COMPTROLLER 

Seasoned  business  and  accounting  execu¬ 
tive  with  broad  experience  on  papers 
from  15,000  to  300,000  circulation. 
Available  on  short  notice.  Now  employed 
in  highly  competitive  Metropolitan  city. 
Capable  of  relieving  busy  publisher  of 
administrative  details,  directing  opera¬ 
tions  and  supervising  accounting.  Best 
references. 

Box  3122  Editor  A  Publisher. 


Circulation  Manager — Know  all  phases  of 
circulation — boy  promotion  expert.  Draft 
exempt,  twenty  years'  circulation  experi¬ 
ence.  Address  Box  3255,  Editor  A  Pub¬ 
lisher _ 

Circulation  Supervisor,  fifteen  years’  suc¬ 
cessful  experience,  carrier  promotion, 
wholesale  dealers — increase  guaranteed  I 
Age  42,  college  education;  unemployed. 
R.  N.  Orlopp,  8238  Guilford  Avenue,  In- 
dianapolis,  Indiana. _ 


Was  Circulation  Manager  11,000  publication 
— now  ten  years  country  Circulation 
Manager  successful  metropolitan  daily 
and  Sunday.  Well-experienced,  age  $6, 
married.  Box  3283,  Editor  A  Publisher. 

Sitoatioos  Waotod 

_ Editeriol _ 

A  capable,  alert  editor  or  reporter,  82,  draft 
exempt;  ten  years’  experience  all  beats 
— desk,  features,  makeup;  will  talk  salary 
for  permanent  connection  with  future. 

Box  3244,  Editor  A  Publisher. _ 

All-around  fifteen  year  experience  qualifies 
for  news,  city,  telegraph  editor,  copy- 
reader;  age  87;  married;  now  employed. 

Box  8245,  Editor  A  Publisher. _ 

All-around  newspaper,  publicity  man,  twenty 
years'  experience;  proved  writing  ability; 
wishes  to  settle  permanently  in  small 
city.  Age  40.  Box  8304,  Editor  A  Pub- 

lisher. _ 

Careful,  thoughtful  writer  would  like  to 
leave  field  of  literary  research  for  posi¬ 
tion  on  small  newspaper.  Only  mimest 
salary  expected.  Single,  age  29.  Excel¬ 
lent  university  and  journalistic  references. 
Box  8258,  Editor  A  Publisher. 


Editorial  (Giol’d) 


City  Editor-Reporter.  Three  years  small 
daily  writing  news,  sports,  rveiews,  fea¬ 
tures,  editorials — preceded  by  three  years 
broadcasting  in  N.  Y.  C.  on  foreign  af¬ 
fairs.  Yale  graduate,  29,  married.  Box 

3273,  Editor  A  Publisher. _ 

Copy-Editor,  34,  native  of  Maine,  hard¬ 
working,  reliable.  $40.  Eastern,  U.  8. 

Box  3322.  Editor  A  Publisher. _ 

Copyreader,  familiar  sports,  makeup;  able 
reporter,  feature  writer.  Draft  exempt. 
Now  employed,  seeks  Eastern  post.  Box 

3330,  Editor  A  Publisher.  _ 

Deskman — edits  copy,  writes  punch-heads. 
Excellent  reporter,  age  28,  class  3-A 
draft.  Available  immediately.  Box  3298, 

Editor  A  Ihiblisher. _ 

Rditor — Long  experience,  full  charge  week¬ 
lies,  feature  writer,  metropolitan  dailies, 
important  publicity;  wide  knowledge  eco¬ 
nomies,  national,  international  affairs, 
speaks  Spanish;  prefer  West,  Southwest. 

Box  3217,  Editor  A  Publisher. _ _ 

Editorial  Writer  expert  on  government  (not 
politics),  now  in  Washington,  seeks  part- 
time  or  piece-work  employment.  Have 
sound  logical  reasoning.  Box  3311,  Edi- 

tor  A  Publisher. _ _ 

Girl,  21,  editorial  assistant  —  advertising 
copy;  expert  stenographer,  typist.  New 
York,  Westchester.  Box  3334,  Editor  A 

Publisher. _ 

Investigate  this:  Managing  Editor  small 
daily  desires  change;  ten  years  metropo¬ 
litan  experience:  acquainted  all  iihases; 
age  31,  married.  Box  3236,  Editor  A 
Publisher. 


He  Joined  the 

PARADE 

Larry  Swift,  pictured  at  left,  has 
joined  the  staff  of  PARADE,  new 
five  cent  national  weekly,  as 
make-up  editor,  a  Personnel 
Service  Placement. 

Every  week  newspapermen  are 
placed  in  better  jobs  through  the 
classified  columns  and  the  Per¬ 
sonnel  Service.  See  details  in 
classified  masthead. 

PERSONNEL  SERVICE 

Editor  &  Publisher 

Times  Building  New  York,  N.  Y. 


Editorial  (Conk’d) 


Literary  Agent  many  years,  seeks  position 
same  business,  or  editorial  work,  maga- 
sines,  books,  French  translator.  Also, 
exceptional  correspondent,  secretary.  Mrs. 
Loyola  L.  Sanford.  LExington  2  8346. 
Nows,  Makeup  Editor,  Copy  Reader,  twenty 
years’  experience  metropolitan,  smaller 
newspaper.  Prefer  South  or  Southwest. 
Excellent  references.  Box  3215,  Editor  A 

Publisher. _ _ 

Newspaperman  who  can  turn  out  fast,  ac¬ 
curate  copy,  12  years  of  well-rounded 
experience  on  small  city  dailies  in  New 
York  metropolitan  ares,  seeks  Job  with 
future,  desk,  re-write,  or  sports.  Em¬ 
ployed.  married,  draft  exempt.  Box  8274. 

Editor  A  Publisher. _ 

No  mere  Job,  a  way  of  life  is  what  I  seek; 
permanent  post  in  charge  of  news  de¬ 
partment.  liberal  daily,  town  of  5,009- 
20,000  population.  Six  years  reporter, 
trade  paper  editor;  age  81.  marri^;  no 
draft;  employed.  Box  8260,  Editor  A 
Publisher. _ 

PhotoRapher — Traveled,  young,  married, 
draft  exempt,  broad  experience.  Could 
handle  photographic  department  for  small 
newspaper — would  bo  valuable  addition 
to  staff  of  larger  publication.  Own  equip¬ 
ment  and  car.  Employed,  but  on  vaca¬ 
tion.  Available  immediately.  Excellent  re- 
ferences.  Box  8270.  Editor  A  Publisher. 
Photographer,  38.  Covered  Finnish  W^ 
1939 — wants  assignment  Finland,  North¬ 
ern  Europe.  Communicate  direct  with  J. 
Har^.  348  East  46th  St.,  New  York  City. 

FuUic  Relations  Director  national  organiaa- 
tion ;  experienced  anti-Nazi  activity;  ex- 
reporfer,  editor.  Age  27.  Box  331$,  Editor 

A  Publisher. _ 

Publicity  Man — goodwill  builder,  circula¬ 
tion,  advertising,  reportorial.  Age  26, 
married.  Box  3195,  Editor  A  Publisher. 
Telegraph  Editor,  29,  five-year  background 
reporting,  rewrite,  sports,  editing,  make¬ 
up  on  large  daily,  seeks  editorial  man¬ 
agement  small  newspaper,  $40.  eventual 
opportunity  for  investment.  University 
Journalism  graduate,  year  postgraduate 
training.  Employed.  Draft  exempt.  Box 

3275.  Editor  A  Publisher. _ 

University  graduate,  single,  draft  exempt, 
wants  reporting  Job.  College  experience 
in  sports,  publicity,  general  writing. 
Write  Box  3248,  Editor  A  Publisher. 


Sitoatioos  Waoted 
Meckanical 


Composing  Room  Foreman  of  eighteen  yearn 
practical  printing  experience  seeks  per¬ 
manent  connection  with  a  daily  newspaper 
or  combination  daily  job-plant.  Unusual 
executive  ability  and  practical  printing 
experience.  Manage  help  efficiently  and 
complete  knowledge  of  all  mechanical 
departments.  Age  38.  Box  3384,  Editor 

A  Publisher. _ 

Foreman-Mechanical  Superintendent,  age  41, 
capable;  good  recommendations.  Can 
save  yon  money.  Box  8252,  Editor  A 

Publisher. _ 

Your  Composing  Boom  is  Big  Business.  Do 
you  need  an  expert  to  manage  itt  One  in 
available.  Box  3218,  Editor  A  Publisher. 
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SHOP  TALK  AT  THIRTY 

,  By  ARTHUR  ROBB 


by  few  working  newspaper  people, 
liie  recent  wrangle  in  .the  New  York 
Guild,  which  continued  from  the  early 
evening  until  long  past  midnight, 
offers  an  excellent  example  of  how  a 
minority  can  operate  to  get  its  ideas 
into  effect. 


SOME  of  our  recent  remarks  on 
democracy  and  how  it  works — or 
doesn’t  work — in  certain  sections  of 
the  Newspaper  Guild 
A  Gaild  have  aroused  the 

aa  There  are  a 

^  number  of  letters  on 

Tactics  the  desk  from  guild 

members,  all  surpris¬ 
ingly  tolerant  and  temperate  in  tone, 
and  all  surprisingly  in  a  fair  degree  of 
agreement  with  our  comments.  It 
may  be  that  recent  events,  our  re¬ 
marks  aside,  have  awakened  the  mem¬ 
bers  of  the  guild  to  the  perils  of  letting 
an  organization  of  newspaper  people 
be  pulled  and  hauled  by  smart  boys 
who  have  many  other  things  than  the 
job  of  writing  for  a  newspaper  in 
their  minds.  Typical  of  the  communi¬ 
cations  is  this  one  from  Ted  Taylor, 
of  Hollywood,  Cal.,  v/here  fairly  or 
not,  the  guild  has  won  a  leftish  repu¬ 
tation.  Mr.  Taylor  is  now  addressing 
the  circle: 

“I  continually  feel  the  urge  to  retort 
to  editorial  expressions  with  which 
I  differ,  and  have  been  in  the  habit  of 
refraining  upon  reminding  myself  that 
a  person  engaged  in  newspaper  work 
or  publicity  work  is  not  supposed  to 
entertain  opinions.  (Not  even  on  his 
own  time,  unless  he  keeps  them 
strictly  to  himself.)  I  am  ^ginning 
to  think  that  in  this  I  am  neglecting  a 
democratic  right  because  of  an  eco¬ 
nomic  fear,  and  so  must  sustain  my 
share  of  the  blame  for  any  non-opera¬ 
tion  of  democracy.  As  your  Shop  Talk 
of  Jime  21  seems  directed  at  those 
who  neglect  their  democratic  rights 
in  one  way  or  another,  perhaps  this 
is  a  good  opportunity  to  change  my 
ways  for  once  to  say  that  I  agree  with 
your  conclusion,  but  feel  that  you 
were  skipping  a  stone  across  a 
troubled  surface  to  get  to  it.  You 
seemed  to  me  to  be  making  the  fol¬ 
lowing  points: 

“1.  The  persons  who  regularly  at¬ 
tend  newspaper  guild  meetings  ^ould 
not  be  allowed  to  make  resolutions  on 
controversial  matters  in  the  name  of 
the  membership.  (1  would  say  that 
these  are  the  persons  who  appreciate 
and  exercise  their  democratic 
privileges.) 

“2.  Newspapermen  should  divorce 
their  thoughts  from  questions  relating 
to  the  general  economic  and  political 
welfare  of  their  country.  (If  they 
are  competent  as  observers  and  re- 


and  all — which  I  think  it  true.  My 
experience  in  the  groups  in  which  I 
participate  is  that  the  ones  working  to 
awake  the  general  membership  to  a 
sense  of  responsibility  and  participa¬ 
tion  are  risually  branded  as  leftists 
for  their  pains.  Maybe  they  are.  I 
think  of  myself  as  a  leftist  with  the 
ideal  of  a  democracy  that  works.  Now 
if  the  leftists  want  democratic  partici¬ 
pation  for  all,  and  the  democratic  ma¬ 
jority  expresses  itself  only  by  the 
negative  act  of  non-participation, 
what  are  we  going  to  do  about  it? 

“Instead  of  disparaging  that  portion 
of  a  membership  or  a  population  that 
is  exercising  the  democratic  fimctions, 
you  would  be  more  realistic  and  effec¬ 
tive  if  you  would  direct  your  criticism 
at  the  uninterested  majority  that 
neglects  to  participate.  The  majority 
is  always  there;  the  majority  is  always 
able  to  take  control  if  it  is  misrepre¬ 
sented;  and  if  it  permits  a  minority  to 
run  its  guild  or  its  national  govern¬ 
ment,  it  is  either  by  implied  consent 
or  through  utter  indifference. 

“A  paralysis  of  democracy  can  occur 
only  through  public  indifference  or 
an  acquiescence  won  by  deceit.  I  feel 
that  the  forces  that  monopolize  the 
mental  attention  of  the  public  must 
share  responsibility  for  either  condi¬ 
tion.  I  refer  of  course  to  the  three 
great  mind-conditioning  machines — 
the  printing  press,  the  radio,  and  the 
moiicn  picture.” 

*  •  * 

OUR  REMAIii^S  weri  not  addressed 
to  Mr.  Taylor  and  to  people  like 
him  who  go  to  t’.reir  guild  meetings 
regrlarly.  We  were 
"Absaataa  shooting  straight  at 
Damocracy"  people  who  think 

their  obligation  is 
Impotslbl*  discharged  when 
they  pr  y  their  dues 
and  (maybe)  return  tt.  nr  mail  ballot 
on  an  election  or  referendum  some¬ 
times  with  a  month  of  its  due  date. 
We  were  also  talking  about  the  people 
who  go  to  meetings,  scowl  at  things 
they  don’t  like,  but  never  rear  up  on 
their  hind  legs  and  use  their  voices 
to  advance  their  own  opinions. 

The  lefties  are  never  bashful  or 
tongue-tied.  They  know  their  pro¬ 
gram  and  they  know  how  to  put  it 
over.  They  are  seldom  reluctant  to 
call  names  and  to  humiliate  their  op¬ 
ponents.  That  is  one  of  the  primary 
weapons  of  the  extremists,  and  it  is 


often  effective  against  sensitive  people 
who  haven’t  cultivated  their  own  gift 
of  gab.  So  long  as  the  sensitive,  shy 
folk  remain  hidden  in  their  shells, 
just  so  long  will  the  extremists  at  both 
ends  of  the  ideological  spectrum  have 
their  way.  No  cause,  great  or  small, 
can  be  won  by  passive  silence. 

Newspaper  people  who  joined  the 
Guild  without  any  deep  sense  of  con¬ 
viction,  but  to  go  along  with  the 
crowd,  are  the  meat  on  which  the 
Communist  and  communistically-in- 
clined  politicians  of  the  Guild  have 
grown  strong.  We  know  a  good 
many  newspaper  workers  of  all  ranks 
in  all  parts  of  the  country,  and  we 
know  very  few  of  them  who  are 
partisans  of  the  Communist  faith. 
They  don’t  think  that  way  at  all,  but 
their  innate  sympathy  for  the  under¬ 
dog  and  their  prevailing  tendency  to¬ 
ward  political  liberalism  has  made 
them  an  easy  conquest  for  the  trained 
and  schooled  members  of  the  C.  P. 
They  are  suckers  for  anyone  who 
keeps  shouting  “democracy.” 

As  Mr.  Taylor  indicates,  the  big 
problem,  not  only  in  the  Cruild,  but 
in  the  country  as  a  whole,  is  to  make 
the  beneficiaries  of  democratic  insti¬ 
tutions  aware  of  the  debt  they  owe  to 
those  institutions,  and  to  make  them 
realize  that  democracy  can’t  be  made 
to  work  without  the  active  participa¬ 
tion  of  those  who  live  under  it. 

We  can’t  blame  people  like  Mr. 
Taylor,  who  avows  his  leftish  tenden¬ 
cies,  for  making  their  ideas  prevail. 
We’ll  concede,  too,  that  many  of  their 
ideas  are  worthwhile — provided  they 
are  kept  in  check  and  grooved  to  the 
needs  and  ideals  of  the  silent  majority. 
Where  we  part  company  with  the  left¬ 
ish  leaders  of  the  guild  is  when  they 
use  their  protestations  of  democracy 
to  deceive  people  who  are  not  in¬ 
formed  on  the  “party  line”  and  who 
do  not  know  its  main  objectives.  We 
do  not  believe  that  any  organization 
of  newspaper  people  should  permit  it¬ 
self  to  be  us^  as  a  mouthpiece  for 
political  propaganda,  and  there  is  no 
doubt  that  the  guild  has  been  so  used 
by  the  smart  left-wingers. 

In  no  large  guild  are  the  left-wing¬ 
ers  a  majority.  TTiey  are  always  a 
small  compact  battalion,  quick  on 
their  feet  and  glib  with  the  tongue, 
expert  in  either  using  or  perverting 
parliamentary  tactics — which,  sad  to 
say,  are  a  branch  of  knowledge  shared 


The  resolution  approving  the  Ingle¬ 
wood  strike  was  passed  at  a  small 
meeting,  attended,  as  we  have  said,  by 
the  “rebars.”  The  resolution  aroused 
a  storm  of  protest  from  people  who 
had  not  had  any  part  in  it  and  caused 
a  call  for  a  special  meeting.  The  in¬ 
side  group,  anticipating  a  big  turnout, 
engaged  a  hall  with  a  capacity  to  seat 
about  400  people.  More  than  700  votes 
were  counted  when  the  battle  was 
over,  and  it  is  probable  that  many 
others,  unable  to  find  even  standing 
room  in  the  crowded  meeting,  left  be¬ 
fore  the  ballot  was  taken.  The  “right¬ 
ist”  motion,  knocking  out  the  previ¬ 
ous  resolution,  won  by  only  three 
votes  out  of  more  than  700.  The  left¬ 
ish  insiders  had  all  their  followers 
out,  and  they  stayed  to  the  end  of  the 
scrap,  while  many  of  the  casual  mem¬ 
bers  of  the  Guild,  out  to  a  meeting  for 
the  first  time  in  months,  left,  ex¬ 
hausted  by  the  heat  and  the  long  argu¬ 
ments  at  which  the  lefties  are  pecu¬ 
liarly  adept.  It  was  far  too  close  a 
call  on  such  an  important  issue  for 
newspaper  people  everywhere. 

FAIRY  soap' ADS 

Fairy,  a  white  floating  soap  acquired 
by  Lever  Bros,  several  years  ago  but 
never  previously  advertised  by  the 
firm,  is  featured  in  newspaper  cam¬ 
paigns  in  Detroit,  Grand  Rapids,  and 
Troy,  N.  Y.  The  campaign  will  be  ex¬ 
tended  into  other  markets  in  the  east 
and  middle  west.  The  ads  measure 
from  65  to  400  lines  and  promote  a 
one  cent  sale.  Fairy  soap  is  cheaper 
than  either  Swan,  Lever  Bros.,  new 
white  soap,  or.  Ivory,  biggest  seller 
of  floating  soaps.  BBD&O  handles  the 
account. 

RETAIL  SALES  UP 

For  1940  department  stores  achieved 
total  sales  averaging  more  than  6% 
above  their  1939  volume.  Earnings  av¬ 
eraged  nearly  5%  of  sales,  the  highest 
percentage  return  in  the  last  12  years. 
With  the  improved  dollar  volume, 
economies  in  percentage  operating  ex¬ 
pense  were  effected.  At  the  same  time 
gross  margin  rates  remained  at  sub¬ 
stantially  the  same  level  as  in  1939. 
These  findings  are  based  on  a  bulle¬ 
tin  just  released  by  the  Harvard  Bu¬ 
reau  of  Business  Research  under  the 
sponsorship  of  the  National  Retail  Dry 
Goods  Association. 


confers  for  the  public  in  these  fields, 
are  they  not  competent  as  commenters 
or  critics?  At  least  among  them¬ 
selves?) 

“3.  The  left-wingers  of  labor  are  to 
blame  for  legislative  anti-labor  hys¬ 
teria.  (Fimny,  but  I  would  assume 
that  the  permanent  anti-labor  inter¬ 
ests  would  be  exercising  some  influ¬ 
ence  here.) 

“4.  Strike  Prohibition  would  be  a 
severe  reflection  on  labor.  (You 
wouldn’t  consider  it  a  severe  reflec¬ 
tion  on  American  democracy,  would 
you?) 

“5.  Strike  Prohibition  is  the  opening 
wedge  for  Dictator  Fascism.  Why 
therefore  can’t  we  keep  our  demo¬ 
cratic  principle  and  make  it  function? 

“Now  there  is  where  I  come  into 
hearty  agreement  with  you  (if  I  have 
not  misinterpreted  your  position) .  But 
you  will  pardon  my  opinion  that  your 
implications  as  to  contributing  factors 
are  unfairly  simplified.  The  lethargy 
of  the  demos  in  working  democracy  is 
a  general  condition,  not  at  all  peculiar 
to  labor  organizations. 

“You  seem  to  feel  that  democracy 
requires  full  participation  by  each 


SEVEN  FATHER  AND  SON  COMBINATIONS  ON  OHIO  DAILY 

A  total  of  152  yaan  of  amploymant  on  tka  Lima  (O.)  Naw<  it  rapratantad  in  tkit  9roup  of  fathart  and  tons  on  tka  nawtpapar't 
staff.  Tan  ara  in  tka  printing  trada  and  four  in  tka  circulation  dapartmant.  In  tka  pkoto  tka  fatkart  ara  taatad  and  tkair  sons  ara 
standing  bakind  tkam.  Tkay  ara,  laft  to  rigkt:  Jack  Andrews  and  ton  Roger,  Elmar  Zurfluk  and  ton  Olin,  Alfrad  Glaavat,  Sr.  and 
AKrad,  Jr.,  Antkony  Tabban  and  ton  Jota^,  Waldo  Courtad  and  ton  Dean,  all  of  whom  work  in  tka  composing  room;  F.  G.  Sham- 
bargar  and  ton  W.  N.,  and  William  C.  Candlar  and  ton  Brad.  Tka  latter  four  ara  in  tka  circulation  dapartmant,  of  which  tka 

younger  Candler  it  manager. 
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